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Effects of Participant Motivations for Online-Streaming Music

Festivals on Social Presence, Flow, and Satisfaction
Focused on “Wumuiji’ case*

Siyoung Pyo**

(Ewha Womans University Communication - Media Research Institute Researcher)

Amid the growing demand for increased live, online communication during the pandemic, this study
focused on the case of a new type of online-streaming music festival, called "Wumuji’, which was held
in March, 2021. In regards to this festival, the current study reviewed the motivations for use and
comprehensively analyzed how the derived motivations affected the participants' levels of social
presence, flow, and satisfaction. Findings showed that the motivations for using online-streaming
music festivals were derived from interaction with others, pursuit of entertainment, purpose empathy,
and interaction with artists. These observations differ from those of existing research, as these
motivations for pursuing information and relationships were classified according to who the
"communication target" was. Meanwhile, the derived motivations for use were all shown to have
significant effects on social presence, flow, and satisfaction, but they differed in detail. The motivation
of interaction with others only affected social presence, and the motivation of purpose empathy only
affected satisfaction, while the motivations of interaction with artists and pursuit of entertainment
affected social presence, flow, and satisfaction. In particular, interaction with artists was found to
have the greatest effect on flow, and pursuit of entertainment was found to have the greatest effect

This article is a revised version of a paper presented to the 2021 Spring Conference of the Korean
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on satisfaction. This study is significant in that it can gauge the trend of new media technology and
communication flow by considering how new types of media services are consumed and how users
gain experience in using them.
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1. M2

njo] 7j5E wtjolE uiZR o] A= AU A o)) Thse B HoAE ¥} A AT
Aol LS| AT 4 = ko R Wslgitt. ofi= FEU9RE Higide] Y4
o] Hell we} B T8k oulE 7HA ==, 7 @A thek ol 2= A SollA
AREERE S 7|RE QA3 Ve W o] 50l AR dEs eV diwe A Haelet
A 52 B3l AARIORE oS FaE F AT S Vs A, A B2 el 2
3] o] &)1 QUrHolES, 2021). YTl $2l& Bk A=A 0= A2 v|tje] 7|ws Wols
olar glom, olgfgh 7o) T AF A FAIE U A S5 5= A, Hoprt o]
S oA 9] el TeH o A8 4 Al tEk e ARt r(EE A
9], 2020).
A T AFUARIAE sixtet At g Fgtel] Qlom R ARk F1de] Alefe] 9l
QAL o= Q1 B A 7| 5ol R W o] SHEATHMequail, 2005). oJAl=
ERRI9] 23 s U7k Har A8 ARl fdah= el ek 21 18] ofelE do] ofy
1, Qg AAEe] g JaE = dHA ol B (live) WE-S APIARE Sod ek W
SR A AES Folgiet. mitiole] o8- elrE iRl o HAF AR we, skt
7F ARl oz ShiE| a1 MAE Q= TR &4 9] AARE so] S| HAT. 2kl
AR RS T2 R (YouTube) W oZel7iTVeF 22 S8 9% &2 dolas
(Facebook) 2} 12~} 13 (Instagram) 2.2 Uiy A8 Htjojol|A] glo]H 7)5-8 53 o]
A=, o] WEe] 54 THE ARFES] SACREARI Afdo) Foke’ 2 F 75 T
= &8 AgAe] Fol7t 3 oIt Aoldk B4 ojuie] %S HTE0] SAE el mA
A SRS sk, tE o59] vHS s, skt olol] et B she Alow X
et RIS AFeh 2Rl miziE 3 Solld thE AltE ololl tigk diskE
L= ARB)E A1A- (social viewing)'o] Z213o] T3l RESLEE =olvhs oAyl Bl
o] HA(H&A 0l1FS, 2016), A1 A= BRI AR R wishs A o] 8Ak=¢] wY

of o] g FYH Y2 7Arke a% ERLE 9}@.

Gl A= =AIRE AXSRaL glaL, o7lells FAuy ddzto] 23 84w 2Eshe
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ol ¥ 7, s v 2ol i} F2w 4% Wi olu 284 S o 5 et e
AT FES9E FAEH, T ol WhEdA A 9 3718 WA, oRERES]
Ao ARE Urrs BlEARE AR UAlo| oM E Bt SHAITE 281 Flo A& ]
AR 2FE Thsdle AARE AEelle dAPE SAshet, 53] o3 Al i Tds
27 4 Q= § sl glo|B s Holdo] o]gale] =S S5A1Z e 7Pt
Q= A9 IRl sigol 9l= Aotk

o] e g8l At 39 8UFH AU LERIoA JHE §-E]9] FiE AATFA
S (Wumuji, o8} $5A]) ek el 2~E2| 5o} FI~EH & o] ~E9] Fld glo]H
& ASASR: TAl, A& TS Al FsE] e Fal AARE HEs g,
OFEIRES} HFE ¥, TE]al HFE AR IF HRER AFE 4 ols g 3AS BHTHA
A, 2021, 3. 8). o= on] HlellA] & x| AeAo® niie|ElE 'SAVEOURSTAGES
of gy oR wimahe g9 AARE HEE AlEEhomA Jolxks 7 ARAlolie] 7hsshe
5 Al=glo] F5Elo], o] @Al A AR BEES ATt & ATelrde 9] 2l ~Ex]
B 5ot e ] AT g Vsl A E 2 AR (interactivity) ol 5
afo], ojejgk SAo] ol galE A nAE FEE Akt sl

o] 22 AT 7N o8] A54Q FodE AR k= oA, 5
2 82 o) 2HE uhe ‘o8 = o]2(Uses and Cratifications Theory) S 24
ap7]oll Mgt 53] 2e9l 2EgY Fof HAEEe sk off|REe] FAs to|lHR
FEeaL, AARE HEE B3 HoRE 7] oM AES v oA uiA] F4d (media
richness) ¥} “3S2R8A 0] Ad3] &710l, ol8AlEe] o] F3f 7|tihs vz} 71 wlHo]
o} ThE otk Yot 9] AlAE Wellxe HaS Sal Wlge] oA a, Ale] AEEE
Fole 7Ies F AFA R HA-FAE, ofEAE A FA Flel giEs $lar o]
sl A3 AeS AlEshe B Tol HEEUET, o= 71E wrltie] AtellA wol o]FA
domiAle] BESH(flow) B HlEe] FEolv FAA w2 AR AARHsocial
presence) o= 2534121 FkS W Zlojekar BOIvH(Z&-3]- 9148, 2019).

Trr[Tiefe] Qlof AT AlZE- A 7|9IER, o] T ICT wolellA olF HAIsH
AR5 AEola glrt. #Bl(Reddit) & A H27) A” 7155 Al ek Al Bupd o
< EAI8 v 9lom(Sarah Perez, 2017, 12. 19), <t A2 SNS 302 vehd 13}
92=(Club house) ¢t &(mm) A 2= 7F 54 7|9ke] HARE 285 & 4 rhs Wl

A, HPAARE 2ES 71 AR $E 71E SNSORs ThE Ao FES ke nf JIrk(el
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ks, 2021. 6. 7). °|%= WUJ_:% =53] flal 7=E0] 2 vite] 7]et Aj2o] vehhs

Y
o W s A ) ekl ey ot sl sl Felpe ol 5
712 e, B2 o)§ 7 A Y, B, olg WSl ofulg gk =

S5, vicll 7] Sl AL S50 i 91 Eea e,

2. O|2X Bifgnt 7 [EAT &

1) DICIO{0fIM AIAIZEMO| 7}HX|= &2

Aba} Al Atolel] ARE viziaks wiAI}] wtjols, QJIEUS 7|¥ko R 11 METtE A
ek QB vz ARFUACR Bl AfUAY] Tes Al FRTORA A
ZRgof ket ARUA0)AS 7FssH Sl (Morris & Ogan, 1996), tldsh 439 &
BIZ27} 2lR1E 3l WA B AR|EEA AR 248 A HIEAIA AU Al
2 W2 AReo] FAA o ntjolE AREE F Q=R o EUTHERE S o] A o] %4017
&, 2012). 53] H=0l het §77F AlEo] JEle ARehs 83t S7|= vsiziel wet,
e AN AFUA IS diAIE 5 ol dijte® FES Wit (Lald U2 74

WY (Mcquail, 2005)8 F7RIHole] Fa35F SAH0R T 2R84, ARElA AARE, wY

o] 354, B4 (autonomy), 22 7FsAd(possibility as a play), Z&le]HA](privacy),
7iR1sK(individualization) 55 S0, o] FolA L "o 827} I}l jsiA] vkt
ATUACNAS FET F A= AL'E ofulehs Feahed o] Frrltlels skt 7V
Q3P AFE= 84S BelH, old] tigh 7 212 wrole] 7|4 SAETR= 08419
Azte] Fasprial Hoktt ool we} o] 87} yin|tiolE o5t Slo] o3t e Akeds
oA AZskaL JeA] HESRE Aol RS olFHET, olelek BilllA fRHEel e
T FHES TR EAS Y] AARE 191 1 ] T8 Aol HelsheH sl ¢
B, 20180 AN ATE 2], 20190 3T 38, 2019). HZolE o37]lA]
O] Uo7} 191 -5 AATF o= o] @Sl A AlEs }* Alell, B AAIRE A A0l
= 7FeES g 191 2B o] TrkslHA, ofelgh 22kl el AAdo] o galel| A
HAE GEe ATA R BAZE ATE0] o|FHA R ArHRIP ol 20200 2439
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23], 2019; §d5, 2019). AARE WSS HAA] vlHojol M AGelghs olFo® TF
A = PARE AR gl DRl =0 Bl 191 W2 Abdell 2 Aol SEom
YA 71 AARE BEET AT AI7S Foloar, AARE S2S Sl BJot o1&
A ¥ )i ol gAkE 1Fe] Arso] A5 R o|fRIth: WellM, FeAkgAdo] me- =
Fom oA L UHERE]- 2l4], 2019).

HEAGAE 27 AARE o] AN AYF 5o Fohe 75} e vl g

= =

|

—

F

2
AR wiA el deAes sl ¢ oA e 55 9vishs Vs AsEed
(functional interactivity) ¥ o2 %Eaf o]&x} A& @ Azksl= QA7 AFszRgA
(contingent interactivity)D) & FEE+=d|(Sundar, Kalyanaraman, & Brown,
2003; Guillory & Sundar, 2014), ¥HHo= o] 50| =555 8ol =t
38 tkJiang, 2017). A3ATELS ofedt o ahgrdo] tRMAR] 8= s
oltkar wokth 7k 9-(Wu, 2006)+ 4328448 2|7k Al (perceived control), #1218
Bh8-/d (perceived responsiveness), A171% 7iQ18H(perceived personalization) & 273
owH, A AR S Axgk vl lon, 26319k 914E](2019) 9] A= GARE
314 528-(parasocial interaction)®] 7l 5 SPE 7IRISHE J5ak8-99] I8
SEIAA A5 APsl7 | Fek. ol ZiQISh= o8 FAlshe Alo®, QA e
of s}, = Aol Jdstet daakg 3ol thigh akel 3 RAE0] A S
TR, FEAEAS o8P drh SEA 0w ddshA P Aol g
T EAE ouisittarl gejs = lar, AR |ESEA AR s BAslE A
ARV &A]2) olefgh Jiidel] IAHTAL & o Qv 53] ekl AP 2EK1 7]
gk 2l mltje]o] F-EARl S0 R AuEr]ke dirk(Alikilic & Atabek, 2012).

FHt FEVH9RE FRg A grolgk v ARk dA AlAIR FrAksHEA, B VA o
= o 2R3 AgyAlelde] 7S el ek o] wizell AR thekgh geell A mrejo]
ANV 43‘5‘}31 %ﬂl@ 2} 8], 2020), ot B dl9)= otk AREES 1841715

g

o

H
n

1) ‘contingent interactivity & Tl Agelolx] 947 A% ’}T\“ﬂ'le ’%il}%-*é 5 EF’«:F‘-S& %01—‘1 o] Hx
A, FF Bol7t ol &AL A ek AAYS BESTh= 2 )

ARt} gkt

2) AR EA7|EHS](TTA) AHEAGOALA, https://terms.tta.or.kr/dictionary/dictionaryView.do?
subject =%EC%8B%A4%EC%8B%9C%EA%B0%84%EC%84%B1
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2006), ol= &t s =

o] w3k AEEA AE $a% 84R FIRIZITE 01 wReel A sl B 0}
E|RESo] gAdSs 2okl
ZYFe] A, shHe Aed B el =ik HJ'EH =9 %ﬂ]mzo] A715e1 (&4,
2020), ofrbAk= Z tieto] HX] Rtk 55] 422849 7 BeAdL: A=t Al Wik
ot a1 8 WAk mEE7E PrkEA, 2021). of2dt el A 349 A
27 A 2Rl 2B St HIZEE AA FRE FlEkE Bal oF 704 He] ¥
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2) =212l AEE|A F9 HAE|HO| 0|8 37|

584 AL el 7Nk o83} T o2, T mHof Altiell &0 1 &8 Tk
< SiEa e vAE vHelE 288hs o8 ks SE e ol Aeldolehs Hot A5
Q1 SAS 7HAEEI (- f<1s), 2009), o) rrtiole] frdel] whet o] o] 8- &71s} o]
& et Lekivhs AT Avkest AR 7], 2019 9, 2017; @953t
T8, 2019), AEA ez vide] el o83t S5 olEE X*%‘EL e ol k.
3] arrlHe], 1 Sl RIS A, St

SHU v Zelxe] Wig A g 2ol S AL, 01%17 ] de ZHxE

HFHom Jol AP u o]% 5717} gl

_Ilrn

3) Running Time< 7+ Yvlt} 40%0] o} 3¢ 2J3 wel fa4e=2 WEo] 7Fedlen, Video Qualitys
1080P3Att.
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f3t o8 572 VAL oS & = eko]da=47], 2016). dIE £ dAIg} TS
(2016)+= =Hpd AQIEES] A QQlo= eeH 77t 71 & Hles Atk 2s A
A= HMSAM(Hedonic-Motivation System Adoption Model) 55 #-8-5}0] 7jolnlso]

& 01e B4R vl glev, 02 71/ Bl AUt o) 4T el B 334

4
Q1 P Fi Row etk B 0o 2T Bk 54 ale] A FEw §
712 Vepstzd), 74 A 3 71 ok s o]l AR e AHon (@

2017), "] A% S Frek ARE Bk R S ol 5719

=
of

o
2020, 8). ¥ AF-9-(2021) = =2kl A1 <t wdsio] 719k 7S E3ehs Al
So] A orientation)S A4, Q1A AL3)2 Aakow JEsle] Lajol Fed Elmo} AJH

olreol] miAlE JEe AuESEH|, o T 2= F B AR A - APl 22l
& B Aol Bl S G 713 webA 22kl 2B sof AlREEE
AERE ol 82 A Soks E8l EwE ot sk S 17E =S Aot

FrrH ool A AfEA 7 Sk o8 SV HiE ElRlFe] AF B aiolH, ofi= 3

AT
& AEztggel F1ela) 3 Zké—ﬂ} WAE Z7skndt sKe Bk 2] 4 vitiele) o)g

01—'
$
fd
O,
\r
o

F7100A 30 Vg, Sol2Re AT BRA(2011) & ThE viclols} ApEslss o] B
712 A1) A58} Bske] B, FieIRA aolo] EEugirk wElom, ol o]

25 A8 71 ek dAEE A8tk Lampe, Ellison, & Steinfield, 2006).
ofUEele} Yl (Anita & Williams, 2013)+ 4 H|HjolE o|8shk= $HAF & 88%7}
U2 Alghsal wFsl] SlsiA ol ARgeitar Bheloma Aks|A Asalge] 24 wro]e]
7FE =2 o8 72 EEE0NSS AXAE s SR o8 STl wet 191 e
olg 5718 HES ATER olFA=, 191 e A2E et Hd sl g
(2019) 9] Aol 2z Aoz 57)7F BF g2 S oA AR} F
n] Zelzo| M= Asake 277} 7R A Yehda, Agn.glolZ, BElwd, o Zel
Zo|Me= 7 HAlE =7 UrEM gl wlsf, A ZrRIZlA= v SEA| UeRd Aolr}. whebA
HIS33 o] FPFlM $5o0] drar sheeke oW () vl wibA ol 7= B
U Blolgal A5 4= vk H glolB 73t AR gl nitjoje] S 5w WA
FaAkgrdo] e 2E WEo] ol 8RR WAl 4 E71ell BAQ) 9F nE Aot
© 7Hdsiell, ¥ AEo] X7 ot ook Bedsto] AlslA AoAkg w717 A vy
o] TG 2EZT AH|=9] o] F7] T shbE veheul(ellgh a7 ], 2019), Z2&3]9h
A23(2018) = 191 =B WEollA] "t F 5717 A5 eA T RSN s

=
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2Rg- 7te] Pell 24 3P s HelS wglth

ghA 191 WSolM = Tt Solxkea) dAlE Fslat shs 571w SaskRt, of<}
WA 07 RIS Wdsks FAI9] FE Ak 571 9l FeEit 18 A4l £ BJ
7F Rk NS WS lelshe skAke] AlEiut Adser) i AR wRe] Fake
w79 e) Qe (2018)- ZIRIEE BJO] Al et o] 8ake] Al B9, Ak
A EAR SAARI FEFE FaL ke A AR 53] v Fe) Aol F
£74(2020)2 AE oA Ak FelE WAH A% (relational viewing) ]2t 7l
dsfstar, of7]ell= Hoﬁiil%‘ﬂrﬂ WA B4, A F=A (affordance) ol 2l 3 F4
WS SRIE(EAD A A A, B SIRIEES] J9 FAH HE A iéx%ﬂr
of I GAolek= vl 71419 1% ﬂo] ATHL BeR=], 191 mdejell = ofefgh #47] FAdo]
o] TSR A Vb Sloletal oldgt vt vk S 2 WA 3 Bkl strjeks At
of ¥ G v Flolxkante] w IS A= EelEo] H2d vt vk

TS ARE E4A Q1 3HE 5 ks 212 Qo] 7R tiAd] Ao oA
7k, wizoll AlZE Bul717F 2 57196 71 AN nitjojel gl Qe R = F
7} 7P AN ERE o] B71E UERITHRAIA, 2004). ARFES TEULS S8l 7PHe- AR
FE AT A o277 R Hd = S, o] whzell AR - 571 8%
olg 7] T pEA W o83 = A7EelA AREo] StHRRA, 20130 AHET
2017: WRE= w2l 20160 3R FAA- g, 2011). 58] frRErt 8 34 dklow
Zhsg Wi 9k ARE(EAY, 2019. 3. 28), AlEEo] ARE ¥
AP FEAE AaL 9hes ofulakzd], olell wet 191 RS o] & 5718 ek AadTE
M= AR T F717F 8 o T71E eI dok 7HE 190 WU S R Ade] o]
& 5715 A AEeter A81(2019) o] AelME ARt M, AH F, o2 3 ©]
& APdoleh= vl 7HA o8 717t FEEE 1L Sl E R T AlE i Helo)
FEIE = 7P 83 o8 57IQ) o= wiA). SAIRE Aoyt SotAH = A

of Ade sk o] WSolMe e 33 9] AR 4 S22k vl v
ERsiths ARl 53 F a7t JvhA7d- <, 2019: 9953158, 2019).
gk 2 APl 2l 2B 20t AlEMEe] A, IRUIR ofel TS

w71 Sla ARl olf@ HAE SE A9} FelolxlE EeliM s shar Jitk4) &

T

O:

N

>~
a7}
b
.
5
|n}

I

_I_:

4) Wumuji &2 &#o]A] (https://wumuji.com/)
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g F e i gl W, Aelhid, Bl S il cgiﬂg}e] He Sl AP, o]

o

2 FAE AR A BAN AR B2 Sla) ol 24H 5L 9111]61% 7|2
(campaign)©] 447& Adey. ma s Aol F7ela o] Ha} sxEe] Hold
olgAlEe] B Aoleka WA = ek A AWK FFe APFHL YA ot
S ofd] PAAEE] WG o R FolAlse] A Wieks Felw AR 3ol B
24, o]2]3 Hold 7Au|olo]

o}, B3] ool AEEA Gokal o] AL ol8pEe] Wl ojzrt), ol Az
P} £ BEHW o845 HAZ B B 5 AAEE BA, 2016).
SR 2 v B AT pgel 2eel 2R Sof sEEe g AwE Fofd Al
o 4AS wlnz, ofeldt Aol thek $4 5717} o184t A Welel v AHe) JPUS

A== AL o] 9 Folet el

3) =2I2l AEE|Y Fo HAE|HO| 0|2 S7171 H0iXIE2| ARS ZE0l O|Xl= &

(1) AP Azt

HtjolE vzl AfUAlld & w o A5 A diskels AAE Akl =71
AEE onfeh= 'AlEA 2417 (Short, Williams, & Christie, 1976)-, #ltjole] 7]%54-
QA Ao AR8-33t whde] Et S mjtjo] WjellA] BjRlt Ago] o] A &bt o]FA|
A, 22jar ook Fste] o -8R Q1A sk A Ak e ofwEA|ol whebA o] 8}
Arreh=s AR AR A v Qdvk webd 7R 0w AR ARt At W
O] 'AE 7I%o] Fhlo] Hrk o 8AEe] 7] Tl QIZHE HARE Fake P9I
FE 35 ARA AR o] gtk A7 k=(Nardi, Whittaker, & Bradner,
2000), s AN EAl HAAE FaRbAY, 52 vAA] wdk) fAReE 92 S

& 5% A Aol o] 8AkE] AR AAE 0] A4 TFede A1

rir

ul

o Rtdekx & W ow HaEd A vitjolo] ARl AAkt Ak Al A
& HEARL "l AT 2ElRVe] o sk e AR Qi) S sk @

—\Tli
N

& sEse AR ALY o] AMISIEA BAROE AYSIACHASY, 2014). Z20d) 3
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#74(2014)& ARBIA A9 o8 E71ell met =2tuiel thajel] thek vk v} thErks A
& Uigledl, 58] MA 718 9 AR 1 o], AR S A Rt SRk vl
7] o8 E7I7F e Al o] ARNE FA0R AR ARE S5 mejvle} dist
o Tk who] B 5| Lkttt ARSI Aol th s it ofZElZ TV el 2] 1
Qlo] W= sk Aol 50 AP Go] A Hof Foiks 1 o2ke & = = 7i”
WEow w=orh WK H, 2016), ool 24 AH(social viewing) 2 A4
TV(social TV)2h= 8017} 54817|= dict. oJ21d 015 5549l A Aseh= 554
 EdS 7HIAIRE B A TVZE 71 21]] o] B sl gofei, 2 Ae &4
vjjole] sk vt ogate] ZpRA]) o] 891w olsf, ARSI A w7iAl TY
o9l Relu]de] A3 GG e SOl TPl ofsixE duskg-S e
71z offtiaL Hol, Mz S AL QITHEES B8], 2015). 22)] 2B &of Hx
o] B9 7pde] 3to] 57k o] ol8AREe] A5 el A7) wie] sojof sh=ul,
22 A el FRtithar B 4 glrk

191 v]ofelld ARslA] AAgke: -8 Qe vRl=El (e, 2019), AR A
Aol S PIAE 815S AR AW ATES ATRT AR AR o & w4
= 9T ek Zlom elal(FHad- 4], 2015), B3t Feakerd o
ARt FEE 7R o1 @2 F- F719F WAl F 7 I7E FAR] 24 B3E ekl
Ao BTN RS 98], 2019). Uobk :2Lt 199] gito = s gl= g4l
S8 FusP] 918 FroR FE ole Lkl 7Nk FA9] 3 g1 9
T} o F|(2021)= Wit S Foll Slof ti S} fAl w2l 84S AdeTS
WA e} B557h S7ketaL, ok lel tigh vlmast i 47k Srkehs ek d
TETF HERS #Rle )= ot

T ARA A WRlde] dudt rulHele] Tag 54 T skl
o} AR 55 ARFIle] /MRIeR Slofe o B S | 8= AEE Sehe vive] ¥

2} Aslo] t=el7} olgA| Bz, vlcle} o] 75,% O1AIEE 1 gl
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(2) =4
2 AEN|Elo] (Csikszentmihalyi, 1997)°l <JaiA A2 A71d "B ol /g "oJul Ao

)
ghs] WA et FEl S b, g thvdell ehds] AlRAte] B AAE £448]
FohL Sl 2 oulgith Ao B9l BHeh B} Qlal 7]eit o] 7o) o)F]
Z

‘Felol| ] S74AQ1 gsule] AlgE o v 2 doju=tl(Csikszentmihalyi, 1990), 53]
7 o

o] FolM Ftalel w|EuTe] A9 Behe Fush=] vl FaF 02 F Sl Hrwn
ATHCT- 5718, 2007). web] AARE o] Algsie 2% s ez Ug 29

olo} tlEe] B} g V1A o] AlFEE APl ol8Ale] BYwE TN 4
Ak, o5 Bof AlEA A AAEE S A9} sl o] A9, w2 sy} e
S1EolA] o] 8AFE2 Ao e Bk HATh(uheH- 2218], 2013). ol W 27]
7} BaEE, ARFEE, Flelzel mA)E deks et daila) 8Rd71(2020) 9] AelM =
UEREEE, o714 mite] shie] A7) ol 8AlEe] 7= AREA AR, 1), elal 3
EH_]_o]] U‘: 3 4(3_] oﬂzﬂ-—— U]ME]—

SRR 7129 Whrlo] HHEA] Eloll ARl ek Zhetha B 4= gitk Ve §%
& Il AR Her)so] ol8Ate] Exdell WRle HEe HES W2A]9} £7]8H2018)2
HEH|Tlo] Eap} B0l EvRES AH INSEE o713 EdS WalllaL, gl 229 ol

gk ~plERL olgale] 554 o8-S Wallsle] A oR EQirhs WolEr, VREY T
WS Eate] Ewet AR83S HolEglo a2y 89S Wellshs a4 A8 1 glgs u
glck. = s 2v1ek s AR B9 Fdell Q1 Jgke AL, 1 o] 7]
3] ol H491 JgS ettt 3 4= glrk

ghA oo} 22 7] ARl S ofe o gxte] QIAARI 84 A EjiFe] WAE HES}

= A7olA] wo] AREESITE tiEH R o] &AL AtekE QMR of& dlde] el 24

ARl ZIE TG o] Vg wilishs Ao vehgE, ole TR B AY B
183 55 o]e] FAeA] BA% AFEellA] YERITHAARIA A3 - Aelf, 2018, 11).
71 AT} u%.(2007) o] AellAE QIEIL Alle] EX5)9 F50l 2] tRE o8- 717}
FFe A= Ao YeRdEd], B9lelle 08 9 E71 7 F5ele ARYVE - 57171
7P 2 9GS 7130 Yot ol delE] ey} 2o fAA UMOW—E%(@O T
2012), 24 mr]ojs} k& Frjtjolo] o]2774A) (=4, 2016) FEH R EEHIT) wh
AR 35719 A4S BY ok 2 A

‘.‘
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A Ade] A FAAIe} TR ol gAlete] WA o %Tﬂqw ARSES H]Zﬁ-oi wel(He
7, 2020), ARAle] Fofsh= ofE|aESt 2Estaldt SR B TIRAHOR §Y ofE| il

gk =S QIAelaL 341 7L Sl AR el S AQl 9FS nE Ao

tloksk F89) njgolS ol gslazt ke B AR B tEARE 7)Aoz AlgkEe]
& 47 9l witjolE o] &gtth= Hlelli= of#o] §itk. et n AR o] v
T A 7eHQ v} AeEel vEzke 7 BREE, 716 uEge] o8yt A4
3R 715549 Sdolabd, AeHQl Bk o5 AMSA T1ENE veRE Aede W
slefar & 4= ek whbA 71EAR) v s A7), Sk, AT 5] 71EEe] v
T geolahd, AuAQl vk T2 SARIE gt 1 ol]lv BY T #HE F
A =drh(ERg7]-$207, 2009). o %7]9} 0]R18](2006) & olHe 71eA] 4/d0lA HlRE
= ) o] gate] A Adella] Ui Ale)A wiEgte] B ALY wEel dAE e 9l
Tt wBokt), wepA] wt]o] Afulzol] tigh YRR 7|eA- AleA TS B S50k Stk

AaAgdo] = 191 WEelA, o] 8AFE9] F7e whE W EE 7] tEA) Ve
UATHZ2G - H:57, 2014). 7F8 Q2 9] A5 tiAZ o] & TSee) AEAkg-el el
omjgh JEFS WA= Ao Ve, R Qejsls WE(olet F1) o Al E71, Al
A 5 AD QA 28 A Al TEla BEE 7] s AgAeR e
%%zﬂs’% AEH2016)= L2 9, AR 37, e 717 A TR 713 Hdks
A F o] TARIAL AS vl vl ek Yot AR FRA An|2o] R Bl A%
AR ok AqelMs QE/EAF SVt o8 WEReh A|EAkgof o] frow] gk 33k
S A W, AR AR B o8t WEERe] froneh kS mIAIA] FUrHA
dlg-uhdr], 2019). e FAA B B719 A ol S =2 AL ARS &

R Holl M (78] 12719, 2018), ol A1 Jake: 712 Aolelar dldsct

SN ERIZN] FAE Fstalat sk ARSI e AkE F7)7) o8t Wi x|

= Fl digh AARE Bt A ) ‘e Wb ARSlH o] mAE s

b

~

rd
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HES dA7alA “AgolelElote] AfAl|T o] & H= A AL AT T
AAREe] wF 3 37 AT 23] AANEES HolEge 49 HoaM(o]Es.
o] 418, 2019), 7 e ARgolgtar sfrjek 7lFUAlelde] MAeh= Aol wheA]
U} ] vehd] miEolth

ot 4o Akg- S71nk of et Au]e] e ARg A of | aAle] Zrlxelvle]
ufe} o gApe] W the dFE 71A F Ak olE Bof 2] Sot 2B g
LTEE HES Ayola Fer] Fe] dergAe) o Zd
HAA] efe Ae® YERIARKAAA- A, 2019), 283 70 Ful4] 33 o 2o
3o ofgEls disget Hll o] FEAEA Frol WS MR G thE Al

hat 27] dhtolvt.

A7 AR ARATE Fal EE 2 AT AeAleE ol 2k

OITEN 1. 220l AER|Y ot TIAEIH 9| ofg SV k= B F?
SITEA| 2. ‘220l AER|Y Zot TAE[H 0| 012 SV k= FoIRISS| A AR, 22,

3. A

1) E&
A wlzEldo] T 392021 3€ 8Y ~ 49 14%) oF, 49 2295 30974 F
997t oK oM, AAl el BT Fof HIAEP ] Hofd Abks tidoR 2] AR
galoz Zgsit), w|2EHS FH e APl 'F=(CODE) 9 vt 391 Z33% Ze]AlE]
= go]H(Presented Live) & 53 sl|2<E]Ho] #efst & 2,694752] 7ol Al EIZ 194
71989 oA S Tl F 23 AE-S Bylon 1 FollM & 506789 fE Beke g5t
T A3 SR ik A A= ofefel it

e o] 111(21.9%) %, ©14de] 395(78.1%)elat, oli= 107} 7(1.4%) ™
20t17} 170(33.6%) ™, 30th7F 183(36.2%) %8, 40th7} 98(19.4%), 50ti7F 44(8.7%) 4,
607} 4(0.8%) o= FAESIT. A5e] 75 2008+ wwho] 201(39.7%), 200 ~ 400
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Rh mRto] 217(42.9%)%, 400 ~ 6007k miwte] 45(8.9%)%, 600 ~ 8001k m|wto]

20(4%)%, 8007+ ~ 10007k wlwho] 7(1.4%)™, 10009k oldo] 16(3.2%)9eldaL,
gk arsshul &4 vl 7(1.4%)%, arssha Eo] 51(10.1%)%. wistul zjdto]
63(12.5%)%, theh E%o] 294(58.1%)7, ekl Afeto] 17(3.4%)%, ekl 4]
70(13.8%)%. 7IEk7} 4(0.8%) 8= Uittt o8- viAl= PC7F 217(42.9%) 8= A|1Y

Bokal 1 vheow Wukdlo] 189(37.4%)™, H=SPCYF 87(17.2%) 8, 71k} 13(2.6%) "8
o= YERdTh o] AR 1ARE ~ 2231 wlRto] 163(31.2%) "= 7F Hokal, vhao
2 2MRE ool 158(31.2%) %, 30 ~ 1AIRF wwko] 153(30.2%), 103 ~ 30+ vIwte]
26(5.1%)™, 10% "] 6(1.2%) B 05 LR, Hlal%] & o8 ARES Witk

(1) o} %571

o 7] Bake] WAHQ) Be AaYATE T 2 F7, Wl F7, AR F7, A4 3
olek= ) 71 ol§ 712 FAlow TAsIglon), A wl Qs vie 2LE 2, ol
29| §RETE A o] S0 29 ol§AHEo] 1 dleld] EAE)a RSk Ul
o] ‘ol ES) U ol §AFE FREE WAL 5 UAHARA, 2020: oS 91, 2019).
w5 3 Alzle] - SEno] 718H 1 Qe HgolA it HelAso] thak 44 v
tolGhlese] oA, S & 5)% ol A4HoR wFs 1 el Fx
s} whelE Qo) ARE Uikl 718 ol s} ol thajel Hefsjel 2ale]
%3 G 1% 59 Aol e o} agohe wol el 3 F2 gus

7%Tr147ﬂ°]"4 ol ks 7eoR B8 VrElaL, olell wiet # F O}lﬂi‘?ﬂ‘rﬂ
I o] 82 1] A el tfgh T oR, AH F ofE Bl tigh Jret

ZE 9 ot ki ok RS E SO E ERsle] AS st
Q= 31, WA F, AR w719 AR SRk WS w1(2016) 1E]aL
5319 94-8)(2018) o] A2 Farste] 2 Al Al 4 - ARSI FA T &7
o) 75 Aks=el dH(2016) 9] A T 71 E71(EH §71) e Hige® & Al
SHA| ArAdslolct, P o 98 9 L Ve S8 ARMS Bul7] Sisl Al 3
oABILE”, the AT oA AR B7] S1al el Jefalsin”, "uhs ARIleld

1
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S50l Helalglr)”, Ui Sobe 0w ARk U] $18) $FA0) Aefelelr) 2 74
H9T, WA F7E U ofelaEs) 258 4 ol $7A Fefaiek”, T sl 1]

S8 PN 71 At RE) $18) ST Aefaleln), i T AlgE) 255
7) $18 A0l HofaIgle)., "R the AlrEe] S(aRg) 0] Faa $7A elsigl
ohR TAEGlon], AR F Ui Ut Folehs ofdliE B s o] Sls) 74
o olalgin}”, "= TR AlE R Bl Aol ololtiolE ] 913§l Aetals
op Uk ltjgel, Beldst dusi) hag Ans 2] Sl Sl gelakct, Lk
QT B Blsl] Bk S 2] 918 Ao Hefsiglr = S4 o)
Auke A4 7R Ui QT #1ge] walo] B A} $5 A0 RoIAE”, U #

o} & 4] AjElolo} ks AZjo] A0 FolaIL, "L vk Folahe ofels
) Ego] 9 A gobd $7Ae] HeISIk”, Uiz 7} Folshe ol el 92 A
ofFitA} $5A00l Aolalgln = PRI olg B1o] g ek Al Beke s
BE B 74 P AEw e, Lol ~ue 8o} A sEEe] ol 5712 vt
s}m SR Zlo] 3 bR 19e] HAoln o g 7ol vhe Wit % EEA, A% 5
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(2) AH ARz, 24, o1& s

drp} o Al 23 Aol E sk 2 QIAISEAIE ofvlshe AkelA] Azt
(Short, Williams, & Christie, 1976)< "lo] @7}, gk~ 2]l ¥lii(Biocca, Harms, &
Burgoon, 2003)2] 99} Z8-8]9) U4d(2018)2] A5 arsle] B Aol g A4
itk FAHQ Fe s AR H2E Sl TR o8k EAIE TAE F QISiT)

il

l

U ) 392 Bk TR ol§ARET} 2 el S 2 ART, U B
B e e g 30 i ok ﬁiﬁé AR, P
22 WS, e o

e
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E Hrg ZI8geigivk

202 =9(2016)¢] A= o
Aol Hofsle] TS Aeehe Bt AR 7ke E SRR v 7 ]Oﬂ Folslo] 5

L
foby
2
>
%
sl
©
3u!
rin
Mo
<)
-3
2
AC)
N

452 $I=01EsiE 657 5% (20214 108)



S Hehs B9k, thE o] A1 o)A kot vhs Al eld o, SvEaL A &
ol WA EQITE &= Z7d3Iti M= 6.07, SD= 1.35, Cronbach's a= .92). BE #327
A YAE Hew Qdgeit.

o]-g RER=o} XA O = Helght ¥hg7](2019) 9] A5 wpEoR 2 Al B
A8t o8 RIS U= o] 95A] gof SAlel dis] Mk o vt U=
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o $7A] Fob FAIE F AARE A VI, "ol A ot SAle] e S
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H A Sob SAE |2 @ 2l AE Aotk R TR AEAR e U
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Ak A}, TR 7k 5 2, 3H o] AT Shof ofwgh ek 384 5o b
7] ggo} o] Aleltal 8R1EAS APEAISIIT). EigenvalueZt 1 odolal(Eigenvalue=
1.44, Cumulative %= 74.02), F-214A4%k 4 vIvke Alejstar, 201445k .6 ol
FEES 84 aRlom a3 Ad, F Al 7 8glo] EEHITE Al ARSIA Azt
EUS MPATE 7o R BREIE o] IR 22 9Rlow FEw o] ARS|A At
D' EQ(8S] 2) 0= HHsigitt, T o] & W) AEAR o] A
a1 el QR1oR EEEEH| TAA O L= o] A Fof SAel sl wuk

ox WERITE(64), UP7F oWl A FoF SAlE EE e RS ldiHET 2
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(FFH)EolAe 28 /iO]‘:} (.84), "R A 20 SAI9E AiE AAE Al I A
AAE At (086), Vhe Aol FRshe the FddllE el ojgo] girt"(.88)7}

EEHAT ATl vERES AL Tt EeEIARE 2 At
e 2o golo Bodyle] shte] Qoo B yal 3, BAF X EAMR]E njito] wiErto]
717150 s el RS 3] witel] AEA 0w ARRE ot A7) Alolng, A%
ARBOIES o) WGkel| ¥AAA WEE(8Q] 3)® st StH = 6.02, SD=
1.33, Cronbach's a= .94).
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gz A S AR B4 WHE X851, EigenvalueZ| 1 o)de]li(Eigenvalue=
1.15, Cumulative %= 68.59), T2 4Agko] .6 ool F-aAAgto] 4 w|Tie] g
S ALls A3l F v 71A9] 29lo] =EEE, o) 7| AFAelE UE o] f 5719

Ao Vet

Table 1. Motivation for Online Streaming Music Festival

Factor 1 Factor 2 Factor 3 Factor 4

Interaction  Entertainment ~ Purpose Interaction
with others pursuit empathy with artist

! pan|C|p§ted in tlhe festival to get relevant 83 10 00 14
information and ideas from others.
| participated in the, fest!vgl because | was curious 81 14 03 10
about other people’s opinions.
| participated in the festival to find the information |

: . e ) . .80 M A3 .10
need in relation to indie music and music venues.
| participated in the festival to communicate with 77 15 10 97
other people.
| pgmupatled in tlhe lfesnvall to know vyhat s going 77 10 17 - 03
on in relation to indie music and music venues.
| pammpatgd in the festival to exchange with 20 2 19 o
people of similar interest to me.
| participated in the festival to have a good time. i .82 .10 .02
| participated in the festival to not get bored. .04 .81 .08 A7
| participated in the festival because it was fun. .20 .78 .15 A7
| pamc!pated in the festival to spend time listening 23 72 02 05
to music.
| pan|C|p§ted in the festival to support indie music —02 08 8 3%
and music venues.
| participated in the festival because | thought the
current situation related to the performance should -.01 .05 .82 .39
be improved.
| participated in the festival because | thought it ~
would be helpful to artist who | like. 34 12 66 12
I par‘nc,pa‘[ed in the festival to give power to artist 30 17 64 _36
who | like.
| pgmmpatedlln the festival to get information about 29 23 13 71
artists that | like.
| partlmpgted |n‘the fgstlval because | could 10 23 15 69
communicate with artists.
Eigenvalues 5.94 2.07 1.81 1.15
Cumulative % 26.53 43.58 58.43 68.59
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(Table )& AoHH 720l GH 76t 37 37 &7|2 BRHAE £350] 4BE
UL alfehs dhde] F_I7FE SA0R AREREolkl 2e & < Qitk. & 3l wlEd
o Fofsto] Gyt o8l IAE Fotal ol SR HAEE Y dd vkl HRE
A} sh= 5719}, ofE|RESt wipshal IRFE ol AE A3 ARE A} sk E717t
A FREEACE EEE Q9150 AN A the 2

291 19 "he U ARFERNE # grs} oo|tjolE A7) Sl $-5-A]e] il
o, Ui B AREES] oA (WRE) o] FadiAl el elslalrt”, vks Qe Fd
A3} sl dash JuE 3] 98] 950 Holieitt”, Ui T ARRER} A%
913l 9ol FHefaidiet”, "Vh= Qlolget, i sk ok 8RS 4] I8 ¢
T2l FeASQIrt.”, Vi vl vigzek IAE 7R ARRER} asly] Qlel 9ol Flefs)
Ak 7 22 Ao R FEERS, 9 80S ERIF] afi(Interaction with others)
At 821 200= Vi EAE AR Hul7] $I8l Aol Jesidnt, e
A7 Al AR B)7] 1l Al Fefstgint”, Ui AmIlelA Al Hefaal
ok, e 2ok Eom ARES Huly] $lsh Aol Hefaigint v 22 Ao wEERl
11 3F 291 98 F(Entertainment pursuit)” $7]2 Wit} tgog 22l 3o
Uhe QIveot, el o] Harah 9-EAe] Folaldet.”, Vhe aiAle] @ Aglo] s
wjojok S Aol 9ol Fefalditt”, "Vhe W7t Folehs ofE|Ed A Ego] E A
Zropa] Aol ofsolet, Ui Uit Folshs ofElEolA| & Aot 97l 3t
o) 7t 28 Aldow Eola o2 ‘x| F7H(Purpose empathy) £7|% HHEA
npAEko R 99l 49l " U7k Sl ofElAE e gRE A7 S1a) Aol Hefslal
o} e} U= ofE|AES} 4E S A QlojA] Aol oSl V) g Ao R EEYal ofF
‘oJE]~E9}e] Wi (Interaction with artist) &712 Hr3sic}. vl 22lel tigt Cronbach’s
alphagte ERRIZIe] 157} .79, 2F 37} 74, HA 372 76, ofE]~ELle] alf= .90
= ER} AE]E vk Eolitk

Table 2. Mean and Standard Deviation of Motivation for Use

L Factor 1 Factor 2 Factor 3 Factor 4
Motivation - - -
for Use Interaction Entertainment Purpose Interaction
with others pursuit empathy with artist
Mza” 4.22 6.35 6.70 5.77
(80=2.10) (80=1.18) (50=0.82) (80=1.70)

Standard Deviations
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ol& 5719 Bt X HFAAE AHRU(Table 2), o] FM AR ¥+ 5717k 7V
A U 2S5 AWM =6.70, SD=0.82), ThoZ Q= 7 F71(M=6.35,
SD=1.18), oPE|z=Este] wH F7|(M=5.77, SD=1.70), ERIN| wF F7|(M=
4.22, SD=2.10) =02 et

2) 012 5717} EOXIS| ALS LB DIKi= gt 24
18 5717} o5l MM Aol VA GFS BAFN S WS
BSYR, 7 A= ol (Table 8)3) 2t} o]

AR 23}, BE WSS JRARTE O p (L0011 BAHOE Relrle Ao 1}
ehgek

=
= o] =
57, ARSI A, B9, MEEe) e

Table 3. Correlation of Motivation for Use Social Presence Flow, and Satisfaction

1 2 3 4 5 6 7
1. Entertainment pursuit 1
2. Interaction with others 16 1
3. Interaction with artist .30 407 1
4. Purpose empathy AT BT 32 1
5. Social presence .23 .39 32" 28" 1
6. Flow 417 23" 487 23" .38 1
7. Satisfaction 37 187 28" 32 .30 425 1
***0 <001

Cho olg Sk AL Al B, W] 71 e clobur] 9181 o
SFIAE AT, o1& $717h AR Aol TR 33 ofel (Table 45t 2t

Table 4. Effects of Motivation for Use on a Social Presence

Variable B SE Jé; £p)
Interaction with artist 15 .05 15 3.25"
Social Entertainment pursuit .28 .09 13 3.02"
presence Purpose empathy .04 .04 .04 .86
Interaction with others .24 .04 .29 5.68"**
R? .20
JR? 19
Fp) 31.31%

o< .01, "o < .001
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RN 23S ARSI 3 v AekS el SARAISH VIF (24473310
& RlsiSint. drH o= FARRAZE 10 opdelaL, VIFZ}E 10 wisteld vga-dAdel 7t
%}E}ﬂ A=, = BRI VIFZL ofF S8l Sl slo® vEisit). 391239
o JAIHF =31.31, p = (.001) ol 2o vhepstar, 3l7]4)e] A 20%
Al Aom uepsit) ofe|lxESfe] wi, Q2 1 BRIFe] wE, A g4 5717t AR
AARE el G vIAEA HESA Tl S AARE A3 BlRlAe] W 717 9%
o] 7hd & AoR YeRda(G = .29, p< .001), Thro& ofE|~ESe] WH(L = .15, p
C.0DSk e (B = 13, p< .01 &7] o= vt 34 &3t €719 745 A4
AN fremR dEe 7IAA B Ao meyith

2
Off
o
J.,
o,
ruﬁ

T2 o4 5717F B9jell nixE 93=S Aot ofi= ol (Table 5)<} 2t} 3|
FEA Y-S AES o] oA taaAd Ak Sl wAsbel VIFE SR1sia, BE #
AHAZE 10 olskE, VIFZE 10 nleke® yel FAP} gl 2o skige). s7nde] A3
3 AAIHF = 56.77, p.001) FeJgh o= vehtal, 3l7)2]e] Ardee 31%91 A
o= Ry,

Table 5. Effects of Motivation for Use on Flow

Variable B SE B «p)
Interaction with artist .33 .04 .37 8.81™*
Entertainment pursuit 57 .08 .29 7.43**
Flow Purpose empathy .06 .03 .07 1.61
Interaction with others -.01 .04 -.01 =24
A 31
AR 31
Ap) 56.77"**

0 <.01, ™ p <007

ofelEsle] mF, 92 7, Helsle] wR, A 7 F7H BT e viHEA
st SRS e A}, Be] 29 ARl Akt gl olelseste] wR
5719} 92 27 oo frojlg Ane uglth urk pAHeR AR oELE wF

B719HB = .37, p< .001) 2 F1 571(B= .29, p{ .001)= EYol A2 JgkS v|x=

o,

Ao vk, Elolzle] wf B7)sk 4] 7 B71E BAHCE fejnjat vt e
[e1}e)
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T o]8- 717} o8 kel viAks d¥E HEY AvR= (Table 6)3F 2t
1A A ARl $hA tEE A Weke ffs) gARAs VIFE: Slelgla, wE
FARAPE .10 olskz, VIFZF 10 v]gke® ushy] witel A7} gl A0 ysit. S+
o] A3 AATHF = 3475, p € .001) o3t o UeRal, 34140 dyEe
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