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Relationship Between YouTube's Recommendation Algorithm and
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The Mediating Effect of Regulatory Attitudes Toward Algorithmic Transparency and
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This study investigated the impact of users’ positive and negative perceptions of YouTube's
recommendation algorithm on their intention to continue using the platform. It also examined the
mediating effects of regulatory attitudes towards the principles of algorithm transparency and
accountability between these perceptions and intention. The research aimed to explore both the
positive and negative implications of YouTube's recommendation system, offering academic and
policy recommendations to improve user experience while mitigating potential risks. The study utilized
data from the 2022 Intelligent Information Society User Panel Survey, conducted by the Korea
Communications Commission and the Korea Information Society Development Institute, with a
sample size of 5,378 respondents. This survey enabled a comprehensive assessment of users’
perceptions of YouTube's recommendation system and their regulatory attitudes toward transparency

* This study was based on the data from the 2022 Intelligent Information Society User Panel Survey
conducted by the Korea Communications Commission and Korea Information Society Development
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and accountability. The key findings are as follows: First, positive perceptions of YouTube's
recommendation algorithm had a direct positive effect on users’ intention to continue using the
platform, as well as an indirect effect mediated by regulatory attitudes toward transparency and
accountability principles. This suggests that positive perceptions of the algorithm not only improve
user satisfaction but also build trust in the platform when transparency and accountability principles
are appropriately applied. Second, negative perceptions of YouTube's recommendation algorithm did
not show a significant direct impact on the usage intention. However, when regulatory attitudes
regarding transparency and accountability were included as mediators, a negative effect on usage
intention emerged. This implies that negative user perceptions of the algorithm may deter continued
use if transparency and accountability are not adequately addressed. These findings highlight the dual
role of transparency and accountability principles as both protective measures and trust-building
factors. Enhancing transparency would ensure that users are informed about how recommendations
are generated, increasing trust and satisfaction. Accountability, on the other hand, emphasizes
corporate responsibility for the outcomes produced by the algorithm, which can help mitigate
negative perceptions and maintain user engagement. The study stresses the importance of ongoing
exploration and evaluation of potential dysfunctions of YouTube's recommendation system,
particularly the spread of misinformation, privacy issues, and the reinforcement of confirmation biases
through filter bubbles. To address these challenges, the study recommends improving transparency
and accountability within recommendation algorithms to boost users' positive perceptions and reduce
negative ones. Moreover, policymakers should consider user-centric regulatory frameworks that
account for the complex dynamics between user perception, regulatory intervention, and
technological affordances. This research provides insights into how algorithmic governance can be
designed to enhance user trust and satisfaction, ensuring the sustainable and ethical deployment of
Al-based recommendation systems on digital platforms.

Keywords: YouTube Recommendation Service, Algorithmic Principles, Usage Intention, Intelligent
Information Society User Panel Survey
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FEt ATEAE AT S8l B A WSS 2, AREAEAAT]
g (2022 A\sHHALRR] o84} sdAD EloEE &8t el Hlolels A 2023
6ol 2z 278E vlo[el=A H=oll 758k vE 1541 6941 Wk Y 7 T ke
& B BLERE 13] o) Il o]8AI]1 5,378 02 E HE I
g AR AvEERES WSl S 4 13] ol SIEUlE ol8dks SHAE U
FOR RS TSI dF o] I ] tHE EEEe Bt sEAkE e
= oL itk AKES e uf, A SHRAIE doprhs Zi9le] et S AR arat
& Are] A} =S AYEE Hols ZoR ik Yok AP, Y, ST,
THMEETE S QAR SRt ope} AYEAlE AT ek vl ed R = &

= =
% olg oI, el 7 FUAIze] Ry W AT 9%
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U 2 dRA dofEe] Zok #Eel AREIEH 5S4 (sample
characteristics) o|ck. WA AW (gender)®] 7% 5,378%2] F& F 51.2%7} 94, 48.8%
7F ofdow veRdth A=th(age group)®l % 10th7t 5.7%, 20tH7t 17.2%, 30th7t
17.5%, 40917} 20.6%, 50th\7F 21.7%, 60th7t 17.4%= YeRdt). slEa<(education
level)& 31F olsP} 40.4%, WAl olde] 59.6%= UERdt vt Gyt 7as
(monthly household income)-& 13+ ¢ 9t} 0.8%, 19iRE ¢ o)gd~2uint ¢ njgto]
2.8%, 2‘1‘1‘”&% o] A~3uligk 91 winto] 11, ik 9] opd~4uink 9 njute] 18.7%, 4
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Table 1. Sample Characteristics

N %

Male 2,752 51.2
Gender

Female 2,626 488
10s 306 5.7
20s 926 17.2
Age group 30s 939 175
40s 1,106 20.6
50s 1,168 21.7
60s 933 17.4
Education High school graduate or lower 2,175 40.4
level College graduate or higher 3,203 59.6
Less than 1,000,000 44 0.8

1,000,000 ~ < ¥¥2,000,000 149 2.8
12,000,000 ~ < 3,000,000 619 1.6
Monthly w4 000,000 ~ ( 4,000,000 1,008 18.7
household 1 000,000 ~ ( 8,000,000 977 182

income tad Rt :
wh,000,000 ~ < ¥6,000,000 1,103 20.5
6,000,000 ~ < ¥7,000,000 825 156.3
More than ¥#/7,000,000 653 12.1
Total 5,378 100

Note. 2 HO| #Al= EHH 7ISKIE M8%t 4KI1Y. Gender(dZ). Age group(XBH]). Education level (342,
Monthly household income(Z2Ex 7 1+45)



(1) FFE A& 0 %9]E(Intention to Continue Using YouTube)
TolX] FEWETFRE 883k FRE AE ol&e e Fshe P AFs S AHlE
ol A7 %]““1477}7 & 25 AlA HREA Algshs AsF AHAE ghor ke 4]
o= o] g8 Aot eh= 5o uldh 2Al HoiAlEe] § ghs F8sio] SAdslolrt. sl
T F 10709) FEom PR} gt o] F P FES FEHWFR sk vl &
Sioith S5 14 e 13 ke 53 k- 13Tk 5 BT E AR A0
™ H7F E=ETE AL o] R E A o80Tt 58 Ao aied = glrk

ofl 1P mru

ol

o

(2) F5H 4 darzlFell vkl 43 214 (Positive Perceptions of YouTube's
Recommendation Algorithm)

A WA SRR S8ehs fRE T4 daElsol digk 34 Q1A sk frREe] A
T3 A2 ofGA BRIV E e e 1

sh= 570 ES vl o R S 27 W H3 52 st B S A B

SR QiF, "UellA f-8SieF, "EdHolA] ar thekel ARE Ay, HaHolA] &

a1 Aol Ak o2 ity ot} AR 57) dHe] Hits e Wols

‘?ﬁ}i’iﬁ}. S 14 s 1%?74 FUFTE] 53 - 1ET ] 53 EAE HER S

A7t =TS R 73 oSl gk 37874 914 o] & Ao e

9\13}( Cronbach's alpha=.753)

ﬁl

(3) fH 34 darzlgol] oigk ¥4 914 (Negative Perceptions of YouTube's
Recommendation Algorithm)
& Al A SRR SEehs fRE 73 dare]Fel tigk o8kl FAA Q1A
Fohs RS AFEFH AHI=E oAl AZsIUNE B Bl 107] 4 5 54
QP B S Eshe 4709 S-S vl o R S 27} "ol 8sitt B U] Akt 7t
x| to] HgrdyL v} FOF, “ol8sitt B /RIARI} 5t ¥ Y, Tolgsitt B U
| =9 ARE W E7h 8} T, el Al HAe] AR|E FETA] ok izt
E3lE 1) 27t B TPt 3 7t W) v AR BAR = 47) W] et

1S Sl $ue 14 e s QekeE 54 S Tk 54 @

X

a9

b
L



it AT SR F daelEel e $A Q) Sl

o]
& Ao ajAel 4= JJrHCronbach's alpha=.861)

(4) <daelE FHA Yol Wigt 74 El=(Regulatory Attitudes toward
Principles of Algorithm Transparency)
ool 3] WA nyfisR S8shs darels A YFel ik 1A Bl "FsH o8-

A7t QlgAps FAAMAG ol8F A%, okl £l Arht BAMIE = 1)

ATARE ol 8AlAl EAs darelse] s Felxe] Al V&S Yl davt o,
M ATARs ol 8AJelA] Rl AR AN 7E QR 22 eAe A deE 2
L7F ¥, AN AR o} 8AA AR A 9] Qb MRS Rl
) £ ol AR ANEHEIE oA 5 BEHEAE Ll Lot slrkol
o ARl 37) 5o Hite 7 Wlle Tk
Bl 54 - 2574 53 eE Himw SAuo] Hit Aavt s FAMEIS o8 3
daElE A 9F e E8Ael ek ¥l =2 AeR ¥ = gt

(Cronbach’s alpha=.760)

(5) LaElE A 9Holl it Al el=(Regulatory Attitudes toward
Principles of Algorithm Accountability)

2 AeA T A R 88k daels AT YR Oigh A BlEe sk

EAD 7} AFA s FAAME o] 88 Ag, ol Eoll duit Fols WY E B w3

1174 8% 5 el A5dat A 5700) @58 niges SAERI 27t Al

S ABF Bk YF, TR AR oA gl FHE olgsiet

=
Abdol ZFsfok gk, "2lF
1.

S 1
Ag FAME A AR AlEl 29 AN 715 oFF, LAks, A3 HE k5 A
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25 AT Aol dig A B, daElE FEA 9 digh 1A BE so e A
AE YeRlon, o] 7kedl daelE A B FA A2l et 1A el=eke] AdakA
= 54 s 7R

daE)F FEA Aol gt A Blme) i s 5% 1 71E 3.55%(SD=.62)
O = Yepdth b wgele] el o= L] AFA) Qo) oigt 1A Hlw, e
A& o195, HFH 5 darglFel tidh A 914, HE = daelel viek 344
ol o e RIS YERor o] T A5 A darglel| digk 294 <dals
B 4ReA S el

) 54 Aol gk A Blme) i s 53 1 71E 3.58%(SD=.65)
O = Yepdth b2 wmgele] el o= el 84 Yol tigt 1A HlE, e
A& o195, HFHE 5 darglFel igh A 914, HE = daelFel vigk 544
ol o e RIS YERon o] T A Rl oigk daels B dale
2 PAE BTk

Table 2. Correlations among Intention to Continue Using YouTube Positive & Negative Perceptions of
YouTube'’s Recommendation Algorithm and Regulatory Attitudes toward Principles of Algorithm
Transparency & Accountability

2. Positive 3. Negative 4. Regulatory 5. Regulatory
1. Intention to Perceptions of Perceptions of Attitudes toward  Attitudes toward
Continue Using YouTube’s YouTube’s Principles of Principles of
YouTube Recommendation ~ Recommendation Algorithm Algorithm
Algorithm Algorithm Transparency Accountability
1 1
2 529" 1
3 -0M 1217 1
4 278" 274" -.062" 1
5 282" 229" -.085" 766" 1
M 3.81 3.71 3.33 3.55 3.68
SD 72 .50 72 .62 .65
Note. ™ p ( .01. Intention to continue using YouTube(S&E X% 0[82|T), Positive perception of YouTube's
recommendation  algorithm(fFE. =& LTRE0| ofst 385 214, Negative perception of YouTube's

recommendation algorithm(f5E 531 TR0 Cfst 285 QA Regu\atory attitudes toward principles of algorithm
transparency (¥ T[S £ #X10f chist 78| EHT), Regulatory attitudes toward principles of algorithm accountability
(UTR[E MFY R0 Cfst 8| EHT)

0

2) RE £ g2|E0 Cist 2N -FAH oAl FRE X[& 0|22 7 ¢T2|E
£H4M A= A EN=C| DSt
oo duEls T 43 A Bl wi7l@ ¥ mediating effect) 9F T ATEAIS
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Asfoleh(Table 3 ). WA FRD 34 Aaelzel v olgxie] 344 Qo]

Lol 78 dHel ek A el frelvidh g4 dK(6=.30. p.001)& MHAL
FHE A o gl gopmeh A G =49, p(.00D)= WK Ao LRt i
= A Aol it A Bl ] R A1 ol gl frelve A FdRH(p =14,
p(.001)& VA= Ao yepkon gl 794 93 Al Bi=E S SHEe]

2B =04, CIL.03. 05) 5= EA o= o Zo= vepdtt, Aipsow Sgfusrt

Faigol APAoR oS VAR NSRS Fo) AR JUS MR Ul

T Aol ek 1A Bt frRE 3 dareFel] oish 84 Al fRE A% o
o)1= AelollA] B4 w7 (partial mediation) E2FE VeRirkar s34 gick

17 ] BEg F8 SYe) RIEHA = 02, CIC-02, - 01) % Ao felvls)
itk 9, 50 QarelZel ek $A STk v RlEThe B B2 Bl v
Hom EYwss ke § 1

Ao T A B R Qarelel ek A QA R A% olg ol A}

olel A £-dmi7l(full mediation) E3FE Bt & = Sl

Table 3. Medliating Effect of Regulatory Attitudes toward Algorithm Transparency

Independent -
Variable Analyses Pathways I6] Mediation Effect
Positive Perception — Algorithm
Positive Step 1 Transparency 30
Percepnong of Positive Perception — Intention to [=.04
vouTubes Continue Usin 49 Cl (.03, .05)
Recommendati Step 2 9 T
on Algorithm Algorithm Transparency — 1"
Intention to Continue Using '
Negative Perception — Algorithm P
Negqtive Step 1 Transparency 05
Percephong of Negative Perception — Intention to [=-.02
YouTubes Continue Usin =01 Cl(-.02, -.01)
Recommendati Step 2 9 e
on Algarithm Algorithm Transparency — g™
Intention to Continue Using ’
Note. ™ p (.001

184 S=01EEE 687 5= (20244 10%)



3) wRE £ L2F0 LSt 2HE- 28 Qlan RRH X5 0|2Qx ZH 2dT2|E
M AE| A EN=S| DHoHE
(Table 4)&= dargls A7 Aol gk 7] Biee] i EaE 53 B4 d90E Hole
o} WA fRE 3 dargfsol digh o 8xke] 3AA Q1Xo] darE]s AN Aol digk
A el frefrlet A4 s =25, p{.001)S "IHIL FRFE A& o] goe® Fom|et
44 B =.49, p{.001)= WA A= Yepitt duE|F A A3l digh 14 8%
A] A E A o] gt o]t A4 GRK(5=.16, p.001)= MR Flo® RS
W daElE A 93 1A BEE T sG] (el =.06, CI(.05. 07) % &7
How femd o Uehit AvHon Syuivt 24w Adors 9g2 )
23wy paaE Eal AFA 02 Qs rXER dare]s AR =)o) oigk o 84| 4t
A BT SRR 3 darfgel] thgt S Q1A R A o] 89 11 S T
7} (partial mediation) gL & 4= glck.
Table 4 Medliating Effect of Regulatory Attitudes toward Algorithm Accountability
Independent -
Variable Analyses Pathways 0 Mediation Effect
Positive Perception — Algorithm
Positive Step 1 Accountability 2
Percept|0n§ of Positive Perception — Intention to (=06
YouTubes Continue Usin 49
Recommendation  Step 2 i CI(.05, .07)
Algorithm Algorithm Accountability — 16"
Intention to Continue Using '
Negative Perception — Algorithm s
Negative Step 1 Accountability 08
Perceptions of : N . B
YouTube's Negative Eir;?sﬂgrb SinImemlon to o1 ﬁ =02
Recommendation  Step 2 i Clt-03, -01)
Algorithm Algorithm Accountability — 8™
Intention to Continue Using '
Note. ™ p < .001
hgo® fiH 34 Snelzel ojgk 2 4ol A9 el Ay =) g
T4 Bl folule 24 935 =08, p(.001) & HIBOL} FFH A ol glel 5
Moz felha itk Gzl Ay Yol th olgAle] il B SRR A4 ol
o] 5zof] frejw] FEHB=.28, p{.001)< WA= Ao= Yepton duE|E g €
TRE FH 12|50 RFE XEH 0|89 &A 185



Fepla
e Ases

psje)
-

Hp=-.02, CI(-.03, -.01))%= &4

An |

o8&kl Al B

T

ke)
pal

= AlolollA] ekAul7l(full mediation)

Aoz vepdth. o

olf i

T X ﬂﬂ.%%#ﬂﬁﬂﬂﬂ%ﬂ_ﬁﬁoeﬂ
T I ge%ﬂwzwﬁmomﬁcﬂ%wﬂo*#%mrﬂ
(N T R R B - WO E C JA =
of EHM%MQ@%%E%Am_nmo#,%
= s ok o E o T = ol ] Hoop e Mﬂ 5 el B Eo
e e o o Mo XoW ow WY oz N oo i
X oo B od m o ooF P o om W5 o oT
1 o [y > = o P N
o o) o) ,MMﬂ,l o q‘al__/l ETM‘_C .CIO = T
o @Bvﬂn@;ﬂﬂ»@dr@_n_%iaﬂ ATME
o S - SC I AN L R S
ol A % Q )
B2 CHTRETERT AN BELEL Y
EOIRLLpELERIE S F RS
a5 do gy o o 75 © = IR "
Lu _..ml o % ) ;m,a o __M_ - Ma Wy u% T o= nMAo MM Wo
) BESE T 4o e RS ™o
WX B R G oy ot 2 O oo
5 = e FE T ING KR
T Bo ooy 2 om BooA G G do
N2 Mo B BN g oE B e W o= N H X
< W o5l o © B i 2 o 0 By Ho =~ 7
o = H 2 X 2 B Jome ™M oo 2 Ny
T oy XOEe o J%L[%ﬂw T E = o
| o o ol 0 ET AJILI,W!U,W
o ™ Xo B e T o oF — W He <X o
A R oOﬁﬂ.HOLI =~ o [
T FTEFexNFTENEw g
XY 0| —_
T AT HEI-FEoETESelE
- WE or ¥ gl A o o= mo ]Lﬂu_.ﬂlﬂ
- o ok o NOH e m By " B ol AR o
Urﬂn x_ﬁlﬂwﬂ:ﬁo?]ﬁﬂo}ou 0o
T o= 2 oo N 2 do B ob RIE . o M
= F ﬂw = E ﬂm T i o#_n_ eyl “ = AR i~ % N
= K 03 N e T — =
T g z,tE1%ék¥woﬂﬂm:ﬂﬂa_
N ) oF 3 H R Y OH g o= o S I
T WO oo e T wm T oy o B oo
o - N AV - S N 1 e
EaCQN P R O O NI S T
o° ARG - TR TR R T
W = _ oo Al — .
F B w A ke m Ay § Yo
‘:L vt q B- 0 "X i zﬁo s ii = ° = o ]_/_Al =) l_rﬂ_ a‘_
~ L o ©
< B B o Moo S e BT A g N
U4 T RN S TR W

==
-

A0 Uebiiek

p
.

(20244 108)

<

St 683 6&

=
o=

1

K<l
[

ok=e

A
.

186

s



gl

Z

o}, e 3

7 1

Els

oy
sk
=

o
= IE=1

ok
g

853 44
Asej

oAl BT S T}

olg7e] 413

p
s

Rro .

2l

- ZZ5
Fe e

5

=
=

71

frel

i3

oA
d, =

(0]
o

= 7
=9] 3744,

o}
=

EEEL

o] w7y

A

2]

B Selg 25} fAR

oy
o
ol

‘_dE

"

=3
%
Bo

@

1

of

o[gAke] Al B MR EPE A& o8- ol

A7) 3t

o Yoprt

3k

2 AR}

1 AR 2

9]

B
1

file)

o

PP BelEek,

Q- Ko
-J—Ejla

1L, 7V

33

S o

@2

ol

1

5

e

o o)
T =

g

‘-i__/\

AR W 2

24 ol gl ¥4

OCEY

A =S vl

ol ot

o daAe =olaL, ol8Aete

=
™

HolEt) o) AR wiAY

ol-go 7

Els

& Al Tk Sk R ofuet AR|2 Al o)

o)Al
RS |

=l it

27} Aajslolol 32 old 4 glrk

ug

i

o] Aol <joleh= Hole). T B

Al AR ol

p
s

It ol

Au1 AR E 2RA

olg7e] o

?:51_

B



o) ToRT Q) B T ﬂi;, T oo
o = O oM o o o > o
ok o N oiaa NN o oo oo
—_ \ )
O o & XM T oH P 7o J_M No 8-
w Mm WL il . % [ w i o
— ; N s X TS L - o
o BT o 3 oo~ Lo T X
T = o W W N ﬂu. A o=
Ex92: 2:80:E o
o) X T 104 °© N o o mxﬁ oy KN
Aoow Jox < %%wwurcfﬂu H o
2 = ‘Qw o7 XN = oF o 0
X ol oo = m| o nox — = Bo
o = pE <P oi L7 WO = -
o XN o= B OR om B qu =
T ) i ol
FPHERY gzEEopF T e
X ; : (SN
Emkdy *EoFEL T
o BDEL C = X W X IE
CICHNE AT i R N
7o = B X .
~ oo W‘_ = e w» Mm o B o
K ® W E = 2 oo AR} o =
o =8 3 N o— L NS O_H i
d T owr o= B BN N o |
° K o) wo =y N OE %_ o _LF =3
G o oL d RS A %
= H9 R Ty o) o =
T oW o o O A ) Oi T N
4 EEEE TEEXCET T
= % oo f xS oy = o Y
T 5 o T ° Wo oF T o = o T
Taced FAEEgme 29
= B T OB Ow = W R =
X — M =y X . ‘m_ﬂ_ = iiE =
4R o oy 2B r
= AF i]o WM o == i o Por‘_ oy ,‘% ™ T Jo
= ® RO X oo W < o = e
W T A Wy Koy W g T Ho
woo oz ww s =g g 0
BT W W9 oot of T ofF W )

14

Ry

[e]

AOL} 713

A7 A7 %3 9

fLN

3} 9] A4 97e) Ak ke et

A}

=
T

It

=0
=

Tl

A Al g 212

==

=
27} ek, obe} 244 Aol

b ATl o

o
=

(20244 108)

o] AA=

1+

xel
=

<

,]

T
St2 683 5

=
o=

1

sk, aeht 413

)

7
A,
sh=e

AFe] 1A EE=e}
2 7}
188



[e=2)

o

U 707} 919 w
A97F AATE TR 2, o] 8Pt dargles SA 0= AXgleolE Bkl &
| R IV =Tl | B = g
AH(el: Chung & Moon, 2016)2] 83} &) & dAolM= e
‘:% 9‘; N . R o I
318 A7 IE Ao YepRdt] o3 A Aap) BEH Y91 UlkslA EAlst
XT{_ OE!———’ N ] RELAE S T W [e} T'__"X S
o, el e iAol tist o] 8xle] <o) A Q14jel] ek v 4= Jles 4%
ek T, FEl =Ze] el Xolx el
o =1, 2l Xopd|=Z(Schmude, Koesten, Moller, &
schiatschek, 2023)2 ol2{dt 4ol F23+ =AS At o]52] Az HJ‘rE"ﬁ
] . = R4 Ejl — 1,
At =55, S gHEA 0] =25 duElse] 534
= I H O

7} AR A o33 Sz
b GRS 2lEEAl o] W ZiRlel misl QAo riaL SR ofel] uket &

(o3
o
2
=
)
=
)
=2,
=
rot

pa il

ali

s
P
[l
e
k1
o
il
i=)
0
3m
s
Ral

B

Jal
=)
0k
lo
|
o

| 24 189



References

Bae, H. J., & Lee, S. W. (2020). A study on user recognition of personalized recommended service platforms
by content characteristics. Korean Journal of Broadcasting and Telecommunication Studies, 34(3),
5-42. [PRA O1ARS- (2020). 22 Eo] whE I} M2 BAF g A8 914
T <SHrEetE> 343 335, 5-42)

Buder, J., Rabl, L., Feiks, M., Badermann, M., & Zurstiege, G. (2021). Does negatively toned language use
on social media lead to attitude polarization?. Computers in Human Behavior, 116, 106663.

Choi, M. Y. (2020). 4 study of factors influencing the use of YouTube video recommendation service: Focus
on the moderating effects of media literacy. Unpublished master’s thesis, Sogang University, Seoul,
Korea. [FTY (2020). <FFE 74 59/ o0l FF= vAl= 811 - vHo] FE A9
FERNE FHOo=> A7t AE2ehd AR =]

Chung, S., & Moon, S. 1. (2016). Is the third-person effect real? A critical examination of rationales, testing
methods, and previous findings of the third-person effect on censorship attitudes. Human
Communication Research, 42(2), 312-337.

Covington, P., Adams, J., & Sargin, E. (2016). Deep neural networks for YouTube recommendations.
Proceedings of the 10th ACM Conference on Recommender Systems, 191-198.

Diakopoulos, N. (2015). Algorithmic accountability. Digital Journalism, 3, 398-415.

Diakopoulos, N., & Koliska, M. (2017). Algorithmic transparency in the news media. Digital Journalism, 5,
809-828.

Dormehl, L. (2016). Thinking machines: The inside story of Artificial Intelligence and our race to build the
future. Random House.

Eagly, A. H., & Chaiken, S. (2005). Attitude research in the 21st century: The current state of knowledge. In
D. Albarracin, B. T. Johnson, & M. P. Zanna (Eds.), The handbook of attitudes (pp. 743-767).
Lawrence Erlbaum Associates Publishers.

Eslami, M., Vaccaro, K., Lee, M., On, A., Gilbert, E., & Karahalios, K. (2019). User attitudes towards
algorithmic opacity and transparency in online reviewing platforms. Proceedings of the 2019 CHI
Conference on Human Factors in Computing Systems.

Gallup Korea. (2022). Market70 2022 (2): Usage rates of 18 types of media, content, and social network

services #SNS. Gallup Report. Retrieved 4/22/24 from https://www.gallup.co.kr/gallupdb/

190 $S=0iEEE 687 52 (20244 10%)



reportContent.asp?seqNo=1323 [SFEAH RARI A (2022). <E}A170 2022 (2) Tjt]o]-ZHl = 44
YIEQT AH|2 18F o 8-E #SNS>. ZAH| ZE ]

Garrett, R. K. (2009). Echo chambers online?: Politically motivated selective exposure among Internet news
users. Journal of Computer-mediated Communication, 14(2), 265-285.

Gross, R., & Acquisti, A. (2005). Information revelation and privacy in online social networks. Proceedings
of the 2005 ACM Workshop on Privacy in the Electronic Society.

Gunther, A. C., Bolt, D., Borzekowski, D. L., Liebhart, J. L., & Dillard, J. P. (2006). Presumed influence on
peer norms: How mass media indirectly affect adolescent smoking. Journal of Communication, 56(1),
52-68.

Han, J. Y., & Lee, K. W. (2008). The effect of perceived credibility on mobile user’s attitude and behavioral
changes. HCI Korea Conference. [$HA]9-0]7 < (2008). <QAUR|H AlF/Jo] HuFA AREALO] E=
3 s Hslo] mjAls > A=HCISH] Shati3] ]

Hayes, A. F. (2012). PROCESS: A versatile computational tool for observed variable mediation, moderation,
and conditional process modeling.

Huckfeldt, R., Mendez, J. M., & Osborn, T. (2004). Disagreement, ambivalence, and engagement: The
political consequences of heterogeneous networks. Political Psychology, 25(1), 65-95.

Kang, H. C,, Han, S. T., Jeong, B. C., & Shin, Y. J. (2004). On the algorithm of recommendation system for
personalization. Journal of the Korean Data Analysis Society, 6(4), 1043-1049. [73& 4 ShAE]- G
- AIAF (2004). 7HRIASHE Y5t A AH Fa1E]Eof| TSt L <Journal of the Korean Data
Analysis Society>, 6 43, 1043-1049.]

Kang, M. H. (2021). Does YouTube reinforce confirmation bias?: A study on the political uses of YouTube
and its effects. Journal of Speech, Media and Communication Research, 20(4), 261-288. [ &
(2021). SEEE FSUFS HSSH7: SRE] HAA o83} ivjo] Tt AT <WHLE
SHE> 20 435, 261-288.]

Kim, D. J. (2020). An empirical study on filter bubbles in YouTube: Using social network analysis and text
network analysis. Unpublished master’s thesis, Soongsil University, Seoul, Korea. [Z12 %] (2020).
<SR "eul AA] et A5 AT ATIRYRAT GAE YEYD AL 885
o] > 5 ATfSHL el ALY =]

Kim, I. S,, & Kim, J. M. (2021). Youtube algorithm and confirmation bias. Paper presented at the 2021

Korean Association of Computer Education Winter Conference, 25(1), 71-74. [ZQ14]- 4] (2021).



<HRE eSS He. A E 50t ket BT o=, 259 13, 71-74]

Kim, M. K. (2022). The effect of perception of the usefulness of YouTube algorithm recommendation on
media trust on Youtube: Mediated effects of perceived harm, confirmation bias, and privacy
concerns. Journal of Speech, Media and Communication Research, 21(4), 7-42. [41]7 (2022). 95
B darE)E 349 f-8-4 4ol mhe frEof tiet vt o A= 212 8, 5, &
2foluiA] @eio] o) E3). <SHEAESH>, 218 45, 742

Kim, R. G, Kim, S., & Ahn, J. J. (2022). A Study on the Bias and Regulation of Al Algorithm. International
Telecommunications Policy Review, 29(2), 111-144. [A2A-ZA]L-949 (2022). Al 34 &ard]
Z "I Ao Tt AT <HREAGHAT>, 29U 25, 111-144]

Kim, Y. K., & Song, H. J. (2024). The impact of directional and accuracy goal orientation on the intention to
continuously use YouTube’s recommendation algorithm: The mediating effects of perceived
usefulness and perceived credibility. Journal of Communication Research, 61(1), 94-133. [A-373-%
TR (2024). HR1S] Y R AJF R A FH GOl FRE GALEE Al 0182 v
Ae YT A4 7893 A A=l g o] v eyt <ASHEAT>, 617 12, 94-133]

Kizilcec, R. (2016). How much information?: Effects of transparency on trust in an algorithmic interface.
Proceedings of the 2016 CHI Conference on Human Factors in Computing Systems.

Koenig, A. (2020). The algorithms know me and I know them: Using student journals to uncover algorithmic
literacy awareness. Computers and Composition, 58, 102611.

Korea Communications Commission. (2021). Basic Principles for User Protection in Al-Based Media
Recommendation Services. [FF5-5A19193] (2021). Q1A 7|4t 0|gjo] 4 AH|A o84} H
571294

Korea Communications Commission & Korea Information Society Development Institute (2023). 2022
Intelligent Information Society User Panel Survey. (National Statistics Approval(Consultation) No.
164004). Retrieved 11/19/23 from https://www.kcc.go.kr/user.do;jsessionid=czN-
30cfefz3NdtE4199 AznyfyStMZO0jvQsZ8d8.servlet-aihgcldhome 1 0?mode=view&page=A02060400
&dc=&boardld=10308&cp=18&boardSeq=55764 [L5SA1 Y] A REAYAATY (2023). 2022
@ A AHRAL] 0|84 AZAL, (F7H5 ABNEA 5UNE A)1640045) ]

Lee, B., & Tamborini, R. (2005). Third-person effect and Internet pornography: The influence of collectivism
and Internet self-efficacy. Journal of Communication, 55(2), 292-310.

Lee, J. H., Ko, K. A., & Ha, D. G. (2018). A study on motivations of viewers watching personal live

192 $=01EEE 687 5= (20244 10%)



streaming broadcast and the influences of motivation factors to satisfaction and continuance intention
focused on Post Acceptance Model (PAM). The Korean Journal of Advertising and Public Relations,
20(2), 178-215. [0]5F8]- 17oF51H A (2018). 191 Ho] o]-&AE<] 2toH AEY WF A1Y
7] L ARAF HEGof TR AT <GP ZHEE >, 209 23, 178-215.

Lee, S. E., & Choi, S. W. (2020). Content extremization on YouTube: Is the algorithm creating ‘reality’ or
‘myth’?. 2020 World Media Trends, Spring Issue. [O]A~-2F4=2- (2020). F5H9] Fdl= Jois)
LALEFO] T A A7 Alsk 4712, 2020 9] vlTfof F, w5]

Lee, S. R., & Kim, H. J. (2022). A study on the third-person effect toward citizen-generated political videos
on YouTube. Korean Journal of Journalism & Communication Studies, 66(4), 72-106. [0]XZF- &
A (2022). Q¥R A SR A BGo] et ABA vk . <HARIE>, 667 43,
72-106.]

Lie, J. W. (2021). How has the entertainment news production practices changed since the portal site’s
introduction of Al news curation? An exploratory study. Korean Journal of Broadcasting &
Telecommunications Research, 113,93-121. [O]A1 € (2021). € AJO|E Q] QIF A5+ Falo)A
ST} A AR T Wslo] T AT Yol AorAS FHOE. APSFEHAT, 1133,
93-121.]

Ma, L. Y., & Kweon, S. H. (2020). The effects of personalized servicee of Youtube on user’s continuous use
intention: Based on modified technology acceptance model. Korean Journal of Communication &
Information, 99, 65-95. [M}2]oke- 3] (2020). 73} AH] 28 910] ARGAR] A|&2{<Q 0]-8-<]
=GP A O frRE] Ve RES SHOR. U= ARHHeE> 99, 65-95.]

McLeod, D. M., Eveland, W. P., Jr., & Nathanson, A. 1. (1997). Support for censorship of violent and
misogynic rap lyrics: An analysis of the third-person effect. Communication Research, 24(2),
153-174.

Ministry of Science and ICT. (2020). Human Centered Ethical Standards for Artificial Intelligence (AI). [Z}+
Sl HEAIR (2020). AFo] F40] B ATAS(AD #2171

Moon. S. Y., & Kim, Y. A. (2019). A study of Youtube beauty contents, usage motivation, satisfaction and
intention of continuous useage of beauty majors. The Korean Society of Cosmetics and Cosmetology,
93). 405-415. [FHF AL 2019). FE| B4 G528 el 2e= 0] §57], HSE, K]
S50 Pt AT, <FHREPPEUSEIA]>, 97 33, 405-415]

Mou, X., Xu, F., & Du, J. T. (2021). Examining the factors influencing college students’ continuance



intention to use short-form video APP. Aslib Journal of Information Management, 73(6), 992-1013.

Mozilla. (2021). YouTube regrets a crowdsourced investigation into YouTube’s recommendation algorithm.
Retrieved 4/10/24 from https://assets.mofoprod.net/network/documents/Mozilla_YouTube Regrets
_Report.pdf

Nickerson, R. S. (1998). Confirmation bias: A ubiquitous phenomenon in many guises. Review of General
Psychology, 2(2), 175-220.

Oh, S. U. (2018). Is Al a detector or producer of misinformation?: On the relationship between Al
technology and misinformation. Press Arbitration, 149, 18-31. [QA= (2018). Al:= 3] YFH ] 7+
ALY, A7 AL 7|63 3] 9P EL o] Ao Hstol. <A2SAP>, 1492, 18-31]

Oh, S. U,, & Song, H. Y. (2019). YouTube algorithm and journalism (Research Report 2019-04). Retrieved
4/24/24 from https://www.kpf.or.kr/front/research/selfDetail.do?seq=575347&link g homepage=F
[2A1-E319 (2019). FRE daLE AelE. (=AEASAE AFEILA 2019-04). ]

Oh, S. U, & Yun, H. O. (2022). ‘Algorithm’ approached with ‘media literacy’ focusing on the case of
‘NewsAlgo’. Korean Journal of Broadcasting & Telecommunications Research, 2022 special issue,
7-37. [QAL-83L (2022). ‘m]t]o] ZEHAP R FI9t ‘LGS 1 AL (NewsAlgo)” ALl
E 34 IEFAAT>, 2022W EXF, 7-37 ]

Komiak, S. Y., & Benbasat, I. (2006). The effects of personalization and familiarity on trust and adoption of
recommendation agents. MIS Quarterly, 30(4), 941-960.

Park, W. S., Oh, Y. S., & Cho, J. H. (2023). A study on the intention to use Chat GPT service using Unified
Theory of Acceptance and Use of Technology (UTAUT). Korean Journal of Broadcasting and
Telecommunication Studies, 37(5), 52-97. [E$5-Q04-ZA3] (2023). 537 |&sgnd
(UTAUT)Z 283t Chat-GPT AH|2: 0] §9]5o] et Q15 : 20-40018 FH 02 <gHrysot
B> 37953, 52-97]

Pavlou, P. A. (2002). Institution-based trust in interorganizational exchange relationships: The role of online
B2B marketplaces on trust formation. The Journal of Strategic Information Systems, 11(3-4),
215-243.

Peiser, W., & Peter, J. (2000). Third-person perception of television-viewing behavior. Journal of
Communication, 50(1), 25-45.

Rojas, H. (2010). “Corrective” actions in the public sphere: How perceptions of media and media effects

shape political behaviors. International Journal of Public Opinion Research, 22(3), 343-363.

194 S=01EEE 687 52 (20244 10%)



Rojas, H., Shah, D. V., & Faber, R. J. (1996). For the good of others: Censorship and the third-person effect.
International Journal of Public Opinion Research, 8(2), 163-186.

Roose, K. (2019, June 8). The making of a YouTube radical. The New York Times. Retrieved 4/19/24 from
https://www.nytimes.com/interactive/2019/06/08/technology/youtube-radical.html

Schmude, T., Koesten, L., Moller, T., & Tschiatschek, S. (2023). On the impact of explanations on
understanding of algorithmic decision-naking. Proceedings of the 2023 ACM Conference on
Fairness, Accountability, and Transparency.

Sharabati, A. A. A., Al-Haddad, S., Al-Khasawneh, M., Nababteh, N., Mohammad, M., & Abu Ghoush, Q.
(2022). The impact of TikTok user satisfaction on continuous intention to use the application. Journal
of Open Innovation: Technology, Market, and Complexity, §(3), 125-145.

Shin, D., & Park, Y. J. (2019). Role of fairness, accountability, and transparency in algorithmic affordance.
Computers and Human Behavior, 98, 277-284.

Shin, D., Zaid, B., & Ibahrine, M. (2020). Algorithm appreciation: Algorithmic performance, developmental
processes, and user interactions. Paper presented at 2020 International Conference on
Communications, Computing, Cybersecurity, and Informatics, Sharjah, United Arab Emirates.

Shin, Y. J. (2020). Filter bubble phenomenon study on Youtube recommendation algorithm. Unpublished
master’s thesis, Yonsei University, Seoul, Korea. [A-3-4 (2020). <-FH &11Z0 & QIst UH

¥} Y @7, ARt el At )

z|x £ 20244 06¥ 05¢Y
g 20244 09 16
=z T8Y 20244 09& 26¢



	유튜브 추천 알고리즘과 유튜브 지속적 이용의도의 관계 : 알고리즘의 투명성 원칙과 책무성 원칙에 대한 규제 태도의 매개효과를 중심으로
	국문초록
	1. 문제제기
	2. 이론적 배경
	3. 연구방법
	4. 연구결과
	5. 결론 및 제언
	References


