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We investigated emotional and cognitive responses to underdog success stories and user engagement
such as liking and sharing on social media. A common storyline in both mass media and social media
is the "underdog story," in which a person faces adversities but overcomes them to triumph.
Underdog stories differ from other content shared on social media in that they are upbeat storylines
that place an emphasis on moral traits like hope and resilience. However, there are few studies on
liking and sharing underdog stories on social media. Based on positive media psychology and research
on other-praising emotions, this study proposed hypotheses about the effect of emotional factors of
joy, admiration, and elevation, and cognitive factors of unexpectedness and enlightenment on the
expression of “like” and intention to share underdog success stories. To test these hypotheses, 320
participants were randomly assigned to watch one of 40 videos of underdog success stories and
indicated their emotional and cognitive responses. We combined group-level and individual-level
analyses and performed multilevel analysis. The findings demonstrated that underdog stories, or those
that focused on the protagonist's challenging circumstances, attracted more positive reactions than
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those that did not. Additionally, the joy, admiration, and elevation that underdog stories elicited
increased "like" responses. In contrast to other success stories, underdog stories also had more
unexpectedness and enlightenment, which prompted more expression of like. There was no
significant difference in sharing intention between underdog stories and other success stories.
However, joy, admiration, elevation, unexpectedness, and enlightenment all were found to increase
the intention to share. By identifying the characteristics of underdog success stories and pertinent
emotional and cognitive factors, as well as by testing the impact of those factors on the expression of
liking and sharing on SNS, this study significantly contributes to the field of media psychology. In
particular, Algoe and Haidt's (2007) study argued that the emotion of joy is not involved when
encountering other people's success stories, but we found that when other people's success such as
underdog stories were expressed as a narrative with a plot evokes joy, which induces expression of
liking and intention to share. The results of this study have practical implications for public campaigns
and online marketing where emotional variables like elevation should be taken into account as a vital
factor.

Keywords: underdog success stories, expression of liking, intention to share, inspiration, positive
media psychology
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ZvavHel= olopr|e] Hda TRE 2714 oR WS A AR FES AR &
Avlde]e] TaErells el 4= gl olob I7F §AlEaL, 11 olop e e AdiS
Zgfrap whEA A} e olopr|7h 1Ege] gk migolell FA|l METH ARAANE, 2
loP1Ee &-fet wiZilE AHgshy de] Shkect oW ojopr7h SNSellA A g7~
aejal oW ool off de] FREeAdl el B A7PF S 712K Berger,
2016; Heath, Bell, & Sternberg, 2001). SNSellA] de] 35 olop] 802 ofz)
ARl A7k 7j]le] F7e Skl Ae] BE AHE ks olob], 5 okl AdeEe]
o} 9= = A 2191 & E=(Paul R. Potts) = 572 2|59} of=d W <lg) of
U APERE ulEgs Fololont, Froidst oS sPiAME el s Al B HﬂE
2k RRIE (Britain's Got Talent) oA Zdf 9547k SI2ILHBBC, 2011). o= ok A
olgt & 4= SleHl, & 2} alfd erilel SR R ol Al 49 33
3] oPd A=A Got Talent Global, 2018). ol ##|2] 27t £ 4338l olop]
© kL w8 Alsh T, Gt A3 5 U/ Eokld 28 Aobdai(Vandello,
Goldschmied, & Richards, 2007), TV Z2as8 Zehl 3al Solli] 25 -fct
(Oliver, Hartmann, & Woolley, 2012). 5k oz}, ok} e} 122 olopr|& SNSE&
ol Algshs 719EE ol AR, Alubr] ZEH, Goalcast 5).1) A AeHo]
SNSellA 25+ 2 olop] SFelolle BEakaL, SNSellA oF} Agdell ek 5-84}2]
HRE} E-aelell TRk S of] AAH o= EuA] i
ot AEHS ofrte] S BiEs} o] Ad o AAtelt). e sujHiel vn A
TAREE vHe] Wg=2] of-ge] Wk=A] 2o F7](hedonic motivation)dl ¢JEsHA]
o1, ao omje} E-S el WX|E E7](eudaimonic motivations)ell oA E
sy o)2f3l F7)= 3 AAke) AR olfthar 43K Oliver & Raney, 2011:
Oliver et al., 2021). <2]¥ S(Oliver et al., 2021)2 74 AAL] ARIIE A} Aaehe

AHg3le] 2877} 25 5 A)2H ANE AUshs A% Wslir). st sjo]E(Algoe

o

U

;

1) AR APES PR AR 158 572 #o]A]: https://www.youtube. com/@seba5115 (ZEtIel) Hlo]x
B Flo)A]: https://www.facebook.com/2022studian. th¥sh F7)4e] i Ak AR 58 AlEshE (FFAE
(Goalcast)) F-FE. #l|o]R]: https://www.youtube.com/@goalcast.
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ingroup) & ek, 1 JHS Al FUA (identification) = Ade] ¢7] wiielt)
Cohen, 2001). Z237] wj&o] =827} ololr] & 013y} AA 7]
7 Al g5 Ag8lo] FUAIEH wEx] 2Rl Al A= ARe] dofu)
= Zi"ﬁi “:‘O]%O]ﬂ 345k FltHCohen, 2001).
el o] 2(Heath et al., 2001)- oloprlell that A2 ukg-o] ey} a4
olop|E Ffataal she ofgfe] AxItial Fgehct. WAet WAamM(Berger & Milkman,
2012)2 L3 S shs olop|gAEE U A3 AME BEdoTle oloble] B
7Fs7de] Tl Avks Zte RIS wEbA o} e s F91Ee] 7] AAl)
H ol %@%“F% 5 TEAL 7R BAE U] Bo] ARTTE s e S 7
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"Fol8” Al Sltk SNSelA 9] “Fold” FAl= dE olopr]e] T8 Tl tigh F 1“4
a1 %A A digk 7] sEdetHOeldorf-Hirsch & Sundar, 2015). Z1#2& SNS
ollA] SR} AFES AePHA F1Ee] 7] AAE TR "FolkR 'S HAIE 7hsAe]
=5 glolnk, ok BARE Hek g7 9\1% °]°]f7H Azl tigk 2] F8 e By
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ot g Ao g Yol ) 4e Ak 5 B4
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(2) e Admiration)<] %Al
ke 71 (skill), Abs(talent), B5= A% (achievement) & &3l oldalA] gk ggh
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ek opet ¥, =¥, A 5o =94 njE] QlojMs dWIe] s Hole Al
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(3) ZFs(Being moved: Elevation)2] 4]
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Table 1. List of Underdog Stories Used in the Survey

Title of Video Length
(Names of the Summary of the Story Producer (time)
Main Character)
e A middle-aged woman with a terminal illness becomes a , )
Kyung-ri.Kim Taekwondo athlete through hard work. Sebasi 3:65
Dong-hyun Kim A young man blinded in an accident becomes a famous CJ ENM 4:59
judge.
Nick Vuijicic The story of Nick Vujicic, an Australian born without limbs. MBC 5:47
Dannon The story of a criminal becoming a teacher who gives | feelmefillme 546
dreams. v
Daniel Kim Success story of a Korean-American actor. feeImTtijlllme 6:19
David Goggins A gtory at?out an iron man who never gives up until he | feelmefillme 5:30
achieves his goal. v
Michael Oher A homeless orphan becomes a famous basketball player. allthatmovie 5:04
Floyd Overcome a disadvantaged upbringing and become a studian 391
Mayweather world-class boxer.
Mayweather Overcome paraplegia and become a famous motivational pokepoke 6:10
speaker.
Mayweather The .story.of an Amerlgan soldier who keeps going to war pokepoke 4:39
despite miraculous survival.
Boy?efaorztball A small-town boys soccer team wins the championship. T™VB 4:58
Susan Boyle Countr}/.old maid Susan Boyle becomes a star after winning Got Talent 4:20
an audition. Global
Aaron Barrett A successful return to the major leagues after a fatal injury. MBC 318
Anthony Robles | A boy with one leg becomes a wrestling champion. valuablee30 2:01
lvan Dahin A 72-year-old with dementia, but an amazing skater. feeImTtijlllme 4:34
Hongkyu Lim Overcome repeated business failures to become the owner Sebasi 5:36
of a famous restaurant.
. The professional gamer who finally won a championship .
Hongkyu Lim after a string of bad luck and frustration.. MBC 3:28
Tao Zheng A boy with no limbs becomes a Paralympic gold medalist. valuablee30 1:25
Jane Jane, a terminal cancer sufferer, ring the Goden Buzzer. Americas 5:28
Got Talent
Jen Bricker A girl without legs becomes a Paralympic gold medalist. feeImTtijlllme 1:31
Jim Abbott Overcome talipomanus and achieve an amazing record in a MBC 451
baseball game.
Jongho Chun Overcome extreme poverty and become a good judge. CJ ENM 4:47
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Kyle Maynard Climb to the top of the mountain without two legs. valuablee30 4:32
Felix Klieser A limbless European country boy became a world-class | classicdiction 4:04

horn player. ary

Peter Dinklage | Overcame dwarfism and succeeded as a world-class actor. feeImTtijlllme 4:27

Howard Schultz | An ordinary salaryman becomes the CEO of Starbucks. mip! nicamp 4:33
Jaehoon Heo A bullied boy becomes a sign language interpreter for the Sebasi 332

deaf.
Table 2. List of Success Stories that were not Classified as Underdog Stories

Title of Video Length

(Names of the Summary of the Story Producer (time)

Main Character)

Derjzel An ordinary boy becomes a world-class actor pokepoke 3:36
Washington '
Dwayne ngame a champion and a famous actor despite peoples teelmefillmeTV 248
Johnson criticism.
Michael Phelps Became the most medalist in the Olympics through studian 1:59
endless efforts.
Jungjin Seo A financially challenged boy becomes the owner of a mipingcampLs 419
global company.

Serena Williams A bIac!( girl becomes the most winning women's tennis feelmefillmeTV 397

champion.
Oprah Winfrey aO;;ia]nh Winfrey overcame business failures and succeeded teelmefillmeTV 6:14
Hyunho Oh ﬁ\ngfe of continuous challenge and achievement one by Sebasi 4:48
Jeseok Lee An orgil.nary quean youth becomes a world-recognized Borabi 441
advertising genius.

Elon Musk Success that surprised the world after a challenge that feelmefillmeTV 454
never gave up.
Entrepreneur Jung Ju-young’s story of endless .

Juyoung Chung challenges and success. keepmanydays 4:53
John Legend From an unknown to a world-class singer. feelmefillmeTV 2:50
Kobe Bryant Bgcc?mg the best NBA player by constantly challenging studian 294

his limits.
Hyuiin Choi Become a famous dancer recognized by everyone after Sebasi 5:30
endless challenges.
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A hEe] 2L 9lal s dellA FlEe] ARl & éﬂéﬂ% o, Floh= ol 24
< EWN S ARk vhe] 72 7H °ﬂ el FeArirh =71 g TA A1 = A9
TR Yt 4 = BBt} 7 = )¢ JEthE ZA4sjo] AHES HEe 5 2 724l o)

7% Joy). 7183} #AE gojE2] Helo} AfolE ¥hel vl (Summa, 2020)2] 718 <1
T= Bl B Ao}l 7 fo] 7)o T dol MLy ol o] EQE AMgSle] 7S
ZA3TH Cronbach's a = .94 B34 M = 5.22, SD = 1.31).

_l

%%(Adrmratlon) 19} E}O]E(Algoe & Haidt, 2009)2] A7) AN (s, 74T,
7eh oAl ARgE g-S wiEko 2 ety o} "oidsitia WLy F Eeke ARESle] 7
ELS =519 H Cronbach's @ = .88: M = 5.64, SD = 1.17).

7F=(Elevation). 2119} &lolE(Algoe & Haidt, 2009) 9] zke] A (7Hs, 74} 7+
gh A FollA sl AMeE ‘41 S e R 7 LEE”E}Q} =] YA Fol WA 71
o] 5E3 AL ALY F FakS AHgsle] 7455 =4318ItH Cronbach's a = .78 M =

ool cJeide A 8l 27EET0F S(Skavronskaya et al., 2021)<] <1

AR W8S v S & 1] o & AFl sl o Bl AztsleAlE Hielal,

T2l gfsl] "FRlEe] AFE ik mehe ot FelEe] Al W ofetE AR didel

o} "FRlEe] 5 ke R dofup] 3 dotb e AREs] SA8IATH Cronbach's a
1.07)

317] #1aiA &2l et 2 (Oliver & Raney, 011)«1 S| 70l ©IE wjHo] Anjet
ANzEH AR oI A Wi T el thE =} S olel Rk WS argick

HoArbeellAl s B3l "SI Ale] T4 wEe] Fe4 ] s Tl 7
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AhgEl 233190 Cronbach's a = .92; M = 5.80, SD = 1.11).

(3) A2} Feld]

SNSollAe] F2tE8s} Feldd SNSellxle] a7tgdy} a-felds 54k SlsiM HA
(Berger, 2012)°] A9 24 722t B-foll gk ol ARSE 23S W8sIoitt 37t
d 39S HoH W] FsAA Hlo] R Fo] SNS(Avn ]
' B8] FE AU (1 = 9 1%?%1 ot 4 = RS
ojt}, 7 = wi$- ZFThZ ZASITHM = 5.50, SD = 1.47). 2-72l3 =4S e, "7kl
FaPx] SNS(Ar|tio]) & o] 83ty AAR o] FS RAITH Flete] 715, 21, &
= ARIEA 7B tRE SNSE B3l S AEHZ? (1 = 28] 1384 &t 4
= Hgolt), 7 = g 23th = SASIITHM = 4.70, SD = 1.69).
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&A= (Table 3)3} 2t

Table 3. Correlations Among Individual Level Vaniables

M SD 1 2 3 4 5 6 7
1 Liking Expression  5.50 1.47 1
2 Sharing Intention  4.70 1.69 74" 1
3 Joy 5.22 1.31 Bg**  Bp** 1
4 Admiration 5.64 1.17 BT B2 B4t 1
5 Elevation 5.07 137  .66™* 677 J0"* 75 1
6  Unexpectedness 5.70 1.07  BO™* A1 AQFF 73 BB 1
7 Enlightenment 5.80 1.11 B9 BOM™* B8 67 64t 70" 1

N=320. ***p < .001.

shue] A=z} Z9la=ee] Wt Hua=ee] eyt 38l U EE ofFolA Qe
73oll= =9] 1lol] A5 AE(cross-level interaction) @ 7FsA] 1)1 Alel(cases) 7+¢] H]

=94 5ol TAIEC] 7] wiEel| o]F aese] vt (multilevel analysis)S AFSH=
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o] AL, Wt AAlE el 4010}7] 01333} ] WRE TIRIEO R
all(disageregation) sHA| ¥W F-21 28k AR] =0] T2 QI8 B0} #AFge] 27t
AYsh= vk, 7] M-S Feo R 3k aggregation) 310 AER= 79l AR
Fo| SAE Qe AQIg=E W] afrdk Ao AHAIE dletelr] ofgAl |vk 12
W57 3233 820 (confounding factor) 8] A= 7Fsaliok sl=t] of= ttAlS B4l 5
A 7FsstRaudenbush & Bryk, 2002). Z12f3k off=, & o4t 7S] A5S 919
Ao BE(CRpdadol ) o 7Rl w71, 7l ks, oolg, Y E BF B

ol FJ5le] tEEAS dlar, o= 98k TAZ= 139l HLM(hierarchical linear and

(1) =} Aol s7:Edol] gt ok
7HAE flgh By Aol e A
AE delE] Y3k 712 (null model) FAS AAEILE FWEHAE(intra class

correlation, ICC = Z'/(Z' 2)) e AkEsie] A 2jo(S, 59 Aol) 7t S5

(67)9) Fo2 WRe gho G 3k Aot 245 glo] A, ICC gro] 245 H

7} A7) wiiel] o3t 794 thsAde] ARgo] Aot ti ICC grel 0.05 ool o}
=81 o] Aglslctal sk Snijders & Bosker, 2011). 12u} ICC ko] 1 o5kl A%

ol i ek Wt QI Wavh e5she A ] dERaT A 1F el
ofal] Pk s T 7] whiel iAol B asithGarson, 2019). 5T S415E
A 7B Ae] A i WS Uehlis i) B4k 2.067, e 3 ks Bl
AdE BARS 0.0912 veRgeh. whbA ICC = .042(%, 0.091/(2.067 + 0.091))e]ct.

3) B % olopr|e] vije] BielA) SIS FHte] ek MR Ao BEPAR, LE AN the wg
o FAA O Folvle Qg T Shob Bl Al
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Table 4. Results of Multi-Level Analysis on Liking Expression of Stories

P

Approx. df

SE

Coefficient

Fixed Effect

0.14 37.86 38 <.001

5.25

Level 2 Intercept (¥oo)

0.18 2.10 38 .042

0.38

Types of success stories (yo1)

Note. N

(ie.,

320. Respondents were divided into 40 groups of eight, with each group watching one video. Videos

1) or

success stories) were categorized as either underdog stories (types of success stories

=0).

non-underdog stories (types of success stories

(Table 414
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(2) o Aoz QI3 7|18} Rtdelle] o33k
7V 2av= eRAdE O] S del gk 2 V)] milgiths AR, B k] uf
NeAE 2R} AY(Baron & Kenny, 1986)9] WHE o831}, vlEa) AYe] 4]
ol iz A} g jishs 2208 vkt 2ek) SR, Sfiia) S5 nlAE o
AR R Frofeliof gt EA, ST uz gl nix)= o] EAA R 913H°
OF AR, S} riyparE SR sl SEUTE A5 ), wipEaTt S5
o MAl= Fae] FAHCE fFrolafof gt B3 o] FAJelA HEaTt 4 U]
G =, AT 3 Al A BAERe] e vheA] o ZHojok gt HLMS
ol-g2l HQagh s efeisirt.

7P 2a¢] i ES HS5S 913 A WA 84, =, el StsEdel tigt
&2 71 1aclA olm] 7533Ith(Table 4) 32). 7 WA 41((Table 52 “1. Joy ©]
SR Joy 22, 5, A ATH] 71l tigh ks UERIRE v 0.3401%1 01 EA1
O frolelA VRt = 2.42, SE = .14, df = 38, p = .020).6) w}A] oA} AFES
HPE w7t et Adede JEE wue 718 AME U A s slom R

JHT
r‘E - oo('
o 8

E

2>
rie

o

o\

v

Table 5. Results of Multi-Level Analysis on the Effect of Affective and Cognitive Responses on Liking

Expression
Dependent Fixed Effect Coefficient ~ SE t  Awprox.df  p
variable
1. Joy
Joy Level 2 Intercept (¥o0) 4.99 0.1 45.36 38 <.001
Types of success stories (vo1) 0.34 0.14 2.42 38 .020
Level 2 Intercept (¥o0) 2.25 0.37 6.17 38 <.001
Liking Types of success stories (vo1) -0.03 0.11 -0.30 38 .763
Slope for joy (y10) 0.63 0.06 10.01 39 <.001
2. Admiration
o Level 2 Intercept (yo0) 5.36 0.15 36.64 38 <.001
Admiration )
Types of success stories (vo1) 0.41 0.17 2.49 38 .017
Level 2 Intercept (¥o0) 1.65 0.39 4.02 38 <.001
Liking Types of success stories (yor) 0.03 0.13 0.21 38 .839
Slope for admiration (¥10) 0.70 0.07 10.56 39 <.001

Uik A} ol ] ward At o A e ¢ = 2.15, df = 318, p = .032.

5) £ AT v AR w8l SAARE Tehes R SO s *l—%W ol vkt Alyel

He Ui e Aol 2gsie] M gaE Aok, 7R ARAES AAlste] SAIA Fen) s AsEit)
ro.

6) ICC = .004(Fe o] 4k 1.72, Fe 2k 24K 0.01).

E
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3. Elevation

Elevation Level 2 Intercept (¥o0) 4.62 0.13 35.02 38 <.001
Types of success stories (vo1) 0.67 0.16 4.09 38 <.001
Level 2 Intercept (¥o0) 1.96 0.33 5.93 38 <.001
Liking Types of success stories (vo1) -0.17 0.13 -1.26 38 216
Slope for elevation (y10) 0.73 0.06 11.21 39 <.001
4. Unexpectedness
Unexpectedness Level 2 Intercept (vo0) 5.42 013 4134 38 <.001
Types of success stories (vo1) 0.42 0.16 2.54 38 .015
Level 2 Intercept (¥o0) 1.69 0.43 3.95 38 <.001
Liking Types of success stories (vo1) 0.02 0.15 0.11 38 912
Slope for unexpectedness (¥10) 0.67 0.08 853 39 <.001
5. Enlightenment
Enlightenment Level 2 Intercept (¥o0) 5.563 0.1 52.48 38 <.001
Types of success stories (vo1) 0.41 0.13 3.09 38 .004
Level 2 Intercept (vo0) 0.90 0.47 1.90 38 .065
Liking Types of success stories (vo1) -0.06 0.11 -0.48 38 .631
Slope for enlightenment (y10) 0.80 0.07 10.67 39 < .001
Note. N = 320. Respondents were divided into 40 groups of eight, with each group watching one video. Videos
(i.e., success stories) were categorized as either underdog stories (tyoes of success stories = 1) or

non-underdog stories (types of success stories = 0).

Al A 24 A2H(Table 5)9] 1. Joy'9] E4%5 "Liking Expression” #%), ¢z}
g eFolTTE SRR PAlE @ FAM R frolebA] kARt = -0.30, SE = .11,
df = 38, p = .763), 7I%%e] a7hEde] tigh 93 FAM o= Folgivk(s = 10.01, SE
= .06, df = 39, p < .001). o)de] A= oF} Adaae] kel thek 27} 7|38l ¢
8 AviZl(full mediation) ¥rhs 7S BT FHoR 2MEAE(Sobel test:
Sobel, 1982)& ol-&a}e] viANEE TSItk HLM 245 B8l 743 ek adetol
71l ek ate] sjAAEe SEEQ AL, Tefar 71| FtsEdel tiek 2] SlAlek &
FOAFE o3l AMHAES Algk A3} vyfEIhs FAM R Folgh ZloR vEdtHz

=2.37, p = .018). 7} 2a= AX A}

(3) oFAF ooz QIgh ek
7Hd 3at SR EHT T RS iR slo] 3RS S7MRIVRE Aol Y ¥
1 AP Hette] gl Wl ARl tigk BakE v x012 0.4101900M &
AR o frolahA LRttt = 2.49, SE = 17, df = 38, p = .017. (Table 5)¢] 2.

Admiration®] 434 “Admiration” #%).7 o= 7P 33} Ix|gk}.
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Mgl FsEdel MAle ke frolebA] @Al vEREaL(t = 0.21, SE =
13, df = 38, p = .839), #eto] ¥ d vAe Gl Fet Zo® eIt =
10.56, SE = .07, df = 39, p < .001, (Table 5)¢] "2. Admiration’®] < "Liking
Expression” %), olgjst ehdviy|avhs 2dHAE 745 Adore ERIFAH 2
2.34: p = .019). 7 3a= AAH A
(4) A} AsHoE QI3 ZFeat s NS 3%
7V 428 2FEe] v Es ASS floll i Wl opbdedol s dElshar, %
TR S Addsie] o L e viXE daks RIS v A
({Table 5)2] "3. Elevation®] %4> "Elevation” #=), Hir M5 ool
o] 7iQIg=E Wl ksl tigk B3 VRS wore 0.67°1910H SAIA 0= fFrelshl v
ERdTHt = 4.09, SE = .16, df = 38, p < .001). o]i= 73 49} LA|sh}. e dgaol
o F7hEEe] gk Evk= folebA] Al vERtal(t = -1.26, SE = .13, df = 38, p
.216, (Table 5)°] "3. Elevation™®] E4¥ "Liking' 3. ), 1F&2] F7hdel] gk
= Fofek Aoz YeRItHt = 11.21, SE = .06, df = 39, p < .001, ¢z g}).
e XE 75 Ay} 525k AXPTHz = 3.96; p < .001). 7 dat= AA= Ak

W #01'

(5) ot ABEe] oJelAlat sAERelle] o33k
7V badl elelde] v} A5 A At ek WA e eEete] JiklaE W
ol ojojAdell diet adts YERE yo> 0.42019000 AR Felah) vEel)

2.54, SE = .16, df = 38, p = .015; (Table 5)9] "4. Unexpectedness® ?’—T‘_-’F
“Unexpectedness” 32). ofi= 71 59} dx|gict. ez pdastolie] F7htdol digh g
T8k el veltaL(t = 0.11, SE = .15, df = 38, p = .912), gAde] a3+ folst
A YeRti(t = 8.53, SE = .08, df = 39, p < .001, &uiZlas}). AHEAE 15
I 5 DAz = 2.50; p = .012). 7K ba= APA=IIE

ilh)

7) ICC = .06 (kv ¥4k 1.28, Fk 7+ 41 0.09).
8) ICC = .09 (kv ¥4k 1.57, Fh 7+ 41 0.16).
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(6) ot AF] et TRl J3

7P 6as] Ado] mizhast S Axt Adrs Ml e el A Ml
Aol gk 35 YR yor& 0.4101%00M FAA SR FrolshAl veRst 3.09,

SE = .13, df = 38, p = .004, (Table 5)¢] 5. Enhghtenment«l TEHT
“Enlightenment” 332 .9) o]i= 71 63} GRgtc}. okapdardolite] F7hadel digh g3h=
freleiA] oAl veRdan(t = -0.48, SE = .11, df = 38, p = .631, (Table 5)2] "5.
Enlightenment™©] 4% "Intention to Share” %), 7ES2] g3l= Folek Ao 1}
ERdi(t = 10.67, SE = .07, df = 39, p < .001, & &Al). A E 75 Aale
AXFHz = 3.04: p = .002). 7} bat= AA =L

SRR Ui A LT WA Freldel gk el ¥dt 7Md 1b, 2b, 3b, 4b,

= @3l W3 THES
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(1) B} Aae] F-roladel] sk o3&k

P Eeiie] Freldel tiek G 1b)S ST Y8l AT o] T-helk
o1k kS HLMOE F4gch10) 3 WA gl e do iyl SNSellA 9] 2-elek

oW FFE MAEAE ERIsY] 1A JdaE wrellA] R gdolg Melsta,

SRR FROFS Mgsle] cpPdEHelit TRl el nAe JEs ARl 1 Av

((Table 6) 3), <A} Gade] Tl tiet a5 ehik= g 0.2901%00H, E)

2o folal] oA ekttt = 1.41, SE = .20, df = 38, p = .166).11) uwlghr] 714

o\

9) ICC = .05 (e W] &4k 117, gk 7F 841 0.06).

10) F5HF7F T3 T‘:-Or ICC = 0L Wi ®F 207, Fk 2k ¥ 0.09).

11) Heseel BE SAS ek D T ot B 1 BRI AolE test AT Fsh, Lk
M = 4.51, SD = 1.86)7 Bt AR (M = 4.80, SD = 1.60) 2l EAX 2R o8 A= Ajolg B

o]
oA kL, ¢ = 1.42, df = 318, p = .156.
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Table 6. Results of Multi-Level Analysis of Sharing Intention of Stories

Fixed Effect Coefficient SE t Approx. df p
Level 2 Intercept (¥o0) 451 0.17 26.43 38 < .001
Types of success stories (Yor) 0.29 0.20 1.41 38 .166

Note. N = 320. Respondents were divided into 40 groups of eight, with each group watching one video. Videos
(i.e., sucoess stories) were categorized as either underdog stories (types of sucoess stories = 1) or
non-underdog stories (types of success stories = 0).

(2) 718, 7eh 3K, oo, Mol S-frelddell oist o3k

7P 2be RRMdEEIRTt 7S iR Ble] Feldks S7MRITRE Zloftt. e 9hA
Aol -8ke] SNSellr o] -frefdel nlxl= B AR frelshA B
(t =1.41, SE = .20, df = 38, p = .166). °]i= ¥ SA7olA] F-Feldl #et BE 7o)

HABR= A% A1 wkee] vzl Eaks ASslr] 917 3 WA 2410] 7174% 3l ES SRl

Table 7. Results of Multi-Level Analysis on the Effect of Affective and Cognitive Responses on Sharing
Intention of Stories

Fixed Effect Coefficient SE t Approx. df p
1. Joy
Level 2 Intercept (¥o0) 1.02 0.31 3.30 38 .002
Types of success stories (yo1) -0.01 0.16 -0.08 38 .937
Slope for joy (¥10) 0.71 0.05 13.54 39 <.001
2. Admiration
Level 2 Intercept (yo0) 0.48 0.36 1.33 38 190
Types of success stories (vo1) —0.04 0.14 -0.28 38 785
Slope for admiration (y10) 0.75 0.06 12.00 39 < .001
3. Elevation
Level 2 Intercept (yo0) 0.44 0.30 1.47 38 161
Types of success stories (yo1) -0.33 0.13 -2.48 38 .018
slope for elevation (y10) 0.89 0.06 16.03 39 <.001
4. Unexpectedness
Level 2 Intercept (¥o0) 1.04 0.39 2.63 38 .012
Types of success stories (yo1) 0.00 0.18 -0.01 38 992
slope for unexpectedness (¥10) 0.64 0.07 9.19 39 < .001
5. Enlightenment
Level 2 Intercept (¥o0) 0.10 0.47 0.21 38 .835
Types of success stories (yo1) -0.06 0.16 -0.39 38 701
slope for enlightenment (y10) 0.80 0.07 10.70 39 < .001

Note. N = 320. Respondents were divided into 40 groups of eight, with each group watching one video. Videos
(i.e., sucoess stories) were categorized as either underdog stories (types of sucoess stories = 1) or
non-underdog stories (types of success stories = 0).
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4] A7 (Table 7)1 1. Joy #=), SR o] F-frefdel tigh Svl= fels)
2] A VERAL(t = -0.08, SE = .16, df = 38, p = .937), 71¥e] Ffrela] tigh a3}
frefek Ao= Yepdtit = 13.54, SE = .05, df = 39, p < .001).

7hd 3b9] FHeto] T-rofdell WA= FEks e f1gk A A, e &
= frelehA] @A veRan(t = -0.28, SE = .14, df = 38, p = .185), 7eke] &3k
o gt gak= frelst o= LRIt = 12.00, SE = .06, df = 39, p < .001, {Table
7)9] "2. Admiration” F=).

71 4be] 7FEo] el nXE daks ERIg A, SRPdEHeTE felekA o
Ehtal(t = -2.48, SE = .13, df = 38, p = .018), A&k froldt ACR LEhth(t =
16.03, SE = .06, df = 39, p < .001, (Table 7)¢] “3. Elevation” Z%).

7Fd 5be] ojelde] Ereldel nAlke dEke BARIg A, RPEHA T FrolstA

27 YERtaL(s = -0.01, SE = .18, df = 38, p = .992), &Jeid2 Frefgt o= YeR)
tHt = 9.19, SE = .07, df = 39, p < .001, {Table 7)¢] "4. Unexpectedness 3.

7Hd 6be] o] Tl mAle JEs RIS Ay, cRpPgEHeE fefsiA|
27 YERtaL(s = -0.39, SE = .16, df = 38, p = .701), 7o frofgh 202 Yehs
it = 10.70, SE = .07, df = 39, p < .001, {Table 7)¢] 5. Enlightenment” 3%).
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