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Information seeking and sharing while using media
The role of personality traits and digital literacy*
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Information seeking and sharing are important media behaviors, particularly when using online and
social media. This study examined information seeking and information sharing behaviors among
media users, and how those behaviors could be predicted by user characteristics(e.g., big five
personality, need for cognition, and sensation seeking) and digital literacy(e.g., prosumption literacy
and consumption literacy). We conducted an online survey of 698 adults 20 to 60 years of age. With
regard to user characteristics, the results showed that extraversion was a positive predictor for both
information seeking and sharing, while neuroticism was a positive predictor for information seeking
only. The results suggest that extraverts tend to seek and share more information. Digital literacy
played an interesting role in information seeking and sharing. Consumption literacy was a positive
predictor of information seeking, whereas prosumption literacy was a positive predictor of information
sharing. The findings of this present research suggest that the ability to use new media (i.e.,

*

This work was supported by the Ministry of Education of the Republic of Korea and the National
Research Foundation of Korea(NRF-2019S1A5A2A01045465). (0] =% 2019y thahl=r wS3te} dl=el
Ae] JATZARSEOF FAATAX YA L] 2198 qho} =8 AT (NRF-2019S1A5A2A01045465).)

** nalee21@snu.ac.kr

** yhwang@mju.ac.kr

% jeong@korea.ac.kr, Corresponding author

236 SIEAESIE 663 1% (20214 28)


https://crossmark.crossref.org/dialog/?doi=10.20879/kjjcs.2021.65.1.236&domain=http://journal.comm.or.kr/&uri_scheme=http:&cm_version=v1.5

consumption literacy) is important for information seeking behavior, whereas the ability to create
content (i.e., prosumption literacy) is important for information sharing behavior. The role of digital
literacy in information seeking and sharing has important theoretical as well as practical implications.
Although it is theoretically and academically meaningful to predict and explain the role of
demographic and psychological factors in information seeking and sharing, it is difficult to change or
control those demographic and psychological factors. In other words, even if we know that
extraversion is a positive predictor of information seeking/sharing, it is difficult to change one’s
personality to an extravert in order to increase information seeking/sharing. On the other hand, the
role of digital literacy is practically meaningful such that we could increase media users’ information
seeking and sharing behaviors by enhancing their digital literacy. Specifically, consumption literacy
could increase information seeking, whereas prosumption literacy could increase information sharing,
which suggest the importance of digital literacy education. These results have important theoretical
implications because information seeking could be linked to research on the digital divide and
knowledge gap; and information sharing could contribute to research on information diffusion and
opinion leadership in the two-step flow theory. From a practical perspective, understanding the type
of individuals who tend to seek and share information could help media practitioners to develop
effective communication strategies. For example, based on users’ personality traits and digital literacy
skills, news organizations or advertisers could design messages that are tailored to users who tend to
seek and share more information.
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1. M2
2mkE n|tjole] ARgo R ARE HAslal Ffrohs W] AR ogo] Yo g o] HS9)
o A SollA ek Aol Sl Wl pele 7P WA ARG QEUE E8 ARE A
A Hlr}, S ARRI A A TS 2019 A -8R} ZAT| EH, XY AJo|E
Z o83 ARt T oF 1/32 87 ARE s I A5 ol 8(31.3%) 3 A=
ERATH @ AREAE, 2019). HE4S] nlre] $elA Folxl ARE Y W 54
EAE Blofuh ARale] wlAel] ks 719 =S Al dElskaL, v Rk ’L@’ﬁlﬁ o]
8ok R o]& WhAo] 7 o] &t WSS 7FA2 Aoltt volrp 44 mlrofef] A
=, AEIZE SEHA Aol dar 9l AR AAE UE Al Sste A U7t
7R ARE Avfspr)w gt AHE HAeke 21E dol ARlo] 21 gl Exloly 7k
2, e A 55 24 mHoldl] Bk A A Hi- st A Ao s e A |
ot}

olxd 2l Bl &4 wHolE El HRE AMsta
Bl A} B gl #3197} hile] ofFold gt ¢l AR A ddsto], 91
AR M) digk d5H(Yang, Aloe, & Feeley, 2014), 77 #d AR A (McMullan,
Berle, Arnaez, & Starcevic, 2019: Wang, Shi, & Kong, 2020), 424 w]tjo] Aoilx] 4
B A (Zhao & Zhang, 2017) 53} 3228 A gk vEREA] A+ dnk ofuje}, Aol u}
& A5 M (Hallyburton & Evarts, 2014) o]t} offole} Hande] Ju HA &s(Park
& Kwon, 2018) ol thgh thefgh 197} o] FoiA|aL itk gk AR 3-froh dhdsto], 1

T4 o= Wel(King, Racherla, & Bush, 2014; Berger, 2014) ¥ Ax 359 a3}
(Cheung & Thadani, 2012; Qahri-Saremi & Montazemi, 2019; Rosario, Sotgiu, De
Valck, & Bijmolt, 2016: You, Vadakkepatt, & Joshi, 2015)¢] digt vle} 24 A 5
o] ooz} git}. Au7HA AR A Ffoll tigk AT 7 AR o] s Al
A7 ETR= 747t o] dsol WAlE FaL ofFolRlE, ol AR A AR F 9
5ol & o 55 AR! ltlo] o § AlEolA Tk MR tE 5AS Al o] & s oR 7EEY] u
olct.

oA ME FHEEE AR A AE = T 54T of DA BEE el
mjtjo] 01%7\} 7§91 5"301 AR Mot 3R

_]>~
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Z(Hwang & Jeong, 2018) ‘s 7HRlo] A Ael4 S A5 wokrh 53 7iQlo] 7k4aL
U= AR Yol AR A G gl oful gk Gk IRl QA A EE AdATEE
=], o= AR EAAE (Risk Information Seeking and Processing: RISP) =€
& v R gt gt A, ZiQle] AL Sl ARIE ekl FHQ AR dest
wf, mrje] o] @ak= AR A e AR 3 5-S T 8ol shAl He 2loR Uit (A
79, 2019; AulEl, 2016; =x|dlE-221]3l], 2018; ofallyf- sz, 2019). ¥hA X F-H2]
7T, AR BEA0] Yl Ao] 22 9 4 Aso] TR gtk oE 50, FH o
ol gk AR A Ao] W AlE g Shkslele ot B o VERTHAT
R4, 2017).

7h%1e] AlelA EA ek o} mitjolE 28k 4= Sl S <l mitlo] ZEA] A A
B A 3 A5l ks & itk tAE Hto] o] TS 2k AT o B AR
7 BEE & T Ao (A G o1, 20180 AR frodes- )
HeArE4], 2020), BEEAS] Fol HJrF/} AR B el MR vE dEs e @
CHE&- 7841, 2019). Plde] gEEAlE 28] 801715 o8&

Yk A S (M E S5 QA A o, 2Rz 32 5) S Edkehe vRRA”] i
o]thKoc & Barut, 2016). PHo] 2JH2AlE 48] (consuming) <} A3H] (prosuming) =
T 7 H A0} ofeo] mAE ko] A= tE=A vk = Ak dE o], 988 A
ARE(2019) €] Atellx] mitjo] Aun] 2leje|ale} mitjo] Au] 2lejeirle] et 7P e B
At go] vhEAl VS sl o] Avks, vt Jele] wde] gEEAITE

Bl A B ol MXE e FEks AuE Za0t S Holeth

2 AT MYolE B8 AR o]f dF T AR AT AR I s wls T,
ne] o] g2t 7§91e] g Aot QA8 A5, YA 2lElRiAleh 22 Ti91A 50
T 7] AR o]g dEe] ofwgk ApaARl Faks mAeA] AuEaA} i) o] AFE S8
F QIE Yo} 2nkE nltjol s S8k AH. o] 8ol Aedel 5%, A4 Gkl dish % il
ojafigt o= Sl ¥t ohe}, ARE skl Ffreks Q1o S etdtomA wro] A
FARE0] EARI AruAleld HEks Apdshks vl RS = 7 ks Blolth olE E0]

zﬂoM FIFEE ANE AT Fa FHERe F90] g 01845 44 B4l tAE
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oIzt AR 3P=(Human Information Action, HIB)-& AX A (information seeking),
1. o]&(information use), X FH(information sharing) < &%l <3 A==
BRIl @/deltk(Wilson, 2000). 44 wHo] 85 &8l 7191 54 0% Rl w3
H= 2le Hol FeA o ARE Skl AlEshs 9 A 7 A H3lk olA7 A
B M B e AR AR o] 5] ARSIl AF7HA] o] Folxl AR o]go
e B2 A2 TR AR A SRl diel] EE ks T s AdE ok &
2 X7 AR A 2] BA] S F A% JANH S £, Fleming-May &
Miller, 2010; Murgatroyd & Calvert, 2013; Savolainen, 2019), AX. o]& 3§52 o=
W1} FAsto] AR [T B T 7S EAle e A A9 fle el o] o
T AR AN AR e BT S e ARl rHe] o § algolAnt 13l @Rk = 29
£ T G5 Flolehs TAIAS o R, Q1A SAdo] AR Mt Froll mAe
ol thel} AR} gk, o5 fla WA AR HA R Frol tig A7t o B A o] F
oJA k=l sl AwELL - lEel xpEA Jaks A= AiIA Q1o dial HEskarat
i
A AR A gk AT FE GE BARIEA 0] Q1 AR o] §alel] 2 vt
Fol A7k Ao koM (Talja, 1997), ol24 o= Au A2 APk (Krikelas,
1983) 9] Edlv} AeF~(Kuhlthau, 1991)2] B2@S ¥8ksl t4ro] AW 4y RS njgoz
ArgEo] gtk o]Hg Ar. s RS AW A eS ojins 54 Al oig 8571
EAeh, EebdAe] Fagk 7] ol allelgtal AjKet), WA AjAekie] RS AlREE
o] FEAE Sol7] S8l B0 Hrks Aol AR HAS ol 2 eglow B8y
& slisitt. Zeke-e] Rae AR Aol gt 2 7] dAlE FUEE ARleSIET), o] B
2 Tijle] B ] 7S ZHA| B Al TR AR g ARgdo] ofE Aol A%t &
52 AR ) el QlAstAl |, F71HA AR A4 (S 5 AdE, A
S23h 4, s B 7h 0= olofRitk= Zlojth
4 EEHIAE (Risk Information Seeking and Processing: RISP) &gl wp=

i, 7Ale] Aok o] wEAde ARE Tk Al dFe viAlE 7 s8d 2

O,

o

;
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o] #K(Griffin et al., 1999: Griffin et al., 2004; Griffin et al., 2008: 7&4,
2020: Aw]s], 2016: olallrf-He]xl, 2019). ofH ol thal Aprlo] 7HAaL gl AHe] 4
o] Rl Q1AE 7% 54 AR diel] Fskarat she owrt O zokAlE Aol ¢
SARENE] Ralo)A] AR Ealo|e) njrjel2 B3] QMo Ao 1wy 2] o}
W, o] §A} 2R ASARI s So] AHE g5she nive] o|f 9E nst=t, oA
= 7

& 3 qiela) IS T Qs A 7 %A}fsm.

B Ae] Mef gRlo= MASlr), HEek U(Wilson, 1996)9] BEe JHE HAeh= &
7] 89102 ‘@43 vlAYE (activating mechanisms)S AL o] Bkl F7] @910
B RIFNEAIEA 2913 3 S71A 22 AlelA AR AR o3 2 ARIA 84, 7t
& A e A 891s FRtshar Qi) ofegh REEE w|Tjo] o§af i1 1 ARl
= 33A aglo] AR A elgol] ok F3ke WA olsfehs Ul ke M, 59
THQVA el A iQ1e] AlefA] aSlo] AR A deol] T3 TS v 2S5 U=
= gt o] gk et A il At ofuf gl Zile] 2eilell M AR A E-s Wol sh=rt
TS ZiaL AR A9 65 gQlel dis) AuEE Agso] tkelE 59, HelA ke
-0, 2018: Avub-Fds e 53], 2019: 1A F, 2020).
gk, AR A0 de) aRlolut dlS HILE WAIA o R TPdehs AR A (oS
H Johnson, 1997; Wilson, 1996)3} €], 41 F-f<] A8 80& B3] sl Jd7e 5
3] o] FolAA] ekt ofH AR 74 TR7F O 8ol o]FHA=A el Aurs A
= 1A% &4 (Berger & Milkman, 2012: Kim, 2015)o]v} 770l 22 (Berger &
Iyengar, 2013)0l w2 3-f ool ¥k <A77} o] Foi4] %@Pﬂ ol&jel] 7HRIA oA A
S Q] ik A Aqte AR IR g7k FAE Qs TSkl Sl dE
ARl AplE HAl Hol=E slu F2 S fXE] Sld A w
& (self-enhancement) o|vF AFS] 2] A4:0)5 wlstar, Q=33 Fol7] 919 ARs]A] a8t
Tt 28 A 718 FAP17] S8l v ARE AEE Shshe Ade] dvke
Zo|th(Berger, 2014: King, Racherla, & Bush, 2014). ZrjjollAE= o3l 7j2lo] &
oA ARE FRskEAe s s = ATEGFHEA, 2019 wRz S e,
2016)0] YA, o]F ATEL F2 A ARG FHe AH wF 52 AR B oot 4
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B o] Al dis) ¥ils T viRle] el 549 ke AlgH o Avins 7]
et

Ag7HA AR Qe A0} Ffel] gk M A7ES nigo® o] A= AR 1A

2 3F F5S A5k 5714 810 Q1Y) 44 EAE H o wHstal, FAl 7

mde] ZE Al (new media literacy) o] 3hs AR A} gl @ A8 d-50] HK

A B e dS Q910® IEAEH B9 AlEH 8RS A v, ARE

AL 2ol ks IXE 8R102A Frultio] BHHAI(S-S tIAE ZERA]) o] HEks

AR A }\]—EHX-I et wHje] o gxte] A Aol Q1A S Aks]A] 8ot
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(1) 44 589

7iQ1e] AL vkl F 0w e o 9lom, ’Sﬂﬁ‘ﬁ]‘ib o] thl 7je] Alew -
3 70919 aste] Ak del ofsf AwEar glrk. A4 5821 X(Big Five Model) 7131
o AAS BRsle 7P tedd o E(Goldberg, 1993; John, Naumann, & Soto,
2008), wHe] o] dgo] Al 74| Akele] A ofd o] Ql=Alel] sl Tt 7t
ZgE o] S (88 S 1], 2016 XE-FFell, 2015 AT AAE, 2019 oBH &
2020 Amichai-Hamburger & Vinitzky, 2010: Hughes, Rowe, Batey, & Lee, 2012:
Ross et al., 2009: Ryan & Xenos, 2011). ©Jx& njt]o] o] 52 ol53sh= vl A4 5
£Qlo] = A o] B4 Aol gl 47| daks A e QP AolaL dad

Ao]a1, nltjo] o]g PES MAush= d A wlEo|tHFriedman & Schustack,

J

rs
)
%

_11rn

rf

44 521 HEl2 QI7Mol| A FEAo= EAsh= 5AARI 571e] A7 a<lo] glrfar
o, A o2 23k (extraversion), 18Md(agreeableness), %3444 (conscientiousness),
A73F(neuroticism), 7144l (openness) & B 714 Aol wle} Aletke] AAS i)

971 5990 welol maR, S1gPge] =8 ARIE S Aol Bk WAw, kel e A

S
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o] 9ltk. olE o] Y} FEE(Lin, Lee, Jin, & Gilbreath, 2017)2 3k} 2743,
7fg7go] sjo]~Bolu} eI EL} 712 SNSOA] o] FoiA|= gH A4 asa) G40 7
of Atk Zhe 2SIt 5o] ofade] At o Wl ARE AAshs F5S 7ML
(Heinstrom, 2005), ARJH  Ar #4355 WPl Zow ek
(Zhitomirsky-Geffet & Blau, 2017). $H8, A853} /AL A7 & AR 74205 571

A7131(Bogg & Vo, 2014), 2211 433 ZslollA 284 57](olE 59 7] S

How Fufepr]) & STMIFICEA AE A Slgol IA O Gk MRl A 0E Vel

TH(Tsao & Chang, 2010). =rujel|A] o]Fofl ¢

5 & gEo| B (xRN, 2015), B0l H=575 SNS o8 AT} e 3o

2 YeRItHgAde-1d7], 2016). 12]an QI2Ef o] 8215 gPdoz g AqkllAE s

A3 1M, AT BT o] Aeel] frefw]gh Aol AirkelHH 5, 2020). &

A 2eRlexe] An. ol g3} fHAsle] 2 5891 F I, WS, Aol =25 7

s em0] e AoR SRyt IS GARE, 2019). olst AxE F3sl B, 71/l

34 54 T Sldolut iAol Bk A5 24 wde] o], 28 AR o83} o]
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AR o] A, R, AT, A, A S0l AR T el frefvleh 9
& Rtk 5t At qlnk, 28Rl 7 EME A58k o] fakde 44 5891 5 Tt
783k 47 24019 (Anastasiei & Dospinescu, 2018), €J3d-2 SNSol| 1=
=il Fehs des S7MIE sle® vERItHRollero, Daniele, & Tartaglia,
2019). B3k B} ddyl P gafol e g Hallsol] dis] A=40% ojoplels
HeS S7AH oM (Kautish, 2010), SNSolA FH9] F/E S/ 7IE A= Yepdt)
(Lynn, Muzellec, Caemmerer, & Turley, 2017). 22 wihollx A4&3} AAF(2019)
o] Aol 7] Hufel] fefw]gh Faks nAE A ‘374 5821 T st <akd
Al Ao Yehyitt, ghd 217453 /7] <A SNS o83 ¥l ol o= v, Al
7o Hlo] o] ALlA o8-S ST ghl TS ESIEIY] ARBA o8-S ST

= 207 YeRJtHHughes, Rowe, Batey, & Lee, 2012). B3k A%} Aal4o] £8}9]
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g5 2 ey ddso] rke d9Aake JtK(Picazo-Vela, Chou, Melcher, &
Pearson, 2010).

(2) A & 8 A554%F
B e AR B g A o® Afol7) SAINE AnkAQl ARt A=l gk 7jQle] ¢14
S ehE 914 -1 (need for cognition) ¢} A5 A8 (sensation seeking) ©] YuFA Q]
ntjo] o]& AolA o] Fofxl= HE HA B B st ofwdt Agte] QA Aue it
gt oA Al SRR Rde] A9 AR E5Ae] 917 ool g e A
Aol T3 kS ks Z1e & 7 vk o7]elM AR 25 57 olgrell dhel] i<
o] drht &1 l=A, P olrell T8kl $l8f o= Hr=o] A|2o] Feshrtar Azsh=A|
A3 71 o= wr]o] o] g7} ‘ﬂ*—l“‘@‘]{* RS omgitt, wioF BaAdo] =il Q14
¢ mtlo] o gak= AEE AR tigk 855 =7]aL, o]3lo] A - gl Fron|gk ¢

il
N
i

(e2x#}

S Z = u}. ey AR BEEAL ?—xﬂoﬂ we} o = U 3k (state) d 22191 ut
A, XS A=A e B ANEARl Ae(trait) Zidolgkar & S ) olEE
73] gk AR BFEAdo] = GXof| ek Ax E5EAJo] vk 79 A7 tigk gryt

!

Zol & = vk AR, AU ARSFARR] - 5 Al oI AR B
o] ofa} AukaQl Ak el i Al F - s o ojod 4= Qlrk
WA, Aol gk 7§18 QIA1A 8= Shlgh AW o8- aEa 21 o] Qlrt. 1A
S= st 7FsA) 2(Elaboration Likelihood Model: ELM)ol 7|18k= 71914 4
o= Aust ks B wAAE A Aot 58 ARE Tl Aguerl, A S
olfd H2E AASI= 89 F dho|tiCacioppo, Petty, & Kao, 1984). A &7} &=
& 7L Q1A S7F w2 AREE) vlulsl 2o R SR o] Hof gl Aehs s S

71z 3olar, wepx mjrjo] o]-gel] glof v B2 AR A et Q] ddo] Sluk. A=

Hd

¢
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QA &t} AEate], M8 ATEE A S AR AAS STMTIE AEE et
(Das, Echambadi, McCardle, & Luckett, 2003: Mokhtari, Davarpanah, Dayyani,
& Ahanchian, 2013). & 501, IAE= GubAQl AR HA 55 ST Rk oy
2HMokhtari et al., 2013) AHIRFE2] ARAM 5 JA] Z7HA7]E 02 YERITHDas
et al., 2003).

3 914 S8 AE T A 94 FA7)E Ao® ekt Hansen, Lee,
Lee, 2014: Guo, Zhang, & Wang, 2016). d& 55(Guo et al., 2016)
A el 9 T o8] AR F TS 7?’\]7:13 WS, Al w5
(Hansen et al., 2014)2 1A S+7}F f-7E WolM 9] o2 (olE8d 4, 37 9 52
HE)S ST AdE Wi

A G571 7iRle] Asl= Arol| gk Stetar g, AlSFAd RS oA

of e S+ar & 5= vk ASFA R thdehaL, AL, A9k Aol oigk 8471 54
A g FHORM AEFTATe] = A el AEE o] 7] AS ek
738kl AtHZuckerman, 1994). A=F7408Re mltjelo] gk o83} o
25 Aol gk AESAR] TR Qlel] o] B AR A dedo] 9ls TFsAde
=20 )3k A3} R(The Activation Model for Information Exposure: Stephenson
& Southwell, 2006)°l W=, A=5F33F] =& ARk A5 (stimulation) ol tigh =2
77} AL, 1 & S S18) UMO% RS AL T slew o5eith A
g ATES AR, A5F9Y0] ARE skl Fehs Hl 8% 98-S she o
UERdtE AR Ao A, Fob god, Aww, #9), gEike(Lu, Palmgreen,
Zimmerman, Lane, & Alexander, 2006)+= AS71/d30] 2855 AW 22 117 +
Aol T 22121 AR Ao] F7Ieke WAs)e]

A AR e B, ASTdE FollM 53] 4F F7(experience seeking) 9k A
e} 74 (boredom susceptibility) 2} 22 SFIAMI0] FFE S THE olojA= How
LR tHHaridakis & Hanson, 2009). o]&fgh 154 vh= ASF7430] =& AREYT
= ARE A6l Sfreke s el AR Al gk 84 9 AF5hs siastarat st
© 875 A1 o] A Aow sl Thseitt

olde] =05 F3f mtio] o] &} T IAEA AT IEe] AR A B E
Pt Aol Yo i Qlrk 2 dAelME 9A Qfﬁ% 34 513t 7 wre]

ol g2t} Ao} AFF o] AR A B Asol owdt @Rk mREA] B4

M
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o
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ola 7110 Auu] SIs) et R ATRAS Wsle] s dik

OITEM 2: 7Hele| olix| S71= HE ZA 3 SHl| ofEet 2 oA
GITIEA| 3: THele| XSFHeke FE 24 5l SRl offet 2 ojxk=r1?

O

(3) YAd 2leleiA] Grafdie] elefeiA))
nHelE 285k AR A AR e TR H|tjolE o]8ske Alsolgis FellA mite]
= dvpit 2 288 5 ks ofvishs vde] glEjeirlel 2l ddo] Atk s A
S Al QQ1E o] 8Abe] QA St A= = A T 22 w71A 89ks SR
SwA ARE HAshL Frehs l 7]od = e W, srHol (s vAE) gHEAE
ol g2t Q] THS ST CEM ARE skl Ffohs Ale =& Slvk W] g
HAlg & s§9le] wiAR] Ht(access), wA(analyze), *7Hevaluate), 2%
(communicate) & F* ¢l o= ojerHAufderheide, 1993). Wtjo] 2lEliA] ATE
oz gk ekt 23, wio] 2lEjeia] age XA Fap(m|tiole] tigh A2 v,
B Fap(nr]olo] nlgbahA] 92 miaAlel ok $A44 Bit), 12 geA EatE oo
A g 9= Ao vERITHJeong, Cho, & Hwang, 2012).

ntjo] gEeirle] o] thFsiAl ool Zhe-dl, el 57t wmtie] 2EwA
(= g gee) = tAE mtjo] 346l A3t ntjo] glEjejrle] ¢ HelE ofn|gitt
(Koc & Barut, 2016). 77|tjo] Jefeirl= nltjole] 7154 o83} vlgs o83 5% X
ek Wd oA, 7154 olgolgt ntjolE drht 2 o] gal=r s efnlata, HlwkA o]go]
g ultjels dvi vk ow F88 = Qlerke on|git)

ntjo] gjeeirlel HE A0 pAll] thek A8 145 A EH, B el FE A
& AR A el 2ok AR ] BAlE e )IvHKim & Xie, 2017
of 2l #an). exd7 elEleiAleh el AR Al Aek At 23705 AES vieREA A3,
2EHAPE 22 TIRIYTE A Ves B8al AEE 3= Aol IRk st
(Kim & Xie, 2017). =il t#E mitio] elefeiroh AR 3 s (AdA
g-old4, 2018), e~ FEjRiAle} AR - E (V- frds G7ds 25:3], 2019),
7REs s 17 AR o] §-(F/8 ks HAs), 2019)9] #Alel s AuEe dysel
ek B3 AH = S AR 7 AE(olslat-wEzl, 2019), 1R ofals s} 1%
R A (AN 285 A5 2018) O] Al disl AEE At T A2 AT AlA
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Wetol A njtjo] 2lejeiAl7h AR A o] nlA|e el el Aurar ik o |
o] A7E2 kSl elEeiEts o717 BlEjeX el A ARt 240s gl
Ath= FAPE =, G Aol o] oA mtje] o] 8- Bgell M 7 AE ik oy
2} Bup 2 Ge Agn A o) ket oA tiAE elEer 7t 17 AR A eof9lel
BRA) mA]= Gl thaiM = AuE Fart ik
gk, AR Frel dhdsto] ofg] Aq-so] gEuAet AR Fhel WAE A EIARE
IE ARE) A Skl vk 27] A7eS g e BB Alele] ARl
A3ATH Hargittai &Walejko, 2008; Lyons & Henderson, 2005), #¢] A=
2 olefgt WAE WS s Ledford, Cafferty, & Russell, 2015: Lu & Lee,
2012), =EH#Ae} AR - 7] A0 IAE B E ST Crook, Stephens,
Pastorek, Mackert, & Donovan, 2016). ol& S°1, SIH4l s¥¢] o Hojd 7i%lEe] &
gjel Zel == wF= a1 (Hargittai & Walejko, 2008), TIAE 53] tf Hojt 7jelEo] tf&
S ARE TR 7%*401 = 2R oA Amakls el IrHLyons &
Henderson, 2005). ¥Hi, 353} F5E5(Crook et al., 2016)2 A7 gEHA 19t AR T
Aolol] F7dHQ IAIE WAR =, A A olH g At Al sl 17 2lEleA) =
Abgeo] 27 elEAlZE Bk AlEREE 86kl Tepo] W AR ARE e 39
M ARE Ffrelelal s Fous Zako] gi7] WO Argitt vt ol2fgh glEfziAle}
E F Afole] FAgHQl IAIE 174 Aol AR v, ARkl T 2jEjeiAle]
A R 9ithe S o g dart Ak
g, o#E wrde] gEAlt el FZEl=E A (consumption) SV A8H]

(prosumption)sh= s&7 #&Fe] gith= d(Koc & Barut, 2016)< 123 o, 2=
ZoH] of AH] 2] S AFet dEsfoF g AR e Hw 4o} 7R 7
=(5 Y ZREE M6kl 88407 I 7|%)S AR op7] el AHle}t v o
e gHAlE AR A40s ST Z0R A5 4 otk 9 AR I AR AH(E
=5 THEaL URE Al BRE AlFels 71e) oF IE V]es R ] wieol, A
& A EYAlE AR S ST FoR 7 o Sl oleldk uidS o R
A= 4] B (consumption-related) TIAE 2EHAIZF R A9 Fso] Qlar
A8H] #H (pronsumption-related) HAE gJE2IA7} AR F7¢} Fedo] Qlerke Aunal
A} g, olol] thga} e AFHEAlE Astint
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3. ot U

B 72 Qa) AERALS AAEIglon, AL diake 20189 129 221 AR n}
o= PHeele B3 R WA dBEle] AA| B Hd F AT} S )Eo
= A4 2,3247 5 156780] ATl Hefslr|= Feldlon, Fefol 523 756 5 693
o] AFHow HEFAE YRIITHSHE 30%). SHAe] et AL 39.7HZ(SD =
11.07, Min = 20, Max = 59), 20ti7} #Ale] 24.8%, 30vi7} 25.4%, 40007} 25.1%, 50
tH7h 24.8%5 AAGEE. AAHE 49.6%7F 9143, 50.4%7F eIt e arsshal 4]
ol&}7} 14.3%, 241 HET) £<%l0] 15.2%, 434 thekal £%l0] 57.9%, tieh £4 o))
12.3%.eH, 7h+ 4 Bt 252 oF 440Hdo] ik

Hr
1%
OD:
o mi
rlo
olN
Jg
&
o,
o
o
&
— o
1=
i)
o
ko
ol
O
AN kU
i
o
it}
BT
toly
e
T
g
o
>
>
ofr
2
inl
-

-
2,
)

a

N

U

)

ni

v

>

e

il

ol
ol

=5
=

ol

B

rE

r ¢4

i

ol

i3

sy

1%

&

ol

i3

oft

:[0

o)

)

o

il

ol

44 5asle SR, sk, AT, B, AR 5 570
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7} T2 E(Lang, John, Ludtke, Schupp, & Wagner, 2011)¢] == g3 =433}
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& ofoltjols & Witk o] oy, sz

=3.18, SD=0.88, a = .86), *é@*é%‘%l% J—%‘} : A
Aoz Holrldxd) o] 378 T8/ = 3.40, SD = 0.78, a = .74)< o311,
HE FolaA ekt 14, Wi Sejsitt ol 53& Folshs 53 HER o] FojAir)

@A &+

7] &= 7A 9 re} wE], 2]al 712 (Cacioppo, Petty, & Kao, 1984)9] =5 nlg}
o= vy S o83l SAsIrh vhe Tk SAED B EAIE dsditt, Ue A
& 28hs ol 4 Foldt, ths FAl] tigh AR sHS 21E Folet, U=
Folof & B0 7153 kg Foldh}, ths A o] a7 dS vAW WSS
27 5o el isl, Fs FelehA ekethel 14, - seldtl ol 530S Fofslke b
A 23339 tHCronbach's alpha = .83; A/ = 3.03, SD = .68). ¢1x] & Falo] A

8 YA WIS T A0 oSOV, B EE5E Q) 8§77} 53 ool
@ AT

AZEAsRe BSSSH4E 7wko e 2415191 0™ (Hoyle, Stephenson, Palmgreen, Lore, &
Donohu, 2002), 1401 Fake- thea} At} ‘L= W AAE a8l Atf, L= A9 9S
Sh= 2e Folelt, U 113 o7k AlEar WIS AES Foleht, U Alvar of
Z3 gl A Heght 5o 3ol disl, e FolehA] ehertell 14, - Folgictel] 5

e Fofals 53 AwR St = 2.75, SD = 1.03, a = .81). AFF4F A 2+

ajo] 452 TP it o B0 0§, W} 22T ASFTAYe] 22 Snlaict

£

e

@ A 2EfA
tAE glEere =3 w2l (Koe & Barut, 2016)<] firtle] 2EjeiA] HmellA 4H] 2jEje]
Aok Au] ZEfEia] 54 e ol 8sleit). A ElEEAlE Uhs ritiele] wslE ueite
T ATF, Hhe ks ARE 2] 918 v nivle] $hds 28 4 gl HEE 7] 9
3 A 5 ARShE S o ot T a3k ol 8SSial(M = 3.85, SD = .62, a
= .89), AM] FlEeAls Ve ARSAF A 2R IS v 5 Qlk, TR Algte] sk 1|
tlo] Felzel| 7]odabA} oS AAE 4= ek, Wt} ZRl=E Syl HES 5 rF
= FaRS o] 8altH A/ = 3.48, SD = .74, a = .93). XY g]El2A] GA] 2 Fake] A4
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S el Bt o) FA) ol$L, Mt 1H25% T A} 82 ol

AR A B AR e FEARIA 7P #4551t QJElou 4 ltjolE o] 85t
= S AARAY FieE golu FA(ZIRS)E AHEAl 71EsES s, SEAE 1A
SAYG TRkl 7158 71950 5 Ao] FEE ARSI SRR AE 719
= 0] it 1.6470A431(SD = 1.25) ¢} 3/ 7191= <] & 0.67/H(SD = 1.02)

SHA AP Btk 7|5 7190Ee] S-S A1 oy, Q2 ARE/AHIZ,

217, Gk 5o o] et Aviid A= (Tablel), (Table2)9}F 2tk AR]4 o]l 4
2191, A A, ARE] AL So] g, @efolli= Ad]l, @3t deMld &, ol R o7t
7} SRR g/ A1) 739 B4 Bl Ee A/ AT R, A7l Aol
A7 Bz} 8k} ol9lo]] AukAol Qolu} obx] oIl M| Talu|x] o= 7)9=0] A
FEH, 3, 2 S0 ) LRt 5l 2= Sgink

N
e
-
!
ic]

—

S’K
II

)
ATEAIE g v RS AAE el A, 2 k] F wiklel| sdshs AR 1A
I AE FRe] 54S ARy 18] SHAE A A5 3t nitjololx] HaskaL, Fret
7191=0] EAel| ois] Ammict Ar A 9 IR uigh 7]% A Avk= (Tablel)¥}
(Table2)s} 7t} A1 74*%494 7, AREA olqrell ek AR alo] 7 w9kan(34.4%) , T
S0 92K29.8%), UWH20.7%), AE/AM|2~(12.3%), 2173(2.8%) oIt AR I
o] 5, ARE1A ool tigh ARE 71 ol Tk AR WERYIL(34.2%), THroE 2
2H(26.4%), LWH22.5%), AF/A0122(13.5%), 7V73H(3.4%) =02 e

ziolo| 54
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Table 1. Descriptive Statistics regarding the Keywords for Information Seeking

Keyword
1 > 3 Total

Social Issues 171 141 82 394 (34.4%)
Entertainment 151 100 90 341 (29.8%)
Product and Services 68 40 33 141 (12.3%)

Health 12 9 " 32 (2.8%)
General and others 93 93 51 237 (20.7%)
Total 495 383 267 1145 (100%)

Table 2. Descriptive Statistics regarding the Keywords for Information Sharing

Keyword
1 > 3 Total

Social Issues 97 39 26 162 (34.2%)
Entertainment 67 31 27 125 (26.4%)
Product and Services 36 18 10 64 (13.5%)
Health 9 4 3 16 (3.4%)
General and others 54 39 14 107 (22.5%)
Total 263 131 80 474 (100%)

U 371RAE AAR el M = WE Alele] deAlE A Rgit) (Table3)¥} 2

Y (r = .20, p<.001), AEZ(r = .10, p<.01), WA (r = .19, p{.001), 34
(r="11, p<.0D), A (r = .16, p<.001), A L4 = .16, p< .001), A=FT4
sy = 10, p < .01), 28] FEPA (G = 22, p < .001). A EHA( = 17, p<
001) 8k gA12) FAR Ao vheplt)

AR o] 74 Auw) FAQ1 dRRAE Bl = -.12, p< .01, W& T =
08, pC .05), 25(r = .09, p< .05). Q3G = .22, p< .001), WMAG = 22, p<
001), I = .08, p ¢ .05). A = 10, p{ .01), OA &7 = 17, p<
.001), A8 = 17, p<.001), 28] FEHA(r = .24, p< .001), AH] FEZA]
(r =28, pC.00D)SH AA AR Ae & = ek
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Table 3. Descriptive Statistics and Correlations among Key Variables

1. 2. 3. 4. 5. 6. 7. 8. 9. 10. 11. 12. 13. 14. 15
1. Age 1
2. Female -.02 1
3. Education .02 - 23" 1
4. Income .06 -.02 23" 1
5. Extraversion =11 -.05 .07 147 1
6. Neuroticism =21 .09* =12 =12 - 20% 1
7. Openness -.03 -.10** 2% 2% A3 -.08* 1
8. Agreeableness .06 -.02 .04 107 28" -.01 25" 1
9. Conscientiousness A3 .04 .05 2 .33 -10% 39%* 4% 1
10. Need for -.03 -.08" 45 A7 .39%* =47 BeTT 29" 46F 1
Cognition
11. Sensation Seeking  -.16™* - 16" .04 .09* 407 =11 427 147 207 bR 1
12. Consumption L. =228 =13 20% 2 36" -.02 1 SMNC 1C RANC ¥ ARG (* MG ¥ A 1
13. Prosumption L. =19 -5 217 16" 36" .01 43 25T 31T 40 3BT 73 1
14. Seeking -.10* .07 .02 .08* 207 0% 9F A1 A [ 107 220 T 1
15. Sharing =127 -.03 .08* .09* 22°% .05 227 .08* 0% AT AT 247 287 48 1
M 39.71 - 5.68 5.43 3.11 3.41 3.18 3.60 3.57 3.12 2.75 3.61 3.48 164 068
SD 11.07 - 0.88 2.49 0.82 0.84 0.79 0.68 0.69 0.71 0.81 0.64 0.74 1.25 1.02

*0 (.05, *0 (.01, **p 001

252 SI=EQIESIE 653 1% (20214 28)



3) AH ZAM 0l ZL0| = QO

gl vle} o] 2 A mTie] o § s T 4R 7““4 AR s Bl Il
3L og2p 7iRle] B4 7Rl A4 5821, A ek A5, TiAE FERAE F 7L
A K. 0§ ol ofuldh A S wxE=Rel| vis)] Awnr] 18] o SRS A
sl o SR Aa) Ay} wd . A5 AR A0 Fon|dk oS welo] ohd
Z10= et v g2 Au S d5eks frowldh welo R ERtETI(B = 0.22,
SE =10, 8=".09, p<.05), ode] Prur} Ax 7S o Bol sh= Ao Rt
A7 Ao 739 8B = 0.19, SE = .07, 8= .13, p{ .0} ANEHB =
0.21, SE = .06, 8= 14, p{ .001)> AR 7] o)t A2l o= Heloz 93y
W AVZFO| =5E T ol AR AME she B0 yeRgrh v A, Flshd, A,
A &, AFFIFE AR 7A9] fofn|gl o3 HQlo] o Zlo® =efyt)
T 2efeialel] disl] ARm, A gEEAlE AR S A0 o Sshs fofv

o

—_

B WEIAMH B = 0.27, SE = .11, 8= .14, p<{ .05). M| e = AE AMe] F9]
gk o5 Wlo] oSt odt A= A AL 2855 U o] JHE HAsE

o
o
3
O

ARt AR fEfeials AR A dgel wemlR ke vIAA etk Ae 2o

X
F-lN

=

Table 4. Regression Results Prediicting Information Seeking/Sharing

Information Seeking Information  Sharing
B (SE) B (SE)
Demographic Predictors
Age -.004 (.01) -.03 -.004 (.004) -.05
Gender (1 = Female) 22 (.10) * .09* .04 (.08) .02
Education -.002 (.06) -.001 .04 (.05) .03
Income .03 (.02) .06 .02 (.02) .05
Psychological Predictors
Extraversion 0.19 (.07) A3 0.15 (.05) 2%
Neuroticism 0.21 (.06) Vi 0.09 (.05) .08
Openness 0.11 (.08) .07 0.11 (.06) .08
Agreeableness -0.03 (.08) -.01 -0.04 (.06) -.03
Conscientiousness 0.09 (.08) .05 -0.03 (.07) -.02
Need for Cognition 0.08 (.09) .04 -0.01 (.08) -.01
Sensation seeking -0.04 (.07) -.03 0.04 (.06) .03
Digital Literacy
Consumption 0.27 (11) 47 0.03 (.09) .02
Prosumption -0.04 (.09) -.03 0.24 (.08) A7
Adjusted /22 09 10

*0.05, **p (.01, **p (.00
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& Blau, 2017). 53¢ <3FQ) ARk B 8ol ARE Sk 4] 9z A= vell=
g, o] A A AR Ffel gk A8 A7 Aol XK AREBARE, 2019
Anastasiei & Dospinescu, 2018: Kautish, 2010: Lynn et al., 2017: Rollero et al.,
2019). o]Hg A" A= ofakgo] 53] Bro| AMu} ol Ta3 kS ks e o
Al g BRIskE Ao® 1 AR 7 i, Feiek e 54 AR o] g deo] opd 2
ARl mtlo] o g Eell= 71219 dA0] T87 ATS Tk Sl AR

QRS A= A2 AR A AR 3 e Bl frovlRh 43 vl
27 o= A0E VERTE oleldk Arl= HE tigh 7iQ1e] AIAF et A 2=l tf
$h 87 AR A st AR sl Q) @3S mRIvkaL Bl A8 AgEat v
t}2 Aot Hansen et al., 2014; Lu, Palmgreen, Zimmerman, Lane, & Alexander,
2006; Mokhtari et al., 2013: Guo, Zhang, & Wang, 2016). °]&= 71Q1e] AR89} 2=
T~ Aggo] R Mot F s frofn|d AIAAIE AUl AL, INEAISH 9]
SLAA 5a1H e TR %] 54 S S A mells A o el ek
PR SRk 21 Boltt

Ao R e eEAls AR A S el SRS 9Es she Al

LRERTE AR 2lEErle AR ] AR oS 82121 vhA AH] ElEAlE AR 2]
A9 5 22191 Z1& ERIE = Uk AEl A7 ElEeialeh AR A0 #A(Kim &
Xie, 2017) 18] gEjAeF AR Ffe] #A|(Hargittai &Walejko, 2008: Lyons &
Henderson, 2005)¢ll sl QRFAQ1 w=ovt 9 2, of2] thesh 1339 2lEj2iA] FolA] o
| A7 R A B Fol o8l GRS mIAETRE A EA] Bk 2 Aqte] B4
Ax}, YA o]§ (S5 29 gHHA) S AR A sl Fagk v, oxd FEHlxE
TFEolUl= TE(5 Y] FEEAD S R - Al 9IS A Aol SIS A
ol 22%1 2] 2l Al wlTo] wAKe]l Hstal o) o] sk THs S4% ZoR nY
o] olgAFEe] B} A ARE sk vl =55 & Zi—‘li A 7 ok whE Al g
EJYAE WHolE Ak Aok 2A1#] ¢har Ark i
RS Ffroks ol A5 ohe vl 9= v & 915}. olefgt A7 A= iy
ol gEfeiAlZt et Sus yEshs Jidol] wieel AR o8 e o] wAP} deesiAl
etk e Aol dAshH (788 A, 2019), UAE rlHolE of8sl= slellA
RS ek st 4 Tohs A AR te 7389 59, S A= tE v
ZEHAIE 278k AR

=

k
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o] 24 FHellA, - ATl A A QIFREAIRH, AlelA B4, tAE eEH e 8l
A& AxHKnowledge Gap; Tichenor, Donohue, & Olien, 1970)¢} TR tinjo]=
(Digital Divide: Bonfedelli, 2002; Hargittai, 2002: Livingstone & Helsper, 2007:
van Dijk, 2006) ¥ A7l F83 FolE Algditt. 12 Axle} gAE tnjo]= o] 22
ohFek AL A A 7 TAE 7129 &gl AL S-S ARRRITE ARE sk Alo) A
Aol §55 7RI ¢ S ovl del ¢eld 9ltk(Kahlor & Rosenthal, 2009;
Kitchens, Powell, & Williams, 2003; Shim, 2008: Shim, Kelly, & Hornik, 2006).
wepr] elabdolut A7t e AefA a1t 3 An) elEjeialel 22 tAE BlEjEiA] &
e 1A o AR A gl Fake nFl oM, 2aFK 0% 7] 4] Azt Bl tAE o]
89 Az sash IRk 1 AlolE v o wars] & ¢ vk tAE 2ERAl9] zfol7t
AE A 8L F 5] Aol & ojolA|aL, of= 71l IelA] ek 7k tAE o]
AARE FASAY stehs Wako® vobd 4= itk = tAE AxprE A A1
)l g A2 ) = olojA|aL, FHA 0 A3 AXHIA 55) 2 olod
+ Zo]tH(Wei, Teo, Chan, & Tan, 2011). ol2igt IS vigko®, ARE v Fo| s}
= mlHo] o]gate] EAo] FolQIA] ERlsk= & At AE &8l #Ad oWk 7ilA EAdo
AR S E3 2|29 25, Yot AlF] ek 7F HAE Axle} 2|4 Axjel TR o] =
A5 o] & olafd 4= 3l Aol
g AR et Aol B s ek AR AT ouAY, AR
Tfe ATHAlRIA o] F 29| frE(two step flow: Katz & Lazarsfeld, 1955)¢]&o]
u 7i8e] Shk(diffusion of innovations: Rogers, 1995)7 22 o]&4] Rela} 14 #]o]
1 omE AE g k. ARuAelde] 28 frE ol &2 o FEA} e ARE] ¢
A A AR B RS A Jaks Wethar Argshst], o7]elA oA Aeaks nirje]
Blzol 25 =F 85 vrAE sifeh ARE dAdehe ks vt 5, ofd Arks 9
A FEARNA BRE Ffshs 2e T8 5A0RE dirths HollA BijlolA &is] ARE A
Sk AR Ao 54 o1AE 4 k. ESHelM S oA A eatel] thal] Al oAt wh
29 EQJE 9} 22 A mtiojollA] o7 Ak gESlo} gEeto|el o] BiklelA]
8] AHE Ffrshe o84 548 Ad Ao Urhgtl (4871, 2010). & AtellA]
|52 ofufsiAl o AmAlE ek 2l of

q)
ET

1x]

A

=

FHJ

Pes T3l 24 vtjo] YES ] FHE Shbshs s v =

Z,:
o} $hE, ARIt of9A|, TE]a o FREEAE AWslE 1 AlEsls Ziee] SRl o= A



& ofolr]o] Bl 7]ze] SRk 5l At pdE o] 2ot A2 AHE TRk IS
ok Hlolle 28 4= itk B Aol o] ofwgk S-S Al Jidle] B B ARE ¥
she7lell thal A es 212 AgRe] hk Aol oA eate] 54 olslslks Bl ol
T Ak & A7 AvgRs el AR 5 wWol sk 7, S o AweAte] g s
© i%le] 7R B 0w ofaidat 3k Ale] A 5433 An] elefeialel ke tAE 2lEfeA]
5ol Ui AR, o3 Avk= RS Fa o ShATIAL fEAl7)7] Slsiide gk
33} Al A7} =2 de] niHe] o]g dEe] ek HS Holeth

B A Eeireh AR A 3 Sl tigh 71 3ol vt 2 7104E siitk
HIE M3 A7ES Sl 217 gHer 7 14 B AE A Ego] Hvhs Zhs WAt
(Kim & Xie, 2017 35, ol& A= 074 ¥ AdRelrnt #A1S Angicks dA7} 9l
oh gk AE7A gdHeret AR FRe] wAlel diside SR Bl a7 A
(Hargittai &Walejko, 2008; Lyons & Henderson, 2005) 2} 4% dAlglR= A+ A3}
(Crook et al., 2016), z2]aL obFFd #Ho| §lue I Z3¥HLedford, Cafferty, &
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