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An Exploratory Study on the Influence of Perceived Characteristics of
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This study aimed to explore the intention of viewers to continue watching news presented by Al
anchors. Al anchors are virtual characters that are used in the news industry. The study focused on
whether the perceived characteristics of appearance and voice factors of Al anchors influenced
viewers' intention to continue watching news presented by them. This influence was thought to be
mediated by viewers' preference for Al anchors and their perceived credibility. The study drew upon
the concept of the uncanny valley effect to extract perceived characteristics of appearance and voice
factors of Al anchors. Additionally, the study included news credibility as a mediating variable
between the credibility of Al anchors and viewers’ intention to continue watching news presented by
them. An online survey was conducted using a web questionnaire to investigate the relationships
between these variables. A total of 800 responses were collected and used for the final analysis. The
results showed that the perceived characteristics of appearance and voice factors of Al anchors had a
positive effect on viewers' preference for them. However, these characteristics did not have a
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significant effect on the credibility of Al anchors. Viewers' preference for Al anchors was found to
have a positive effect on their intention to continue watching news presented by them. The credibility
of Al anchors also had a positive effect on news credibility. Furthermore, news credibility was found to
have a positive effect on viewers' intention to continue watching news presented by Al anchors. This
study has both academic and practical implications for the use of virtual characters in the news
industry. Academically, this study is one of the first in the field of virtual character user research and
provides direction and suggestions for future studies. It also expands the potential use of variables
from the uncanny valley effect by measuring the perceived characteristics of virtual characters using
these variables. Practically, the results of this study can be taken into consideration when applying
virtual character technology in the news industry. The results also suggest that technology
development has surpassed the uncanny valley, allowing for the creation of virtual characters that
closely resemble humans.
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1. M2
A5 (Artificial intelligence) 71%] WHOR BA, ooz, JIZEFAA 5 thdgh vl
o] 2K HolellA 713 e S8l gltk. 7P AREE sk W] FllA JEAE
& &83lo] FEsks 7 AEEE FlskaAt sk ARl mlolu RS dolHstslal |

d(Deep-learning) 7|s< &3l Hlo[elE dFslo] RksolItiKurihara et al., 2021).
Held 7] aEskE dxks FdetaA) she 1ES v AR APl et o g
7V A ARA-EEA Akl AfEthe 5404 o Yok 28, wjuA] 5 2 <
2ol Jar} glofA|a, e 17 5 o el Jaks W] erom, AMIE AHES F3
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IO R AT o9, 2012: 27t 2018). whEbA], 1 Aol AL 8719 9=

E4]o] gig 2|7k B4 RIS Alelsie] At o]E nlEeR AT °§719] X|7kd 54
off 2 Mew 9 A =S Hrsie] 5 Al 979 [& APgE olwert i) Azt
ok AEwe}t Al s APSlaA) shs ol 9 mAlE 89l 7T vl 9lo.
], 2 Ayl A} she g3 IS AWk ) S BeR 288l ulie] A
th(71ode}, 2009). F71402 Al 370 thet 4 ﬂ*éol Fr220] R B4R s AR Al
Aol mA= GRS At wixukoz 7k welo] Al A7} Wk As X&H R A

oo s ool i G *b%iiéﬁ ool 7hg e 280 o 59

2. O|2H =2

1) Al ¥79| X|ZH= E4
T2 BAT AAPIA| s ARE dAdehs FRA(Source) ol slddict AR AR
ojde] o ® Aree] 54 (Source characteristics) &< M#falloF sh=tl(Andrews &
Shimp, 1990), 772 %471 ¥ AgPATE2] ol T2 49 A4S Ausitt. A3d
A, s 7 Ry A, e v so] i ARRES AlRAe 84 A
Shelgda-97, 2012 A3, 2018). ARYS] R} Fhejel 2hE H|dold ARUA]
Z(Nonverbal Communication) 24~ 91014 ARUA AT} vz A= vialA] A g3}
£ olFths AT e EAdck(Mehrabian & Williams, 1969). 72~ 99AE o= <
ToF e Mol A AL 7S s ARE sk 9ES sk s ARl
2 5gom, i <B7] I Aol skl e olweh Fae] disf o] 8AE
o] A7feh= 5AS v waa) 3k

Al 71k B et RIZEl S40] Al 2} FIg 2 RISAE |0l ojxi= ol 2t B o471 209



Al 71z 722 ArSlo] 71K A Eghs 3Rl SA4do] Q7] el oot F4e)e]
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(Uncanny Valley Effect) Q153 283t AR Al ISzl o mo} Al
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BekS LA B, Algda) o ke el muet 2B gk 5712 U] ST ¥
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71 1-1: Al 2PHe] A XRIE oRICE2 Al 2] ME=of| F(+) &l ke o Zo|ch,
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thgo =2 277 v (Perceived attractiveness) $917} M5 % (Preference) o] 24
AE AR AL Pt v gl tigt Sl kS w|A= Qlo]o(HE8R1-E7E]-A
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71d 1-2: Al Aol 2fdA o2 Al 2 Meof F(+) Aol Fekg ol Zolck

71d 2-2: Al Aol SEA o2 Al 2 Meof F(+) Aol Fekg ol Zolck

3) 71 FH2IE] K|2iE SAn} MRS B}
2 AelrdE T A ol Fagh FRkE mAeE ZoR AFE AE = (Credibility) ¥
QU(7ofe}, 2009)2 Aeiele], AT WAl B A2kl B4l Al 3 S el Al 3
7} AP 22 A4 s s ool ek wA)eA) Al g, & ol
A TR AL 2] A9, s Bolel a7l s 7k ik ) B4 TRk
Aol 7K SIZE] Rob AAATE Ao et . M ARl HokiA A7 54l
Sol EART. $40 Al B7Ae) A28 Qe 4
#490) 3% TS Aokt FA2012)& S8 oloE ol A7} 17k fralelA A1
#ox BAIA SHA7) ololES ol Mg olofa 4+ qlrkaL ARtk A2 153
o). 88 ololdEe] olulA] AlaAo] oa4E 58] ol EiH(Berry, B

ut
de Rosis, 2005)2 #jo} YA 7}?3(Self—identiﬁcation hypothesis) 7HLU% =3 ’f—i‘jéf%

Skt 7]‘44%0] =P Lq]gro]a}y_ Arge 4= Qltk. gk, H2 Xﬂx—}ﬂﬂ U= 7P QR
A Algre] B3t AR FERIchs S war 9lom (5485, 2022), 7M7)
ofo] Akl 7PheE ARl 3AAI ks e At VERITHKIm, Sung, &
Moon, 2020). AlEe], 919k, vly2-e} g#(Seymour, Yuan, Dennis, & Riemer, 2021)

= bR ofols WS M A ollel 9] AlEelA e BB ATk
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AP wgom, 9137 QRickeol 7k ofrbele] thek Al ololdS Sl ol
wel, AT 719] 934 QRihgol B APIH R BAFISS fis AR Aue] A
7} otk A FEa) ol ol TukoR B el Al Aile] 2|9 Xzl
Qb AT el A1z Al el ojgt 7} gt o] st

71 3-1: Al LPHo| 2R REl oRICkE2 Al 2 Al=|=0i F(+) X2l 22 o[E Ao[ct.

Absto] obd di S Al Fdsks 212 2vIshs ©I918H Anthropomorphism)<=
ol NS Eole vl Expelths At At SAFHEAY oV, 2019: Waytz,
Heafner, & Epley, 2014). 497} ol1(2019)2 CASA(Computers Are Social
Actors) Feitiqlell el Abgte] obd tid, i el tiskd ool Es] 2lEe] 7idS
5 o vk Fgglom, ol G(Waytz et al., 2014)- AR&sale] QTRe- 54
& A8EE w A= O ol Qlvhe 2k vk SRR A SY S ek
=UTE o 7es Fohs Hell AERr) Sesithe e & 9 ok AdeE 9
%ﬂoﬂ*ﬂ% sk Adels AIETH A2FE Qizo] AlEel frefn|g FEke miRvhe 2e

N,

71 4-1: Al 2PHe| SMM X oRICIER Al 25 Aol F(+) &0l Hakg of& Zo[ct.
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Al A RS w) mjEio] =Eate] Bjiol] 3k mR= A Bar Hof Aol v 5%
glom ofi= 2|24 #]g](Perceptual Processing) 72 Am¥c Barsalou, 1999). #|
ZH] Aefs FolAle BE%] 54 ARE 7IWhoR g Aol oEshs 144 24|}, A
72} 2] o] vhf e 7d2 #2](Conceptual Processing) 2 22]%4 EARU= ouut
TWdell vpsle] Helehs A 2Ajolt), Fal FEAES vy dErE Eedo®

=% 54 AEE 71BLE ﬂfﬂo}oi miEVdE AL, g At % FHE il

29} A(Xue, Li, & Jin, 2022)& A=) 72~ W5 HOH okl Al £7dollA viEE
A3 4= S Heit) Al dlo]HEs= <Al Bt AfruAlold 2Ed 2 3444 1)
He E3) Aol 9JekS v THRheu, Shin, Peng, & Huh-Yoo, 2021). WA, FELY]

A7k w2 siRle] FHe] ARES Bl et Ayjoln o wEt AEPde] ARE F

23 4= 2i= ZoltK(Dipboye, Arvey, & Terpstra, 1977). 4 Ax}= 7|Hko 2 AT <§

7)ol 3k A2kl mzido] AT eB7lel] tiak Algael] A0l oIske n)H AL ekt ole]
,] H

g
B 1m0l Vo B A 1A % £497 vhelgo] AL A A6l vl g o
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4) Al W7 AZ|E=Q FA AR
ARLle] T2 (Credibility)-> HIAAel thet 2125 A4 4= 9= 22lo]t(Hovland &
Weiss, 1951). #4121 AR AoA =28t &= 9= 225 el A2 g-88c) HRd

A= ir“/‘r 1 A éi AeAF E= Xéi el Rk A= HEel theh A} et

SICHL, 2018: AV, 2021). 722 Bokel 3% 2 WAl that 217} ol s
HIAAL] UGl thet A7} o)y 1 wRzell, w2 AT APIARECIA s S ek
HugloR] MSHS o) ) MHE F 5 e oluA} SFEHRAE 8T,

2013). webA, Al 77} dsh= q720] AP A1Zishs Al 98710l tieh A% 5= a7
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oA Aol Ae] f18e &el7] flal the JWr theke] & ﬂ” o 4 Sk A3l 3
CHESA, 2014). A3, o133t o]93(2009)- 713 AlAle] ofrfele] digt 2127} Al
oL} Aulzef tigt 21| B AlFolU AH~E AlEshs 7]9del ik AlF R o)== RS
At H9E Tl tigh A7t 71l gk AlslEs ol
g} dlolu]=7} 3HChen, Huang, Davison, & Hua, 2015)+= Z#E] tiet 2127} sl
of thgk 2]z Holwar HFA| ok ufehara} she oe® ololx= s ATt A8 A
o] o]E¥} Hrle] Tl ¥ MIAT AHES vpoR 2 mlre]o] R AT %37
off thgh A= %7}k Al 8717} ek 2 FRo| ﬂ%?ﬂ AR Aol 7 s FE 3
g G WiE 5] flete] vt 22 7S AR

rr

7K 5: Al WA A== Al APPSR A FEol| gt Al=lTol| F(+)Fel
A=

]

=

5) XI5 AlE 9=
AEHoR st s Ikl AT s melsb| fEMe A& olf
(Continuous use intention) WSk 83t 2|54 o] o= WHEAQ] Aol Faks
A]7] Wzl ARl F AIE AlSAe] i, vl 2 2 ARFA o]oell A H 2P A
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Kulathunga, 2020). Ad3d7tollM= 7722 AlAAbEe] HAEdks w2 75 el #4654
OF i ARE S dshe Aol S e BelRirH en - AAE, 2009). olHd &

Iz B AL AT} A4 o] §- o) ted]] Faks Rtk AT ARES ToR, Al
Al thgt A5t =575 Al A7 Jdeks 78 AEH 0= Agstaat she owrt

Eobd Zloleh= 7PdE AAsle] 9% WS A

7K 6: A WA M= Al WP EIRlSHE RAE RS AlEE of=of F(+)Hel IS o)

SRS 54 Aa] o] gk AH] 9] I5AdE Fo)7] Slal] AlElehs AlEolt AHlE
A&EH 0w ol gafaat sk Aae] itk 21 S0l o] gAte] A7t A& 0]8- ot
YEE WA= AL ve] e El ASE 2, 2018; A/dE, 20215 2g- 3
24, 2016: Abroud, Choong, Muthaiyah, & Fie, 2015). 7AH42= SNS oA du
off thgh A7} A& o] & ofteel] FEks nx= RS Hee AT7F SATH o WA,
2020). °IF 2 2ol H8AIA Al B717F Adehz 12 AHol theh A7} He5
Al 777} ks s AEH0m AT vt mokd Aole} 32 ofHdt =9
apro s B Aqs vt 22 7Rde AAEISIH) olBA weolE nlgew AAE TMdES

Felel ANT AR ofdlsh 2t (Figure 1) #).

7K 7: Al WPt SEkE A FEoll gt AR|m= Al PP EidlskE wAE RES Al 9f

ol F(+)Hel 22 ol Zolct.
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Virtual Character Factor

Appearance Factor
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Preference
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Humanness
Attractiveness ul

Voice Factor

Continuous
Use intention
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Credibility

Perceived
Humanness e
Credibility

Attractiveness ol

Figure 1. Research model

3. oi

1) HlOJE} +&
B QI A7 RERS Be9 ) o] 48U, TAHCE A%t AR HERS
AR 5 2B ARG SRS TEE PRI, ¥ Ae] AR SR 20214 89
19913) 89 27900 7] o] Folic), A% ZAl WA ol olZjsle] 9 APAS
2] Ak WAL, B AT A7} ool AT B RISk 328 A9E 44 o

ol daglel, e 3sly] Aol Al 77F 3ok s e AR §- Aol Hold

il

T A= A AR 2021 74 199 MBN9| (756} Al 72 3732 3
st AL Y77} Bshe 7B A F ARl Holales: drk s s A ol
= MBN9| 74 Al 3715 dsle] T dalidom Ak slo] ope (zh5wet Al A7
2 FUE B3 F71H 0 Al PAS L-E8la = WAkl Hold MBN9] w78 A

a1, AFHoE ATt AAl BA] 7P HAle] R oS AlElsie] At ARl AlFdE A1z
A BEEZ AFgch A7 As BEREL 2021 79 199 MBN9] (7555} Al A2
YoM A= A 7 F ZAR AR F 4Tx7ke] A HES 18] AJAe & AR

T o SO R Hories el ZAF AlAE] e T
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T 9939e] SEAP} Aol el 7hedl 237 ok, T 2], A o] wet
1935 AlefataL 80059 S5+a HE 4 B Aol 283tk SHA k= A B AR
HlE| gdglom FAAQL QIFEAIT 54 the 2k Addel ulAe WA 338%
(48.5%) 3} 91 4129 (51.5%) o= Fd9ict. Al webrd= 200 198%8(24.7%), 30t
1739(22.0%), 4090 2099(26.1%), 50tH 2209 (27.5%) 02 FAFC WSl wjebA]
= 32 o] 136%(17.0%), izt Agk 647(8.0%), W= oY 60078 (75.0%) 2= 4%
o ¥ o= RO Studio ZROsks  Z8dle] PLS-SEM(Partial Least
Squares-Structural Equation Model)< #413th. PLS-SEM2 344k 719ke] 12244
A ge] e A 1A warel] disf A ow B A3 7es A8sto] B A
£ el dll| frefshH (Fsle, 2019), E&AR B4 F40]

3 9= Ao 7S, 20200 Chin, 2010). wbr 2 59xE PLS-SEMS &
.

1(‘

(Appearance) 2t 24 (Voice)©ll sl sda} el
(Destephe et al., 2015) 9] d7-5 vptow Az QP 5w, v

ok 2 Aqtellds 7V AHRlEle] Az B4 Sl v A= L83k AT %87l
ek HEws Wali(2020)9] ATE HREoR 67 TFo= 4

BA7} ke 2= RO AR o2 F(2017) 9] SHE nigoR 717} 4473 :r“éfﬁﬂ
th AEA OmE Ao, Eellolel  dl=nkAlgesheimer, Dholakia, &
Herrmann, 2005)¢] 159} 71743]9F $711(2012) ¢ 9471 HIROR 4730 = 43T
B AN A, 2EE, 2 AR A B AR o SAE 98] 53 BFE
ol Ak sk 2199 ZATH(Table 1) 3%).

rO

218 S=EQIEEE 673 3% (20234 6%)



Table 1. Survey Questionnaire

Variable Questionnaire Reference

Artificial < Natural
Synthetic <> Real

HUM  Inanimate < Living
Human-made <> Human-like

Perceived X ) .
Mechanical Movement < Biological Movement

Characteristics
of Al Virtual
Characters

Destephe et
al.(2015)

Unattractive < Attractive
Ugly < Beautiful

ATT  Repulsive < Agreeable
Crude < Stylish
Messy < Sleek

| like the Al anchor.

| have a preference for the Al anchor.

| have a preference for news presented by Al anchors.
| have a preference for watching news presented by Al
anchors.

| like Al anchors rather than other Al anchors.

| have a preference for watching news presented by Al
anchors rather than presented by other anchors.

PRE Kwon(2020)

Al anchors are generally reliable.
Al anchors are reliable.

Al anchors are trustworthy.

The Al anchor seems honest.

A-CRE

Lee(2017)
News presented by Al anchors is generally reliable.

| can trust news presented by Al anchors.

News presented by Al anchors is trustworthy.

The news from the Al anchor seems accurate.

N-CRE

I will speak positively about the news presented by the Al

anchor. Algesheimer
| will recommend watching the news presented by the Al et al.(2005);
anchor. Kim-Song
I’'m willing to watch the news presented by the Al anchor. (2012)

| will watch the news presented by the Al anchor.

4. A7}

1) M2z T}
PLS-SEMS- o]-g-3F #-4oj A W4 UitA A8 e 221 2l (Cronbach Alpha) A=<t
A Al = (Dillon-Goldstein's tho: DG. rho) 3t 7|02 3Rlgh} RE 2 W4

(Latent Variable) 2] Z&2n}a U} glo] 7]52291 705 Z3}8laL, 4 AlF% gho] B 7]

Al 7t FH={Efol| CHEt X2kl S40] Al B TR 72 XISAIE 2|ol| 0|xl= ekl et BN o7t 219



Table 2. Reliability

2 AlZ|%=(internal consistency reliability)
SHAd AlF % 7S (Table 2)9l &

o} AN

Appearance Voice
- PRE A-CRE  N-CRE INT
HUM ATT HUM ATT
Cronbach « 887 .852 933 .878 918 .906 915 .908
DG. rho 917 .894 .949 91 .936 934 .940 .936
SN FEC] AE AF%=(indicator reliability)® ¥53} A(standardized
coefficient) & 2H&slo] 73k 44 gh(standardized estimates) S 53l 7153ch %
skl AR el B¢ 71EA19) 10 BBleke 2t BRI A% AR A= (Table 3)°)
SOk AN
Table 3. Indicator Reliability
Variable Measurement Criginal t-value
A HUM1 779 37.839
A HUM2 847 70.488
HUM A HUM3 .815 54.769
A HUM4 .869 83.776
A HUMbB 841 71.018
Appearance
A ATT1 781 52.333
A ATT2 .800 42.468
ATT A ATT3 792 42.737
A ATT4 817 53.274
A ATTS .768 36.874
V_HUM1 .876 73.983
V_HUM2 .894 98.253
HUM V_HUM3 .890 109.629
V_HUM4 .907 118.282
) V_HUMB .871 85.791
Voice
V_ATT1 813 57.060
V_ATT2 813 51.993
ATT V_ATT3 .829 55.204
V_ATT4 .850 65.944
V_ATTH 792 40.630
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PRE1 .832 64.170

PRE2 .854 70.892
PRE3 .881 95.764
PRE PRE4 .879 86.782
PRES 794 53.633
PRE6 .808 57.623
A CRE1 .888 87.227
ACRE A CRE2 .883 78.386
A CRE3 .901 108.980
A CRE4 .859 78.086
N_CRE1 .905 116.986
N_CRE2 .893 100.416

N-CRE
N_CRE3 .899 91.360
N_CRE4 .875 83.467
INT1 .882 98.888
INT2 .864 80.894

INT

INT3 .890 82.336
INT4 .908 128.376

Az E}” (convergent validity) = S74#13te] oigk X—i]ﬂ el A freda) AL
_T_'_L

A AN SR 3 tiEE A4 kel t-valuert 71%7?]0& 1962 2o8lie< BRI Hit

B ol 49 BE AR Bt gl 71ER2) 502 et 91eS Hel
ek 27K 1A galelel wel 1 Bes Shwsleitkal Wi B e

(Table 4)°l R°F A1),

Table 4. Average Variance Extracted

Appearance Voice
- PRE A-CRE N-CRE INT
HUM ATT HUM ATT

AVE .691 627 .788 .672 .709 .780 798 785

W EFE (discriminant validity) & R3] 9sire A Haialss A
o] Tk pAgreke] Al AlSE(correlation coefficient) i} szolof gk}, B4 24
Ao BE Ao it Alito] tRE Aol Al Aojgiic) =2
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Aoz vEht 3 Bfg=S g v B7RIH. (Table 5)E $3 AP 1 vt 3

Aol AApAe] T Als aoF AR

Table 5. Matrix of AVE and Correlation Coefficients

A HUM AATT V_HUM V_ATT PRE A CRE N_CRE INT

A HUM .831*
AATT .615 .792*
V. HUM .610 .620 .888*
V_ATT .b24 .708 712 .820*

PRE .608 .620 .681 622 .842*
A CRE 422 519 491 634 746 .883*
N_CRE 418 516 452 529 678 .808 .893*

INT 450 663 498 546 795 761 763 .886*

3) TEDY My

PLS-SEM& g4t 7wk} g7 2le) 2] B A9es AAeh] ekt wapd 2 4
o= WA AApASe] AAAGR?) 3 GoF(Goodness-of-Fit) S 71502 Ame e
A=} (Table 6)& E3l 7 FAWe] AAATE AL Aol wzs AAAS
£ 7keR & Ay weksl 7)E e Sl HEES HYE, 2015), 19+ oR
33 T, 67 7S o siAdenkar FK(Chin, 1998). olel] Y] GoF ke
gelalglon 6497 Pal 71591 362 A3k AL T

v
A, OR

Table 6. Coefficient of Determination

R? Mean. Boot Std. Error perc. 025 perc. 975
AATT .380 .383 .032 .320 443
V_HUM .483 485 .032 421 546
V. ATT .652 .654 .024 .606 .699
PRE .468 472 .029 418 630
A CRE .698 .602 .027 546 .654
N_CRE 31 134 .022 .687 774
INT 750 753 .026 .694 797
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>«

s

-

7V AFE SirlE AEAE 8t ARAR W7k AR 1] TS
= W71 FAA e t(pvalue) & 7S = ke R Studio] PLS-SEM
pvalue k& AFaTA] ¢7] Wil t-values 71502 A4 Fo4 48 A3
AR frel = Ik 95% 0] 77 (p € .05) A= t-value 1.96 ©VdolH, 99% o] 4(
(.01)°AM= t-value 2.58 oPdolw, 99.9% 2] 5<=(p ¢ .001) A= t-value 3.29 Vo
ol fomjgk Zoz e} (Table Mol d7EE 7KIAZS I3 A=A

t-valueZ Q°F AAIZIC

Eus
rlo

,]
~

of

=

N

- 3

W5, 7P 6, 7 TS EaE AL BAd) tiek M we) Al=Ert Al 9377} 7lsdst
T EE A At she o ojolAEA] Aur st glom R Egic A 0.
2 7Md 55 FallAE Al 97 2|7} s AE|ER F]) o7t o] Fol= As HEIe
H(p (.001), 7V 75 SalA 215 dole 2= Al=%rt Al 377F Hshs 8 2144
o= APHslaAt sl o olojxE s ERIFTHp (.001). PHHeR 7H 65 E3iA
T AL A A7t Al 77} Hdehs 5728 A& Alstaat sk o ololAE A
AFPHp € .001).

Table 7. Hypotheses Verification Results

Hypotheses Original Mean. Boot  Std. Error t-value Result
A HUM — PRE 123 123 .044 2.803* Supported
Hypothesis 1
A ATT —PRE .206 .202 .057 3.699** Supported
V_HUM — PRE 217 .215 .047 4.612%* Supported
Hypothesis 2
V_ATT — PRE 244 .248 .062 3.910* Supported
A HUM— A CRE .008 .010 .037 0.079 Rejected
Hypothesis 3
A ATT— A CRE .061 .059 .044 0.148 Rejected
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V_HUM — A CRE .023 .023 .039 0.099 Rejected

Hypothesis 4

V_ATT —A CRE .063 .064 .047 0.167 Rejected
Hypothesis 5 A CRE —N CRE .720 122 .034 0.785"* Supported
Hypothesis 6 PRE — INT 458 463 .044 0.647* Supported
Hypothesis 7 N CRE — INT 294 .293 .041 0.375"* Supported

*p (.05 * p (.01, ** p(.001

Virtual Character Factor

Appearance Factor

Perceived
Humanness

Attractiveness ul

Voice Factor

54T

Continuous
Use intention
23213, News
/ Credibility 7gGaer Credibility \375%%*

Perceived
Humanness

Attractiveness

Figure 2. Research results
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