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Actions Speak Louder than Words***
Effects of CEO's Ethical Behavior-Related Rumor Response Messages and Consumers' Prior
Evaluation on Positive Megaphoning Intentions
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Rumors spreading online can lead to significant reputational damage and market losses for
companies, as well as harm their publics through negative information fostering oppositional
consumption behaviors. To mitigate these risks and maintain positive consumer perceptions, many
companies engage in Corporate Social Responsibility (CSR) or Environmental, Social, and Governance
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(ESG) initiatives. While substantial research exists on what motivates customers to advocate for
companies engaged in CSR or ESG, there is a lack of systematic analysis on what motivates customers
to advocate for companies engaged in CSR or ESG when they face CEO-related rumors. This study
empirically examines how prior evaluations of CEO ethical behaviors and the messages factors
regarding CEO rumors influence consumers’ intentions for megaphoning. Two quasi-experimental
studies were conducted. The first experiment (N = 240) scrutinized scenarios devoid of direct company
intervention, employing a 2 (prior evaluation of CEQ's ethical behaviors: negative/positive) x 2
(message exposure regarding CEO rumors: non-exposure/exposure) factorial design. The second
experiment (N = 240) explored scenarios requiring direct company intervention, utilizing a factorial
design of 2 (prior evaluation of CEO's ethical behaviors: negative/positive) x 2 (advocacy messages in
response to CEO rumors: unilateral/collaborative). Analysis of covariance (ANCOVA) was meticulously
conducted, taking into account relevant covariates to ensure the robustness of the findings. Results
from Experiment 1 unearthed a notable trend: exposure to rumor messages had a deleterious effect
on participants' positive megaphoning intentions. However, the influence of exposure to conspiracy
rumors about the CEO on the public's positive megaphoning intentions was weak relative to the
impact of the prior evaluation of the CEO's ethical behavior. In Experiment 2, the stimuli presented to
participants were not rumor messages, as in Experiment 1, but advocacy messages in response to the
CEO rumors. The participants exposed to collaborative response messages from the company
exhibited higher positive megaphoning intentions compared to those exposed to unilateral response
messages. This underscores the significant impact of the company's response strategy on shaping
public cognition. Despite the compelling findings in Experiment 2, the influence of the prior evaluation
of CEO's ethical behaviors remained paramount, surpassing the impact of the response strategy
employed by the company. Moreover, no significant interaction effects were detected between the
independent variables in either experiment, signifying their independent operational mechanisms.
These findings suggest that companies should proactively avoid exposing consumers to CEO-related
conspiracy rumors to prevent negative megaphoning. Additionally, a long-term strategy focusing on
ethical behavior by CEOs is more effective in shaping positive megaphoning intentions than
short-term symbolic messaging. This study illustrates the importance for CEOs and public relations
practitioners to regularly engage in ethical actions and integrate ethical considerations during rumor
exposure to secure positive consumer perceptions. The results provide valuable insights for researchers
and practitioners involved in the interplay between CEO rumors and consumer advocacy behaviors.

Keywords: CEO, CSR/ESG Conspiracy Rumors, Behavioral Strategic Management Approach, Prior
Evaluations of Ethical Behaviors, Megaphoning
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1. M2
owl 7]3Jell FAZQl Whge] Feir} ksl 1 Ferz) A9l AHF 2oiX|al(Lucero,
Tan, & Pang, 2009), 3 7|delut Bal=o] ot} oju|x]-njEe] ofdaks whi= AJgjo
op7=7|% (e Mg, 2019 o]¥E-olgk, 2012). FH olirE A% #elsle o
= 717 E = It Grebe, 2013). ol F1 $17] o-tiu]- o8- 54 55 $Ie 4
gre] F84o] PR, 24 AfUAlld Rofe] xbs Aloella] IEs] x| SrkJi,
Chen, & Yu, 2024; Yu & Mustafa, 2023).

AR gl A AFARERE Ol Mgk s AR wh s S A
B AFA Bohs 497 AR gk, ol Al 35 1wk ofs 2
et 53] el 7199 Sieh e 1 AUl s SAlRkE L5Ee] AldgAks
g5, 719 Fo] ARlH A9l s FAIRl T HlgE)del Ak Fr(SRA FH) o F
ol 23S v Feis ¥ Ao A S0l
2] FAuk opue}, 1 ool = 7I4e] f2lA 7Iewt AREA A 838 ket
CHEES], 2011). ol WefellM 214 4L 7Ido] Ad7leskar Al=ly] Sl ek
WS Ak Hell T8 Es o

sto] ofg] dadArApse] 7
ek Fe) 24 5ol whet 7144e] Fate] @ m(Kim & Ji, 2021: Pham & Tran,
2020). Z5l oigk 3to] FAAY 7 3l 7Isdel tiek ME e} ok Harse] 1
th(eed- w5, 2016).

719 Fre] fEidell et QA el Fo) AR osiME dEld hsAde] EAlshe

o), g ¥4 AHE S84 E‘ﬂ(con’splracy rumor) &t 3} SRERESL ZeEsln

(Douglas et al., 2019), E&4sby v=E%el th(Van Prooijen & Jostmann, 2013)
o geojg A7lsh= Aol 7] wirelth 584 Frs 71 AlE B 89 AAle] A

ek 294 T (contamination rumor) 2} THREIAGE 2934 FrAH 71?3 Be 2l
ofedaks WA < 9lomR 1 4 gl FATH ol o8k, 2012). sHAIRE SR T
7F A 2dA 0= A A7 AlllE 20100 ol dAPA] =l ARslee} feoke] KCI A
5 [ 103 Hgho 2 HAlE)s Gpell 13 Ao wrkal 1y ofgk o) ulg
B Ak(of, HEWe, 2018; oY, 2010)9F &AL SER oFRE 4= (e,
-7k 20150 A2, 2017). FAR] 28t AFEA thE FrnA R
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312 4J3} o]&(Situational theory of problem solving: STOPS, Kim & Grunig, 2011)
o] W7k E3Hmegaphoning effect)oll EdiE & 7H o=, ofW oyd 22l tigh g5&
o] A=54e]aL —Or Al AUAN s PR o] ES i 24 35 1F S
A AR FE7] wjiol] =235 HChon & Kim, 2021; Kim & Crunig, 2011; Kim
& Rhee, 2011; Kim, Tam, & Chon, 2021: Tam & Kim, 2023; Tam, Kim, & Kim,
2018)

1 8235 aEste] Mzl 83l Agtso] o FolA] giAINE AsiRIAont il Ak
o S e eQled] s B 497t diFaelti(el, Chon & Kim, 20210 Chon,
Tam, Kim, 2021: Tam & Kim, 2023; Tam, Kim, & Kim, 2018). H]al%] oje]x o2 w|

A4 g0lo] wEE A8 o
foh(ell, Kang, 2021).
el mRE R Yok, A siiA of e 4 AEF AiellM A, 49
F4 et AR e ARde] ke 99l B4, mxA 891 (FH Al H +
44 T WE-2 Felshe 719 59 A &5 S viAA Ao ehel 9 5
S}, s o s AEF A seltiele @59 PR Eoke] Aieh A akee] A
geks 8 sieirqlolal, At vii dgAlolar A wAIE seiuiele HgkE 4 Sl
oA, ofde] - shejridle] AAA g Hlvhe e Uls el e FFe] Wk
3 T ol Aske] S0l whe} gk 4= Qlvhs WSelnh webA ol siejue] & A
=& 3T I 9hE QRlo] AU A @dEs dekele] B 4 A Sk el et
TAE R, o] sEuRlE T AR e A setsle] AEAbEe Feol 249
5 sk Aol Waks PRl she wolu). T1efA Bl o wWFAelar, WA (K
]

A1 mjtje] 535 SARIHKIm, 2018). $A1Q1 & &

ATE 9lont 1efak Aol AE wek gelo] FasA tREAXA] &
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S =80lal 35 AN 87 Ridditis ellA - a4 Sleinielat tizAoltt
(Grunig, 2018, 2023; Grunig, Kim, & Lee, 2021; Ni & Sha, 2023). 3% =4 7
Herpehs AERE e w7k A7 AR i QloR Twte] HHA 2
A9 3t a5 (el, 2219 fEldel #3914, AAREA A, 1Y S S A
319K Chon & Kim, 2021 Lee, 2022 Tam et al., 2018).

oleE = L AolA Ftolel=s WiEt glo] HAK] QQlel) vls| TR 115 B o]
o w2 T ol B AlA T Si7iell Hisl 719 AS) ol v 7o 917
(Coombs, 1995, 1999) olsrek= el lrk. o]gh ofre] A-polli= 352 ¥ho] A} vl
A i), A o= A wef Al AdstellM
o]aL ustE|7] o}, tpA] Wl 7iRIEE: QI 0 HIEASE AL, AftA o= Thdek A
HHou off, 5 99 Frelgs Sl Whrstal 244 0% ukgshs AksA el of&
7¥Fs73o] ArtKChaiken & Maheswaran, 1994; Petty & Cacioppo, 1986). 244 Zge]
U 22e)] EUE £ ARE ok} 2A 3 A] S50z F2Eri(Yi, 1993). T AR IE
(F- 279, 2017) 5 7 ool thgh AR, 12 22 mieha) wglo] o gt o
off frow]gh Faks mzIvhe 21s WA

A= = ti719 Tl Bk 554 T ol Aol S84 wizkEd oftel] £
d mxxIel s Fre] 4] s oV AR AUE dae i of e #ef
2 739 2ol wlash BhAlel Wele 2 s, 578 A el Ave 843 A
Skoh= 2909 Al g & = oS Zloftk. T4 ome 719 S Sl 9171 A
A HEks AR ol 7|98 1 WAE RStk ol Al A9l
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B A ZAEO R 7|%lo] 715 SFFAVH AL Q= RS WEleit) Fl wsl vk A
olfrE ToME A FHE o] 2 threlok ks 7, Al 7199 171 Rolkld &
)] ST} AT A SelA Zsrhs A sigol lriAustin & Jin, 2018: Clarke,
2022; Hung-Baesecke & Bowen, 2017; Kim & Lee, 2023). A%7Fs*(sustainability) ©]2F
Alglabdel oigt 2ol Aels A= g o 2M(Gomez-Trujillo, Velez-Ocampo, &
Gonzalez-Perez, 2020), A4 Q) grs(corporate social responsibility: CSR) B+ $74-
ARl A2 (Environmental, Social, and Corporate Governance: ESG)= tiHECH
CSRZ 7190] AlSlell WA= A1e] ool sl 2k Aslolal, thdet Alela) e 4-fel 4
QATHA Aujel Ante] TS FhEA o R vl g A Al Eitele] it
| AES Fuisiglosa] Ady)= Zolth(EC, 2019). FFe] o}, 71999 A4 991
13 TR gk vl 2] 0 2xje] Rk Tl G5 LR R SEE 719 ol dAR-
A A 71 7Fs7d] #PHKim & Ji, 2021 Pham & Tran, 2020).
1A 714¢] S22 AR % AR]A A]lel] thigk F57t ks Atololl ] FAAERIAL, 1]
ZU2 9] ofsf wARFElER CSRe FAleHAY 38 HEsen, 2013: Geng, Cui,
Nazir, & Binh An, 2022: Gomez-Trujillo et al., 2020). A|% 7F5st 295 913k a4l
o)zt CSRY] 7, Aot 1155w ESGE 7197499 Aed Fwow Al
3 tHDabbebi, Lassoued, & Khanchel, 2022: Yun & Lee, 2022).
wEY osx(e]. BALe] AR W Ql9le] STt HIEEA AR Al S) % BSG )
2239] JAof|A] =ojRrh (Al A7k 25, 2023; Krambia-Kapardis, Stylianou, &
Savva, 2023). T5olM%E F= 71999 deolehas B AR Jakeo] Jdrk(o)d-ol
87, 2006: Wu et al., 2015). 7199¢] T, = #1749 <Kchief executive officer, CEO)
HHE oux] A7h52 CEO HA= ou|A]7} CEO Fsie 7] HAls ofu|x]-7]¢] Hall=
P Al HAe x| o) /dA, AgAo g iy S35 AL A B Andreind,
Fetscherin, & Zarantonello, 2021).
oA 719 F=rol ] fref%] ol #ek Fr= CSR = ESGell A9E= 288 4
A7k glont, A = F5ek AAeltt. ESGH CSRell tiek F72] #=] (Velte, 2020)-%
?l(Lee, Cho, Arthurs, & Lee, 2020)-¢J%.(Kim, Park, & Shin, 2022)-UZ2AA 53} 2+
& A4 54(Kim, Lee, & Kang, 2018)A7 vkt 811] JaFs dohe AE0]
AN, &ElA 2o R Age ok FEshal AXH7|E dtkMahran &
Elamer, 2023).
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(2) 3784 wivld 2= 719455 3 2Ale] A%

o] A ellx] 74 wiZkE owgh, ofd 7]§] Tl SR T ol AelA] AnAt
o] 71 7]4ell el 37 R Ff B G 22 AF eSS G uiklAleA HellA
g o =s Seeht), Wi7lEY, 5 2 (megaphoning) 18R 7ide, el xprjel] digk AR =]
A5 F-3AA O ARUAlI] dES oWgolch. et 2] Aselke 9,

o] g2 ARl ATl At ol gEA] B AR PR % 3 Azl 22
ofe] the o] Ayabael ofshiie fofe] 5ol 5| SHgElof 2RIvk oWl A9 4%
Tderto] ofe}, Ant gt sl 22 3F wAlel A Fgo] oL 22)ol 9 RS AAEths
77l WAE ofelishs dloli F-8shar sg7FIvH(#EAH . 2011: Chon & Kim,
2021: Kim & Rhee, 2011).

ojuf $2]= viZkEd o T S Mk ofte] 2AE 5 Al Q915 3

Qlohsa} gk, A, w7kEde TRl A0t ¥4

Lo

b S w7 RS A 7 ol DA% Aoz, 229] Al 9t WAl
ApabEQl A Y I 3F 7Fs74S YEhRE 7doltiKim & Rhee, 2011). ofw 23}
3% (A A SAAoR Qxshe Aot A oR dvkeErtale UelA] QItkKim &
Rhee, 2011; Krishna & Kim, 2016: Lee, 2019). dIZith 29lo] zAlele] 4% #AE &
14wl e W 374 mizlaEde] o Fold 7hsAdo] EolxltiLee & Kim,
2017: Song & Tao, 2022). Q3Ze}QIETF ofje} ELJE 9} 2:2 L2iR1 F7tolx e FHakem,
7195 o} 719 B 22 718 el eJaiME= oF7]EtHLee & Chon, 2021). HI
CSRyte] ofek(Dean, 2004: Grunig, 2000), CSRell thal 71¢] 2jrle] olebs] o7} e
71%el S7gHR1 mrkEd S dod = gle S Adths A% WEArHKim et al.,
2022: Ogunfowaroa, Stackhouse, & Oh, 2018). oJH 7|9& A% o2 Hrlet ARES
71 71l gk Q) vizkr el Jefdd 7Fs/de] & {ItHTam, Chon, & Kim, 2024).

o] A w7lEgol# a2 44 A, & - (word-of-mouth: WOM) 7} A}
gdo® 715 d i ot Fool= ofrtHKim & Rhee, 2011: Thelen, 2020). 9
AT 71999 AL gl tigk Aol ARk, w7k el M Bs FfEle MAAE

ZAo)| 388+ Zo|tH Chon, 2019; Chon & Kim, 2021). &3+ 5-4%]
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gk Ak ool AP o2 uhlsl= g5 91E Hefehs ZloR, B FAIEA Y w5
o] 7zl ideleha & 4= glrk. o= STOPS ol&7Fso] aQkek Z1Rlu, 1 o]2alx 7I1E
& AVl AAgS ) oL Al tiAsh] 19k WAUF R ARdda 22 254 oAt
2% Fes FslE EAR F9EHKim & Grunig, 20115 Kim & Rhee, 2011; Kim et
al., 2021; Tam & Kim, 2023; Tam et al., 2018).
71 AyEolMe F-aA vivkrde] dA tE A7 IE o, 1 AqeS =y 7]
T ol Asdell FRE AT AR opSIe & A el Eoke] 7] Ael| sidehs vt
F, A Aol 94 24E B Alo] 71985 WAl tigk ol ol i ¥
A 57 o] 245 miEdeks dl O frefsl] B2tk SA wzkEdo] ofW didel thek -
o] SN Akl o dA o= 2848 o vk A aefsitiets 744 vzt

4 o)
¥ w244 dplnde] B A7 WA U Ber) . QAR o)) ARUAe)

2

AP AeA dEFor AMEk= Held|(Coates & Tognazzini, 2012; Schein,
Jackson, Frasca, & Gray, 2020), oj®l thilol] @k ZA2] vzl 9] Az AAakA
o]FojzIT}. oldl thgat} o] 34 wzlary o a9l g w3 ES wEsh

2) 47-oiMH Of &S M A mi2iCi 27 F20Me| SEH HiviEd o 201

(1) 273141 o s A2k 73] sliedel]l <A A
] olrEh= 9171 43K Lucero, Kwang, & Pang, 2009)9ll4u} A~Ar|tiefels CSR oY
MEJEE et wj(Dalla-Pria & Rodriguez-de-Dios, 2022)°llL} 7|92 52| -

A 2730l FrelshAl 28 mialA] B AEe] 27108 sjelslior st ofuf H3 4= 9= PR
e 24 F R vl ook shie AeiA st (symbolic,
interpretive paradigm)ell &A% FHolal, e shis A A A9 vl
(behavioral strategic management paradigm)ell 7133+ B Hole( Y- 1ol
7, 20217 Grunig, 2018 Kim, Bach, & Clelland, 2007). “78- a4 sfeicielellr AR
UAl|AS 35 459 79, 5 35 s M3 FHoR oA of FeiriglE A
e}k 2Aox= T2 R &8 AES Hole 352 PRY 78 toR 4k 7R, aE
oA 54 PHimpression) & H713L T59] s Al elshA| Wsr|7]a4} PRe 2
B3} oefgh 22 AT & AR Al |E et 5SS AU, 1 5
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@714 HIGP M9 el 54 T kA =z 8l Fre] d=l4] s e A
A

T Al sl T nﬂ/\]x]g] Bhk= &3] A 29 i 3 el 5
% A1 AR wr =gAte] 2V, 5
], 719 7FeAe B% = 3H% mxAel gk A5 &3E Suale s Adehs Ul
T2 2R oefdt Bk Qiito] HY TFeA RN AnRE BEsles dxd S e
o AR wAAel | spgAela wizkei bRl AelM HIEtHde Hoog,
Stroebe, & de Wit, 2007; Mundorf, Drew, Zillman, & Weaver, 1990; Newhagen &
Reeves, 1992).

Frie] 144 Baks oln] el ofe] Al HA Wl 8] o] Skt
(ZHr2, 2015: Lee, Kim, & Kim, 2021: Yuan et al., 2023). F4% A7} 55731
W(Allport & Postman, 1947) Hs5A] &2 A= (DiFonzo & Bordia, 1997), ofujx
3A3- B8k 8ok 9134 (DiFonzo & Bordia, 2007: Rosnow, 1974) &2 F44S W
X5 ARt TSo] SRA Frie] Aeloi® & 9ol 719 FF Tl Fe] &
7gol] gk 794 Uigo] gk = Hiol] gltk. whbA 719 el ek SR T wAA] =
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E
g5

I, $171 ZAd7lol Aol 5o] F-zbent. dnbs o Bk 9171 sl
Al dge] WYl 9 (immunizing effect) & YFIERE 18T} 9)7] Ad8dollx] 240 digh &
S5 84 WS el 95 S¥H(buffering effect) & UoHA 7
7} obslElE Ale WA ¢ ok Zlolvk(AEss, 20100 Akl 20020 Coombs, 2004:
2006ab; Sohn & Lariscy, 2015).
Bl feld B R vE e SAlsketl(d, 58 3, o] Al &
Fel] F8hs ol L Al olel] auld ue] FeAdo] v Axve ARk
el &= EAgct 20084 TP ] 2019 S&P 500 t719E2 S2ldEe] TS 55l Wk o}
Uz, ol 2E71sd- 25399 5 &2l Bl dolE 9 #o] AtiLoughran, McDonald,
& Otteson, 2023).
st Zeff e HEFd o] vivkEEd Ak ofd A ik vzl o=
7} 224 frEpdel ek ate] Qeks Rerhe A 7153l Stk ofzdd), CSR 2| igk 7Y
Q152 ¢12(Chon & Kim, 2021)-322] E2]of] thgt 212 (Lee, 2022)*H thde] f214d
7PE i7REge] 8Q19e st v7REg Ak oAt A sl AAE (IR
&, 2023) % ESG w22 18lo] w8 wiE} el g 35 22kl sA s A
Soj o]t 5ol ﬁﬂhﬁ}% & W3t
e AT RSS2 &R WY ok AR e g ], 2A4o] ohd g
o] A B ATEME Al ghefEe] Akt S84 2riie Euel 714
A4, B 2A) 7] S A (e, AruAlold BARS 9 a4 3 AR vho] of
Yz}, feld 3F v BEEck(«l, Ko, Ma, Bartnik, Haney, & Kang, 2018).
ofe] MaArAlEe] o] H24 Fui FllHE 44 2t (authentic leadership)
of T AlhA] =Rl Avk= ARdA] we] Sa4S xditt ok AHRkE Aol CSR
Fo] 44 B 2ds viEs E 719 A9leke weel Zol HEuiEA] ArHO Connor,
Shumate, & Meister, 2008; Price, Arnould, & Tierney, 1995). Z15dd] of FA|¢] A
27 W74 (authenticity) 2 K monad)oll T3t A+ k2] AP, = < AlA|9} gHa
SHAl ZAIE ofF WA Alolg 7HAH EAlEA oR 1 Aok edE /bl v (Ford &
Harding, 2011), =L FAI7} 309k 8] Az dabde] HrE o =ejdt)
1

A= 274 2u AEfel e wods L Ul ARskAel dvkar & <= 9

E
O

ri
e
X

z4 7J

/\

W

oleldt e 0] FF) 0] W 2] I BFOR welslol F2 Y AE
A 34 42e) TEYS etk el Erels 71 $0] CSRE 1tk weka

N
g
ok

=8l 683 3% (20244 63)



oA o= F7BEARHKim, 2014), 214 2&2] H2o] 711 WA E5el Sz Ao Ee
A A5 7180 A W BogH o= vk 7hs/dol h(Barnea & Rubin, 2010).
o] TPl AZHA] %2 7, 2ol BE5A to] QIEl o[ 8ARElA Wik Ao
7171 fvhs Haw AR Wete] wdolti(Ford & Harding, 20115 George, 2003). AR
259 mpzhargel digh 21784 Q12 &3 AEE ofegk EElA BluA] sl ool
7 9tHLee, 2021; Lee & Kim, 2017; Mazzei, Kim, Togna, Lee, & Lovari, 2019).

tso] Fu) AS S o, 2 @9 ARle] WEt wele] A= 4SS
7l 2ol AleAo® H dasht). =915 710 R 7199t 7Ilel ik B B)
Agh Hola(Edelman, 2019, 2020), = ti719E50] Hol= CSRS Al&:4]0]A] R8fal 9
- 2ol whe} Wsksh= AP JElE WrH g 58] Al SR A BT, 2018).

THAORE, ajel] AAlsh= ti71§] Tl #1355 T olgr el M) 54
7k of ol el o] EulA] s oV AR etk ARle] wiet wiQlo w A frofn|st
Al A& Zlolels F20] 7Fsaitt. B2 F o] 2 Hig) w¥iklo] 7]
XA (e, FaA)- 2579, 2013), 54991 AR o] 03]8 o 917] Aol
71900 AE o £A sh= A o= ARgajo] QP S oHA ok Tk Ak HaER-old
. 20115 A&=5, 2010). CSR 7190 g3 el 4] #APE itk 7o) 5 4o
Vel b= A% ollth(Perera & Chaminda, 2013). T3 719 3522 {214 3% i A
A7) F5 T o)gr AdlA AR} 2] FAA wylEy o] tis] ofwl ek
WAREAIE ASgh AbRs Zols: &= Qirk

3 ofrl S FHE thio® wEu|w St} FelaE ArAe] Wl ‘446& il
7 Ax}Eo] w2W(Chaiken & Maheswaran, 1994; Petty & Cacioppo, 1986), E2]
Fe4 stV APAE7E R 71700l AA @ds a91e] @kl Hisl 43l 7 Uﬂ/‘W
o] gL ot Zlolek= FEo] F o] Fold 31[?}

Tejate] o] Ao, muliell AAfshs T
o] 744 w7k of ol thel] HAA] 291 Bl Hlel @ Qo] AU JakSs 7 Tl B
dell 22)#] §431, o5 82le] A FaFee dotu iz} gt o we} =EE A9A

1-13} 1-2%= o}ehe} 2}

d

E
O
)
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dlo
3
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SITEM 1-1. 7|20l B| THRleH Sl 2HRt ST SEA e 2|zol| thish E2f =
24 Fof oAK| =52 o SRS LEEI 1Y
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OITEN 1-2. 7|20 B| THRleH Sl 2HRt ST SEA o lard 2ol thish &2 =
2d Fof oMR| F, B2l BRI WS Y AR KFEs-S85) 7 RIH

= A e ofE| e 17

@ 7150 Q) - DA o e A 23 Ol RIA B ) Reld W ok
A7}

0451 ﬁ?‘fg?ﬁ-ﬂ—‘éol P FHe] Rt Az A5 TS Sl Tl tigt v 29

ﬂl
Tl
HU
E
r_lr‘
E
‘1}1
Y
r'O
0,
=
fd
¢
X
N
Z
X,
N
je?
DO
S
@
1
Lo,
Y
dp
rlo
AN

2010; Nekmat & Kong, 2019). 2¥= 2318 ke O—}ﬂ/\]ﬂﬂﬂ 71990A 9 =2 5 9\1
THGrebe, 2013). olell el 7]¢e TE0] ofgl Akt (1
251, 20140 oA S frES, 2015: FEA- 27, 2013), FH UE-S FlskE
A= 1 e HZRE T shrkEAE], 2018).

& A2 A2 AAke, F5E0] 7] ofrdl 71gde] AR Ale] Al et
o] ofe} g2 ¥A 3ol Fgskd 7Idigttiar 1153 Chon, Kim, & Tam, 2022).
AA|, 7190] A54] the HERS ARSsRE 21 whegh F91 HEl] Bjsf arpjolrk(o] Al
9], 20155 Choi & Seo, 2021: Pack & Hove, 2019ab). WebA 714 IARFE2 F10]
© AP -84 the-S sfrfeke 1 Aol thal azefsfof gt

o] gi&- WAle A7 <l (unilateral) 22} @ X< collaborative) H =% Y
2 g et DA AR -a A dejvela I ok AR g 2 JElE
ZAE T T = ARG A= AlehaL Ak S 7S] et A7 ool
o}, 234 B71E wdkell o akged 7135 AlEeh] B Aol 71935 1t HAE
AirA 4= tHTworzydlo, 2016). 2HIRE 71993 Z3&stal §al4ol o= #AE
A= dell= 71900 tigk 352 SUAZE A8 sk, o] $UAe] Ak 719 ofa A
o= o]Fo]d 4= ¢ltiBhattacharya & Sen, 2003).

Wi BeVda) Z:87de] 7RIS A SAlshs de e A SWel ARE &858
elels e iAol ErkE ARl the- wAlelet. el afd RS 9171 AR
Ao d2F4] 2kdellA] RAPIDS, = @ A (relationship) - #9) (accountability) 4144

o,
=
oo
[
J

£}
et
O

=
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(promptness) - 32 (inclusivity) -7l (disclosure) - 1% (symmetry) & 43K Chon et
al., 2022). LA W2lo] B=o] FABK: a1 ZRAIRE 71T, d94] WA ol
AR 71e] AL A8 HiskE 7IRke R she EeE (bottomrup) OTUME]EEA, 7]}i0]
o] Walo] AE 71golr tiesks WaloltkBrody, Godschalk, & Burby, 2003; Kim,
Xu, & Rim, 2023 Shen & Kim, 2012).

AA|, ofe] deidabze] Fr olfr 917 AsellMe @A tiso] A 4 9
= AR 719 FEA B IS A A w94 R S Frefsitt
(Orazi & Newton, 2018). "7}y o]teel] #Adt 2 A 755 ¥H, CSRell A%k =
A-35 gt AFryA A (organization-public dialogic communication: OPDC)
A v7irge] A 2219l ¥EA] ¥A|(communal relationships) 9} 2784 A#e At
(Kang, Lee, Kim, & Yang, 2023).

FeA el el AR o® e A ofdAINE, SA w7k ool oSl
P94 &5 S WAAZE A QRS WA TS Alshe e AR ez,
HE FR1eh ) Hre] e 71 g3 A 7FsAdel =tHBordia, DiFonzo,
Haines, & Chaseling, 2005). ¥} vA]x] o} 223 Fieoll Z(inflammatory) o1zl H]
3l 314 (conciliatory) o127} &3}4o)glal ¥ uHtHIyer & Debevec, 1991). o] A2
3l ol A ~&40]aL ¢ 2k AellA, A S h2lel] F-gkshe Hol Qi

tso] degiiizel, 1 o] WA RS ] QPR EE o E i AR
of Al #golM 7= ARE 288 7heAde] #il(Chaiken & Maheswaran, 1994:
Petty & Cacioppo, 1986), 710l 458 A F4le] AukE o7 k(#1259
2017). w3t ?ﬂﬁ?i} 2L RN H e feEldte] Tad gEowA I 71935 1t
Al Sl FFe v o $tHKoo & Park, 2018).

et 7149 Aedado] thas ke i ol Aol M A gl vl HA oS-
o] 7190l ¥ Feldk Whe-E opleheAlE A5 A7AR ARl oF4] ERlE vt glrk. =)
719 T 1710l Ak 7199] AAL 554 oS- wIAA] 919 WeEbA 91 7 Jakes vl
g ATt ] opA A Gt A, 35 5784 MR el gk 7]9e] &% v
1A 7 &9t v, ok el the- vIARI R AR Faa) HlwE &l & AJRlelt)

rlo
>J

—1m binci)

o

>~

OITEN 2-1. 28K 52| STH o [z 2ol Thslof 7 |de] AL S=2X thS tAK] &
JHS LHEH= 7
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Wang & Huang, 2018). A13)A sigt o]
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o

<

AR| =20| R

£ LT = f?
OITEN| 2-3. 52| A tibfz'dl o|=0i| Chslod 7 [12] KA

oR ]
A=A 1-3, 2-3

p

s

o]th(Yuan et al., 2023).
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—HHH)0| A= L2 E50f BEN AT T ARED jo 43288 2o

7=

3) 7IEk: Md, JIY 2 J|E ARRETIQ| ek
2 AgolatE e dedT Aol eAste] Al 7B FR1, S A7 v ek 219l

¢

7]E} wighslo e Abd VIrk e A FE 717 Adskia) gk, S, Al Ewlol of
3 AL o1 Ssieirkn 1] ofdy] molck Ar] AP 7Mi(gender similarities

hypothesis)oll Th=H, Hid= o] Aef# ApdelA] 4d3] frAkRE SAl SA4 .= Ajo]
7} femleitiEhe F3 277t 24 T o)F A Aol sl Wart SitkHyde,
2014: Juvonen, Wang, & Espinoza, 2013 Zell, Krizan, & Teeter, 2015).

e A ZE E 5 Q) ek e SRR F5l IR SRA e

o 5ol ot %744 Kol & 4= glzvl, sk el 340 S48 B9

N

A& 9 7 AAEA o) 7FeAdo] oo vlE] Aol Al o] =2 Ho|oK(Bjorklund & Ellis,
2014). %% IS T4 7VsAdo] mom ERIF S5 gijlElE FX18 7bsAdo] ub

AL AAZIK Buss, 1961). B3k FHE wreddvl= 212 23 4o]aL s2]4 g2o] ope} ¢
Aol ar ZHAQ1 g Al sk, 574 HiEtollA oio] B RTE 1] A olelE Hal
E% I HGalén, Feldman & McClaine, 2022; Voulgaridou & Kokkinos, 2023).

SHH 719 e G xpelo] 71} wet wile)] #gh w9l iz A 71 B AEETE
7} FREowA FAH ool & ool AP|Et). o5 Wl T flH ATt AR
F7F 9 2A vyl Qe /fd Ao dxkd Wk el A4 Aq-selA A v
A7)%= et vy Zae] AsdFAFE(Pham & Tran, 2020) % of® 719 259] 4d4]
S0l gk <12)o] s 710l gk Q1A Aeds Adrkar Bk wgh 7|9 frejol sk
2] AA] AlEl| st 7ot frofist BAE BE 5 2tk (Perera & Chaminda, 2013).

O

#i

aaiia
ol AT v 20~494] PUIE o= SR AR ] Lelel RALE )
Z 7 7R e\ (28 1) N=240, (88 2] N=240)7} =59t} 2021 5¥€ 2 IRB

aUHrCt i=0| HACt 289



(Z1aEldel 1)) o S21s BaL &) rPIg=TE el AAle] g drde= 101 e &
g F5e] AAkE FEAE T T8 o1 T Ha 3 kel a5 Ao] S A 4% =
A o 2AF 27] 2= S FEl AL, oo BE il SHE HekE
o] ¥ 1 Bl A= 2] ek tBE vAXe| e eEE ol APt ket

(A3 1) SHAe] AFAEe A2t n=107, 44.6%, I n=32, 13.3%, %7l
n=101, 42.1%, Ad¥l= 1112 500 n =120, 50%, 11 n =120, 50%), B 1%
& OF 35AITHM = 35.04, SD=1.72). (A3 2]¢] 7Z-Fellt= A3 19] -5 mir7 A=
A& ATFAPE 78 2 BlsE AR (Ae n=126, 52.5%, I3 n =30, 12.5%, 737
n=284, 35%), 1:1 9] (F: n =120, 50%, ©I: n=120, 50%)E B P AH>
°F 354K = 34.96, SD=1.69). Zt $HA=S M- LG-SK- ddiakFeAt = & 7190

5 }

5 Fahsel SR 5 S 7199 6094 T49] wpasich

19

) A XI2E
suie] 574 & 71‘%301 ol ut t7 el w3k At B elS Esl] S, =ell A i
2Rl 4t} 71 (- LG-SK-dthaFsxbell #5 AAIS 39Ktk s oi7] el ek 4]
m7RE o=s Zﬁ%ﬂﬁ A2 F 23]9] ARIES flsl 7o) Akl vhgt 7 A
ol w27, T f4 A did AR SAE A9 23 S olFl ASES =2
AT Bt S ARe) Al Al AL A AR iR I A AAETE Rl
FHE wi=s Agjsle] AAEEA 9] Q91 dE St SRkl 719 B 719 $0) ofE
o] Ae ol AXE weli=, W wPgE 71 B R Abe 2EsEs AAsisith
A=g AHE Eels SHAkE 01 719 R E olee ARA R AT 4 gles BAjol2

A3t

23]9] A AedE T (FE 1S e (B9 &2 de thd Apdrh 544
(1), s44(2)] x 2F=roll B2t 554 T wlaA] =20 3211, 29(2)) 811 AA
Fo AR A5ze] AR e S vt ﬂ%ﬂ‘%j T e e B
HOR A2 &7 viARRA, =l 578 AAFHES] 71 Al 2509 EEe 3
293 7k ARy AR aide 2dsdd(n = 120) °ﬂ7ﬂ‘1 EH%* o]
E(oe t71y O T L1100 st 1940 ARsledd 2a/d38 adste] 2 74
71Ul 2k TEY ARIE B HE )2 3 #4237 =2 gk o
oot e (23 1] A=Eolt Qhiitells 'Sd Fr ek gol7k ARHA] =% k.

ek

¢

&

e}

=)
m@
ek
)
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"SR 9 FoEhe fol7l AN @ Augl FAe) A Selolx] AU RAH ek
[k

SAIe] Sjol o v TP Fash detelel BEE Aol (RE T )

(9% 22 91at 200 eld S ohg ARk FAR(D), FAAQ) x 2 (7
ol Tk 71909) AL S5 Thg A A DEA(D), BHHD) 291 AN A
Bl HRS Y U1 B4 91 Tk ARDS Wl AP 85 A e By

o] wet vpdnt SR FHE 7I9lo] Feths Aok 4 AR SEAolA 3
o] AN 719] 7Hd 9 el whE ofzel] xpaEAde] it
QB 7AHE] 31191 ofrge] o 8AP7 w2 Frl= e, 719 S0l tiglo] e
FHE ks Uio] ANHES Pt eid Feie] LA7F fivkal 7PdEd 71de] S5t
T EARE siAs] Slsl Ul SRR diHle] A R R eIkl (R Wi
o]t Lucero et al., 2009).
(28 219 A=E2) oS- WAAE =] 528 o719 A Al dickar 224 o)
o] A=&0] 3 WA B M Toll thg A H T4 A, PR AE uRFekginto] ofy
2t Al A 7 A AARPE ek A, JiA B350 A dEH Sosk A
2l A A4 350 s A o R =old, g AEe]
& A oA AAA] Bj@E A o= FeflakAy Aokl SHRbEl A 1A
S e Azl 2010 o= rAE 2 PR SHAIAME ARz} #ele] Al2e- o)A},
| A" (relationship marketing) 9] 34 Q4= AH|A} Zed(customer engagement)
o] FLAE HFsla AFAER o] B4l 3l }D}(Verhoef Reinartz, & Krafft,
2010; Vivek, Beatty, & Morgan, 2012). 7|3jo] L4 Rk |
oA FHax 71248 s 7SItk o AE gl UlE 2 ojxrt Adsirar shasic
< ARl = olnAlE Ha 187 A=

Zur} WA LEERE ek STS0] B A9iA SR1ske RS AN 294
2

120)) = sl 72k aigElof 2 28%F ol 7190e] AAF oA oS- wiAAel =E 8
o ool "theE 7] ARlEell s oE B o 8ApE Bi71]) ol ol e ) ke
TS F ATl R AYUCE S ShiiERE $7 AN SEH Appendix T 3H2).

et i=0| HACE 291



olefgl ths- mx|#|e] F2fo] g} Q1Ael] SyAkEe] St WIIESIEA] SklEh]
918l & FAL Hel] 224 (manipulation check)o] o1Fo1Ht). 56mS He] E3lel] 24
R eI/ o ] wpgsle] 2248t A5s AlRRTHEEH
42.9%, FdH4: n =32, 57.1%). @94 &5 oS 7ArAlel ) A 74 o= wedd
= A&ATE(Heath & Palenchar, 2008; Spicer, 2007: Kim, 2007: Lee & Kim,
2011)& #arste] & ] 7H) 3E dste] 64 A== SACKEE dizlg O &= L1
(o] 9P ol et 719) 2dAke] ci-g+2lel vlFe] Hoks o afg ti7lyd (e~ " 714
o] G} Y55 WA iﬂlz}(ﬂﬂ)ﬂ 917d AHE AT, 1Y B AHiREe] 910
| aHPApE e d)719ge] #Alel] gk v
el 7]"753} St AZlele Zlo] FololE skelehtt | & o
of #5719 wdzke] the+d2jel] HlFo] Boks f g 7]
A7) e A flol 2 4 dvh). dF e AlE=
(Cronbach's @)= 820190t} ¢ % An, F94] &5 oS v 93] 14ell= fr
oG Aoz} gle FoR VERITHE =-4.22, df=39.58, p<.001, &A: M=2.85,
SD=1.02, 8=4: M=3.89, SD=0.73).

_L4
I I
N
o~

Z<aol: ZAA wykEy 9% (Positive Megaphoning Intentions)

719 Adll thell 57g=1Q1 ARE BRRIOA| & =2 A&tk 5747 vivbEEdel ¥k A=

(Kim & Rhee, 2011)E & $37¢] Fllol] gHA] W83t} hieatow A (v dho= o

719 A~ 3R ARlEelt SAEIR] oS TEYlel & Aofef, e 54 Sl
ol W FET o el T2 2 T Ao, M), o] Z14e] Al R AHIE AlHEd
Al 718 05 3318 ook, "ol thel] 784191 oS A ARFES dSst 3 Sloltf, "

292 SH=EQIEEE 683 3% (20244 6%)



o a=.93, M=3.12, SD=1.077, (28 2)e¥= a=91, M=3.01, SD=1.085% 1}
Epsitt.

=212

7} 9] 8214 FE uld ARI3E7H(Prior Evaluation of CEO's Ethical Behaviors): -
44, 3734 (negative-positive)

719 Tl B SRA Frlell :wm=H7] oKl s Tr] of-EA & dE ol
of sl A el=e] AHmr} &2 A3 ethical orientations)oll #eF #%=(Shim & Kim,
2017)% ¥ o] FAllol| g Wgslo] 4702 FAARITHH7|Y Al T AAAE 2
g wj~ "FAwrt 75.1}01] T4 e 2 sk - 4 S e A *1?5”3}
ﬁj}ﬂ ‘I‘:ILO]"E A A1) 133 ARS =rohs Als Stk

\/ >Q

A (A8 1) 7199 8IEP 7Y A3k 9 vaA] =% (Message Exposure regarding
CEO Rumors in Non-Intervention Condition)
JTE AFHEeA 9] 3lge] 5] 54 b7 L 5 L1119 s F=2shes Feidd

A hal
5 Fof A=go] AXNEA] o A e 1 AkE AY R 2= 293

B. (23 2) 71%le] 19} gk o] oliel wat V1%le] AAeEA the WA 3
(Corporate Advocative Response Messaging Approaches to Rumor Issues

in Intervention Condition)

T olgpehz £71 38elA 719 Sl tiiglo] AR} g2 T 18] 54 AR A

.3H}dx4 uolﬂ; om}z1 ag£x4 H]—}\] ‘6&6’:]%4)0” 017%}04 _E.xé 7]<§ %_{,: %ﬁoﬂ 3t %E/‘j

sFele] Uh-g gshs WA A

,é
)
2
ﬁ
e,
s
o
a2
ro,
ofo
fol
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=
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S wA Aol =l FekS 1, P3¢l 235 (collaborative advocacy) - HIAAO =3
2]

@ el A, A 719187F, A AlE7HGender, Prior Evaluation of the
Company, Prior Product Evaluation)

Aduo] 39 PHn=120), 9(n= 120)= 22} 13} 2= I AR 71997 = S
oA TR wIE 71 A9 7] B s AP SR o R dold Ak iz o
g Eel] w71 Aol Eak(ol#l €], 20150 Yoon, Gurhan-Canli & Schwarz,
2006)S 2 Ao FAll| SHA| Wgsle] 33 64 =R ST 719 A~ ol of
8 s Aol o] FF, "ol Zxte] 7hE). 4t 7196l te W7 RFE AR E wE: Ml &
4%k 5, Ad wgE 71 Aol thE B71E TEsto] B4l ol &SitH 9 1) A8 a=
92(M=4.47, SD=1.025), LG a=.93(M=4.50, SD=0.950), SK a=.92(M=
3.92, SD=0.937), st a=.93(M=3.89, SD=1.052), 719 A M=4.12, SD
=1.118, (A% 2) W a= 94(M=4.31, SD=1.121), LG a = .93(M=4.41, SD=
0.996), SK a=.91(M=3.82, SD=0.957), duirRFszt a= 92(M=3.85, SD=
1.018), 719 A M=4.08, SD=1.082).

AR AFR7EE SERA] FARIE widE 719 A9 7K F s SRRt 5784
o= gllold Hwrt AlEE7Hproduct evaluation)ell ¥k #%(Chen & Tao, 2020)& &
A7) Aol S| Wgsle] 273 64 A== SAPCHUF g/ 75d e 719A A~ T
sy, "o B Frh (Y 1) M=4.09, a= .89, r=.80, SD=1.061, (4% 2)
M=411, a= 87, r=.18, SD=1.065).

_|_4

171 $181 IBM SPSS Statics 255 g-83}¢] 4kt 4
AR 5= @A]?/S\B\E}. T10l SPA FERIRIO| gk QIFEAISH WidlEe] EukE fEs] 2
Az, 7F HeE /A 0w TS v Ao ATA| o] ofue} Ae] Fahe fofvlat
Al A=A RN (AE 1) F(1,238) =1.62, p=.20, (23 2) F(1,238)=0.82, p =
.367). 718}, ti71g Fro] SElA als o AREte] Agd Ajel 7t Eﬁwi Fremgh
0] ofehs Ak ERIGICH(EE 1) £(238) =-1.27, p=.206, & M=2.89, SD=
0.786, 1 M=3.02(SD=0.715); (A& 2] #(238) =1.33, p=.184, & M=3.07,
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SD=0.843, o1 M=2.92, SD=0.752).

ot gt 2pele] Z1ef Wt wlel] sfdshis FRLIQL AR 7987 AR Tl #
AR (multi-way ANCOVA) 2718 S5A71EAE AEs] 918l (A3 1), (A8 2)¢]
dlo|elE 48] Hokeh 1 Ax), Fo] &2l s b Abdsg7PE AR 71997 KA 1)
F(1,238) =12.51, p{.001, (2 2] F(1,238) =19.03, p{.001)- A AFEH7}] Ajo]
7F fefulel Eo® vERITH(AE 1) F(1,238) = 22.21, p<.001, (28 2) [(1,238) =
31.34, p<.001).

Fuge] S74 7197) B0 A4S B, A8l Rl o fojzEol
ol 204 AEACHIEY 1) AR 71k p =772, AR AEZE p= 04T,
(49 2) A 7107k p= 486, VA AREIZE p= 964). O EEMsIel 2 1l

bEY ol FHeIE 7 %%}%}7417} s 2] ARETRE Ao) 8 1%3}( (23 1) Ak 7]
A7k r= AT, AV AERY: r= 48, (A% 2) A 71987k =37, AV AIEE):

I0

1) (&= 10 27 19| Z1}) 71 ] 7 d&0iMel S0 2t 828 FH HAIX] =

£, 379 molH ¢S A ARREVIE SEH Hofzd o=
ATEA 10l ek Wt ATt (Table 1), (Figure Dol AAEo] ek & vl J9 &
54 t7190l ok S mvEd oot Hi A om TP =8 A, I S v &
5 T waAe] A ol A Bl 71 T &ElE WA vlud S oR Wt

g 3 Aol ArH M = 3.84, SD=0.80, F(6,233) = 14.71, p{.001, partial 1* =
28). TAHOR, F SRS Favh= Al 7 AR |, AR 7197 AR AlRE
7het] A4S e} Yiso® Fu QS welvH(Fre] el
Ry ﬂ%‘*}{‘@ﬂi 1,238) =32.69, p< .001, &= Fm MAA] =& F(1,238) =4.21,

EL
N
=
o
of
e
o
O
o
rlo

o5 T3l Al 19] An}, S FRA T viARel =E vdAEe] S vt
Z1g ok nleg el jg ks Ao] Sijlsinh MH ?i?t‘jrﬂl 1-20]) 5k A=, v

A7) wsle] gk et wiele] 735 ulsh oFhAl UebdehERel Sreld A kg AR
7k F(1,233) = 23.59, p<.001, 5 F9 WA == F(1,233) =9.58, p=.002). 4
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Table 1. Analysis of Variance for Positive Megaphoning Intentions in Non-Intervention Condition (N=240)

Source df F 7 p
Gender 1 4.32 .02 .039
Prior Evaluation of the Company (covariate) 1 12.88 .05 (.001
product evaluation (covariate) 1 4.27 .02 (.001
Prior Evaluat!on of CEO.S. Ethical Behaviors 1 2359 09 ¢ 001
: Negative vs. Positive Exposure
Message exposure regarding CEO Rumors 1 9.58 o 002
 Non-Exposure vs. Exposure
Prior Evaluation of CEO's Ethical Behaviors
x 1 2.08 .02 138
Message exposure regarding CEO Rumors
Error within group (S/AB) 233 (.86)

Note. The numbers in the parenthesis indicate MSE.

Message Exposur
regarding
CEO Rumors
5.00

% ==« Non-exposure
v w— EXposure
2
g
5, 400 .
g
I 3.
2
® - .
B 200 P
E B
@
[
w

2.00

1.00

Negative Positive

Prior Evaluation of CEO’s Ethical Behaviors

Figure 1. Positive megaphoning intentions in non-intervention condition (N = 240)
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2.12, p=.147, A

s, AR 71

TS

oJAHZFT

69,41, p(.001, =4 th& wIAA: [(1,238) = 9.30,
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o] A s HIAA
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Table 2. Analysis of Variance for Positive Megaphoning Intentions in Intervention Condition (N=240)

Source df F 7 p
Gender (covariate) 1 A7 .00 .496
Prior Evaluation of the Company (covariate) 1 2.12 .01 147
product evaluation (covariate) 1 7.50 .03 .007
Prior Evaluat!on of CEO.S. Ethical Behaviors 1 36.71 14 ¢ 001
: Negative vs. Positive Exposure
Advqcacy Messages in Reg;ponse to CEO Rumors 1 4.99 ) 026
* Unilateral vs. collaborative advocacy message
Prior Evaluation of CEO's Ethical Behaviors
X 1 .06 .00 .828
Advocacy Messages in Response to CEO Rumors
Error within group (S/AB) 233 (.855)
Note. The numbers in the parenthesis indicate MSE.
6.00 Advocacy
Messages in
Response
to CEO
Rumors
» 500 i
c Unilateral
s [J Collaborative
=
£ 4o
S o
s "
2 = 23
% 3.00 572 //
£ sl
uv"l .2.48
2.00
1.00
Negative Positive

Prior Evaluation of CEO’s Ethical Behaviors

Figure 2. Positive megaphoning intentions in intervention condition (N = 240)
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